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Among unusual jobs is that of the steam shovel operator working deep below the earth's surface in an enormous salt 


mine. Here he is loading a pile of more than 25,000 tons of Rock Salt into cars for transportation to processing 


equipment. 


MATCHING IPI COLORS in collapsible tube deco- 
ration to exactly duplicate the color tones of the 
inks contained within is one of the unusual jobs 
that come to us from particular buyers. Users of 
IPI Inks can readily select the exact color 
tones they want by looking at the tubes. We're 
proud of these attractive tubes . . of an unusual 
job, well done. 


Photo courtesy International Salt Company, Inc. 


A DISTINCTIVE CIGAR: This eggshell-thin cigar 
container is another unusual product by New 
England. It enhances the appeal. . preserves 
the quality and freshness of a fine cigar.. 
raises merchandising effectiveness to a new high 
degree of perfection. 


When considering tubes, remember 
there is hardly a type or variety 
ever conceived that can’t be made 
better by “New England.” Whether 
it's unit containers, eye tip, interior 
coated ... tiny tubes or giants... 
our exclusive “Sheffield Process” 
makes them tougher, yet pliable as 
a glove. And, whether your require- 
ments are regular or unusual, you 
can depend upon our competent 
staff to cooperate to the limit. As 
one of the largest independent 
manufacturers, we offer you advan- 
tages that only New England gives. 
Write us today about your needs. 


el ENGLAND COLLAPSIBLE TUBE CO. 


a CANAL STREET 


iIEU, 1448 WABASH AVE 
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NEWS FROM WASHINGTON 


by ARNOLD KRUCKMAN, Washington Correspondent 


Alcohol more abundant but 
no change in allocation 


Industrial alcohol is more abundant, 
but War Production Board has made 
no change in the allocation to the 
toilet goods industries. The restric- 
tion to 75% of normal volume, 
scheduled for January and February, 
will be continued during March. In 
April and thereafter the toilet goods 
industries may use only 70% of nor- 
mal. There may be still further re- 
ductions if the need for alcohol in- 
creases in this country and elsewhere 
in connection with war requirements, 
and if further production is not de- 
veloped. Government hopes to expand 
alcohol considerably by 
adding wheat to corn. Commodity 
Credit Corp. sells wheat delivered to 
distillers at 91c per bushel. When con- 
version is more costly, wheat is sold 
as low as 80c a bushel. Distilling from 
wheat is obtained by minor adjustments 
in the processes used in handling corn. 
Wheat yields more alcohol than corn. 
It is anticipated corn will not be avail- 
able after March 31, when 60,000,000 
bushels will be in process of conversion. 


production 


Government thereafter will provide 
only wheat from its reserves and other 
resources. 

Army alone uses between 70,000,000 
and 100,000,000 gallons of industrial 
alcohol to manufacture smokeless pow- 
der. Chemical Warfare Service also 
uses alcohol. To supply alcohol for 
war needs and other purposes, special 
legislation recently was enacted en- 
abling producers of distilled spirits to 
make and sell industrial alcohol. Re- 
liance on grain is necessary, because 
molasses may be used to make alcohol 
only in Puerto Rico and Virgin Islands, 
whose economy is based on rum. Other- 
wise molasses, which had been re- 
garded as a sure source of alcohol re- 
plenishment, must now be used to pro- 
vide sugar. 

Restrictions in the use of alcohol 
specifically apply to hair and scalp 
preparations; bay rum; shampoos; face 
and hand lotions; body deodorants: 
toilet waters; perfumes and perfume 
tinctures; toilet soaps; shaving cream; 
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mouth washes; tooth cleaning prepara- 
tions; perfume materials and fixatives; 
rubbing alcohol; witch hazel; non- 
body deodorant sprays. Commissioner 
of Internal Revenue has served notice 
those who use specially denatured al- 
cohol formula No. 39-B in place of 
formula No. 40 must file a list of their 
approved preparations with sample 
number, date of approval, and Code 
number. If there are any changes in 
the composition of the preparations 
revised quantitative formulas must be 
submitted to the i 
quadruplicate. 


Commissioner in 


Limitations on containers 

likely to come 

toilet 
goods, at the moment, in Washington, 
centers around tin containers as well 
as cardboard or wooden vessels or 


Discussion of containers for 


boxes. It has been suggested essential 
oils should be put in 10 pound bottles. 
Powered toothpaste and similar pow- 
dered merchandise is a headache to 
those in charge of its problems on ac- 
count of the sifter tops. At this writ- 
ing the answer has not been found. 
Plastic caps are still considered to be 
reasonably abundant, although various 
forms of plastics are becoming stead- 
ily scarcer. 


Licenses to prevent 
profiteering to be applied 


R. R. 6373 introduced by Congressman 
Luther A. Johnson, (D., Tex.), amends 
the law to establish a Commissioner of 
Patents and Trade-Marks, with an As- 
sistant Commissioner of Trade-Marks, 
an examiner of trade-marks, and an ex- 
aminer of trade-mark interferences. 
While on the subject of law it may be 
wise to remark that the Price Control 
Law permits the Price Control Ad- 
ministrator to license handlers of goods. 
Stores that are licensed will in all 
likelihood sell most of their other wares 
without licenses. Licenses chiefly will 
be used to put a control on profiteering 
operators. Also under the recently en- 
acted War laws WPB has authority to 


requisition “the property of any person 
or firm which is needed for the war 
effort, and to approve requisitions of 
other Federal agencies.” The power to 
administer the requisitioning laws has 
been vested in James S. Knowlson, Di- 
rector of the Division of Industry Op- 
erations, in the WPB. Remember, 
likewise, that all products sold at re- 
tail may be rationed by OPA under 
direction of Leon Henderson. The 
order makes specially clear that the 
rationing power extends to retailing to 
the ultimate consumer for the satis- 
faction of personal needs as well as 
for business or industrial needs. 


Coffee blossom oil may prove 

to be very useful 

Headed by Department of Agriculture. 
Government agencies make 
much of the essential oil produced 
from coffee blossoms by the U. S. 
Puerto Rico Agricultural Experiment 
Station. Its very agreeable perfume 
can be used in place of jasmin, cassie, 
mimosa, and other delicate blends it 
is claimed. Chemists report the yield 
compares with other flower oils. Spe- 
cial studies in methods of extracting 


various 


and blending are now in _ progress. 
Government spends special energies on 
the project in order to develop chan- 
nels to absorb the huge overproduction 
of coffee throughout tropical America. 
At present surplus coffee is purchased 
by the several Governments and de- 
stroyed for lack of markets. Picking the 
blossom to be used for essential oil 
strengthens the tree and produces a 
much finer coffee. For this and other 
work particularly connected with essen- 
tial oils, the Government seeks agrono- 
mists. Those with knowledge of aro- 
matic plants will be particularly wel- 
come. After examination by the U. S. 
Civil Service Commission, twelve quali- 
fied experts recently were enrolled by 
the Department of Agriculture and 
sent to various Latin American coun- 
tries. At least a dozen more are 
needed, and more will be sent South 
within the next six month. Information 
may be secured from the U. S. Civil 
Service Commission, Washington, D. C. 
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With CHUIT, NAEF 


DepenpaBLe quality has 
been synonymous with 
~ Firmenich (Chuit, Naef) 
specialties and aromatic 
products forforty-five years. 
Today, we also point to a 
record of dependability in 
uninterrupted deliveries, 
not exceeded in any quar- 
ter since the beginning of 
European hostilities—atruly 
noteworthy performance! 


ee eg ee ee ee ee 
CHICAGO OFFICE: 844 NORTH RUSH STREET 
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A. VERY instructive and enlightening editorial rel- 
ative to the control of the cosmetic industry in 
England, appearing in the January, 1942, issue of 
THE AMERICAN PERFUMER (page 44), has brought 
home to the toilet goods industry of America the 


fact that our own government may take similar 
steps and restrict the supply of raw materials rather 
than setting up a control system by means of ra- 
tioning the supply of cosmetics to the consumer. 

In Great Britain an order issued by the board of 
trade on October 1, 1941, is calculated to curtail 
the cosmetic industry to such an extent that the 
quota for the first eight months of 1942 will be 
about 16 2/3 per cent of the total legitimate output 
of the corresponding period of 1940, 


GRADUAL REDUCTION OF SUPPLIES 

While we do not expect such a severe curtai!- 
ment of cosmetics in the United States as that in 
Great Britain, the toilet goods industry must ex- 
pect to see a gradual and progressive reduction of 
supplies and raw materials for the manufacture 
and packaging of the many items now on the mar- 
ket. It is evident that if the industry realizes that 
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THE WAR ON THE 
COSMETIC FRONT 


Basic problems confronting the indus- 
try and practical suggestions for solv- 
ing them . . . Full cooperation with 


government must be given 


by DR. JOSEPH L. STUMMER 


its first and uppermost duty is to our country to 
help win this war, the rest will be much easier than 
expected. 

To do so it is obligated to fulfill two conditions: 

1. It must be fair to our government. 

2. It must play fair to the public. 


USE OF SUBSTITUTES 


l. Since, beginning January 1, 1942, a number 
of restrictions as to the supply of certain raw ma- 
terials such as alcohol, glycerine, titanium dioxide, 
zinc oxide, etc., have gone into effect the manu- 
facturer of cosmetics preparations instinctively in- 
quires immediately about substitutes; he will with- 
out delay revise his formulas by partially replac- 
ing ingredients with substitutes in order to stretch 
his present supply of raw materials on hand or he 
will use outright known substitutes in place of the 
raw materials he was accustomed to use. In the 
eyes of the government this procedure may pos- 
sibly be looked upon as being unpatriotic, since 
to careful observers it appears to be the plan of 
the government to reduce the total consumption of 
cosmetics by the public. 
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Some manufacturers with large productions may 
be inclined to seize the present opportunity to use 
substitutes to a greater extent than is absolutely 
necessary, thereby 

1. Releasing additional moneys for more attrac- 
tive packages, or 

2. Offering their merchandise at drastic price re- 
ductions, or 

3. Placing on the market larger containers at 
prices charged formerly for smaller ones. 

The manufacturer in this manner of taking un- 
fair advantage will increase his present volume of 
business. 


SUGGESTED CURTAILMENT 


In fairness to the needs and requirements of the 
government, the manufacturer is expected in the 
near future to bring about a curtailment of his total 
annual output 
1. By the elimination of a number of items: 

a Not absolutely essential. 

b Similar in composition and effect on the skin 
to other preparations offered by the same 
manufacturer. 

c By a drastic reduction of the many variations 
of shades of colors as pertaining to face 
powders, lipsticks, liquid nail polishes, etc. 

2. By a more severe standardization of sizes of 
packages. 

The matter of selection of the proper sizes for 
packages is a debatable question. While it is 
true that smaller sizes at higher prices tend to 
caution the women to be more thrifty in the use of 
their perfumes and cosmetics, thereby reducing 
to an appreciable extent the total consumption 
of these products, it is also true that the larger 
sizes are more economical to manufacture with 
savings in labor, glass, cartons, paper wrappings, 
etc. 

Without doubt the toilet goods manufacturers 
will not mind making changes wherever possible 
and will fulfill, in spirit and in deed, their promise 
of full co-operation with the government. 

2. Now a very important question arises, namely: 
“What should they charge for their products after 
all changes are made?” This brings us to the 
second condition: “You must also play fair with 
the public.” 


WHEN TO INCREASE PRICES 

As an example a manufacturer decides to reduce 
the number of shades of color of one of his prod- 
ucts and to sell only his 2 oz. and 4 oz. sizes, elimi- 
nating the larger ones. Should he now charge 60c 
and $1.00, respectively, as heretofore or should he 
raise his prices considerably in order to make up 
for any losses due to a possible falling off in total 
sales? If he intends to sell the same product as 
heretofore the answer should be “No,” but if he 
improves his product by increasing its value and 
efficiency and offering to the public a much-im- 
proved preparation the answer should be “Yes.” 

In normal times a number of material changes 
could be effected which, no doubt, would make a 
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cream or lotion more valuable and more efficacious: 
by using aromatic waters in place of distilled 
water; by replacing part of liquid petrolatum with 
vegetable oils, such as grape seed oil and soya bean 
oil; by a more liberal use of beeswaxes instead of 
paraffins or absorption bases in place of part or all 
of petrolatum. The fact, however, is that the essen- 
tial oils, vegetable oils and fats, are becoming 
more and more scarce, and the idea of selling per- 
fumes or cosmetics in a more improved and more 
concentrated form will be almost impossible to 
accomplish. 

Practically the only way left open to follow is 
to bring about savings by reducing overhead as 
much as possible without impairment to the effi- 
ciency of personnel and to select with care any sub- 
stitutes that may be necessary to use so as to avoid 
changing the quality of a product. The toilet 
goods manufacturer will then be in a better posi- 
tion to consider new prices which they can charge 
in all fairness to the public. 

In closing let the manufacturer of perfumes or 
cosmetics be reminded that the substitutes he is 
now using will become more scarce and in the 
near future his problem will be to find suitable sub- 
stitutes for the substitutes he is now obliged to use. 
It is to be hoped that the cosmetic indusry under 
the proper guidance of the Toilet Goods Associa- 
tion will play an important role in the mainte- 
nance of public morale and a conspicuous part in 
the national program. 


Cosmetics Are ‘Glassed”’ 


A NEW definition of an old word has found its 


. 


way into the dictionary. The word is “glass.” 
Popular usage has forced inclusion of the new def- 
inition in 1942 editions of five out of six leading 
American dictionary publishing companies. Here 
is the way the new meaning will appear under the 
verb “to glass”: “Glass, glassed, glassing—To put 
into a glass jar or jars; as to glass fruits or vege- 
tables.” 

Dictionaries which will carry the new definition 
include Funk & Wagnall’s Standard, Webster’s 20th 
Century, MacMillan’s Modern, The New Century, 
Webster’s New International, Collegiate and Student 
editions, and more than 100 abridgments. 

“Glassed” is an accurate description of anything 
put up in glass bottles or jars. It is a logical and 
legitimate use of the word. 


Blackheads 
BLACKHEADS are not caused by clogging of the 


surface aperture of mature or immature hair fol- 
licles, general opinion notwithstanding. The chem- 
istry of the cells of the sebaceous (miscalled) 
glands is at fault. Removal of the blackhead does 
not remedy the responsible underlying faulty kera- 
tin chemistry. Do not pick blackheads!—Dr. Her- 
man Goodman. 
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Short Adages 


by R. O’Martick 


OTTO STOCK, the very efficient and affable assis- 
tant to Dr. Rowmeteral, is compiling an up-to-date 
handbook. Some of his revisions are: 

U.S.P. under selling price 

N.F. nowhere found 

C.F. can’t promise 

lb. last bottle (or last barrel) 

c.f. cash in first. 

ee 

For the Q. & A. Section of our dear friend and 
confrere Maison de Navarre: 

Q. We would like to know what to use instead 
of diethyl phthalate to replace the benzyl alcohol 
for the cinnamic alcohol we substituted for cin- 
namic aldehyde when no more Oil of Cassia was 
available ? 

A. Try your suppliers again! Perhaps by now 
they forgot having told you they didn’t have any 
more Cassia. (How am I doing, Ed?) 


* * x 

Tom, Tom, a college lad and an importer’s son 
when asked by his teacher in Business Administra- 
tion—*What are liquid assets?”—‘Essential Oils,” 
he snapped back. 

eo # 
INTER-OFFICE COMMUNICATIONS 
2/9/42 
Dear Joe: 

Smitherson wants to know what you gave Tex 
Stewer of the Powdery Cosmetic Co., for birthday 
last year as he does not want to duplicate gift. 
Incidently his business with us is up 24% times this 
vear. 


H. J. W. 


2/10/42 
Dear H. J. W. 
Gave case of stuff which comes in pinch bottles 
which he liked very much. 


Joe. 


Dear Smitherson: 
For Tex Stewer—rush pinch bottles but make 
it 215 cases. 


H. J. W. 


% x * 


Card received from Sand L. Wood, star salesman 
of Wet E. Ver Corp., and valued contributor to this 
column. 

“Having a fine Thyme with Rosemary in Grape- 
fruit State on my increase in Celery. I Rue the 
Thyme I was a Wormwood and a Lemon but | be- 
came a Sage when Lavender Rose. Pat Chouli and 
Cory Ander are here. L.M.E. is coming down with 
June Ippére. Neroli we roll along.” 

% * x 

Social Note. Dr. Rowmeteral confided at the 

recent Annual Dinner of the Essential Oil Associa- 
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tion that his favorite niece, June Ippére, is engaged 
to be married to Mr. Sand L. Wood who has much 
to say in his firm. The Doctor hopes this engage- 
ment will help ease his own shortages problems. 

*% * * 

We ran into Pat Chouli of the Mettalic Metal 
Company, the other day. “How’s business?”, we 
asked. “Business—why if I could only find cus- 
tomers “Customers —we broke in, “why, every 
one says there are too many around!” 

“Customers,” hissed Pat, “from whom I could 
buy back some raw materials.” 

* * * 

This Prescription (which complies with all the 
Food, Drug and Cosmetic Laws) can be filled at 
the Pharmacy (which complies with all the Food. 
Drug and Cosmetic Laws) of John C. Ostrom, 41 


Park Row. New York, N. Y.. at a cost of $10. 


R One Ticket for the Drug Trade Banquet 
To be taken at the Waldorf-Astoria, 
Friday, March 12, 1942. 

Mix and Shake. 
R. O'Mattick, M.D. 


Coffee Hower Perfume 
Tue coffee flower has a delightful, suave frag- 


rance with a faint jasmin note according to a Dept. 
of Agriculture bulletin. There is also a hint of 
mimosa and even a faint. scarcely recognizable 
coffee aroma. Coffee flowers may be utilized to 
extract their essential oil without interfering with 
the brisk business of the coffee bean. They bloom 
virtually the year round and are plentiful.—Science 
Vews Letter. 


Problems After War 


AN immediate study of post-war rehabilitation 
needs has just been recommended by a joint com- 


mittee of the Canadian Chamber of Commerce and 
the Chamber of Commerce of the United States. 
The report states that every citizen of Canada and 
every citizen of the United States should be made 
deeply conscious of the partnership which the war 
has created between the two nations. The committee 
specifies that careful study should be made of such 
post-war problems as (1) the problem of proper 
utilization of plant expansion, governmental or 
otherwise, constructed in the two countries during 
the war years; (2) measures for the mitigation of 
unemployment and of other hardships likely to re- 
sult from post-war unsettlement; (3) the relation- 
ship of tariff and price levels to the common pros- 
perity of the two nations; and (4) the necessity 
of progressive elimination of government controls 
when the war is over. The 1942 convention of the 
national chamber is scheduled for April 27-28 in 
Washington. D. C. 
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A. Ph. A. Abstracts 


THE following abstracts are of papers presented 
before the American Pharmaceutical Association’s 
convention, August 16-23, in Detroit, Mich. 


CONTROL OF ATHLETE'S FOOT 
by H. G. DeKay and R. E. Williamson 


This is a continuation of the work done at Pur- 
due University in an effort to determine the effi- 
ciency of sodium hypochlorite as an aid to pre- 
vent the spread of this fungus infection. Baths 
were prepared containing varying percentages of 
sodium hypochlorite and specific amounts of the 
inoculi were added to the baths and tests made at 
definite intervals of time. Five specific fungi were 
chosen as follows: Trichophyton rosaceum, Tricho- 
phyton interdigitale 7190, Microsporon lanosum 
650, Achorion schoenlinii 641 and 642, and Tricho- 
phyton gypseum asteroides 7189. 

The results show that foot baths containing 0.3 
per cent sodium hypochlorite will prevent the 
growth of all five of the fungi after thirty seconds’ 
exposure. 


ETHER-SOLUBLE EXTRACTIVES 
by C. B. Jordan, E. E. Hartman and J. E. Christian 
The present U.S.P. method for the determination 
of non-volatile ether-soluble extractive is quite un- 
satisfactory because it is difficult, practically im- 
possible, to determine when all of the ether and 
none of the volatile material is evaporated and 
because the drying of these drugs over sulfuric acid 
is unsatisfactory. A method has been worked out 
for the determination of the total, non-volatile and 
volatile ether-soluble extractives which depend 
upon the time and temperature used in drying 
the residues. It is impossible to dry to constant 
weight the so-called non-volatile ether-soluble ex- 
tractive and results will vary with time and tem- 
perature of drying. The proposed method specifies 
these conditions and very satisfactory checks can 
be obtained. The method will eliminate inferior 
drugs, which is the prime purpose of any assay 
method in the Pharmacopoeia. 


ASSAY FOR MENTHOL 
by Charles O. Wilson 

A titration method is suggested which is suited 
for the determination of free menthol in oil of pep- 
permint and in menthol. The time required by the 
suggested method is about one-half of that for 
the U.S.P. XI Method. The saponification step of 
the U.S.P. XI method, known to be a source of 
error, is eliminated, as is the washing of the acetyl- 
ized oil with dilute sodium carbonate solution. An 
acetylant mixture of acetic anhydride and pyridine. 
itself quite stable, is used, esterifying the menthol 
in thirty minutes. Some evidence is presented 
which indicates that the U.S.P. XI method of 
acetylization affects other constitutents of oil of 
peppermint besides menthol. 

In the determination of esters in oil of pepper- 
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mint. the addition of water after saponification was 
found to produce more accurate results, as only 
one-third of the amount of indicator is required 
and the end point is very sharp and easily observed. 


STORAGE OF PEPPERMINT 
by L. H. Baldinger, N. K. Ellis and K. I. Fawcett 
Preliminary storage experiments, involving the 
use of a variety of containers stored in both a cool 
cellar and in an attic, showed that marked changes 
in the composition of peppermint oil occur when 
improper storage conditions are encountered. 
A number of common antioxidants were tested 
to determine their preservative effect upon this oil. 
Catechol and hydroquinone were found to be the 


most effective. 
Following these preliminary tests three series of 


samples were placed in cool cellar and attic storage. 
Two of the series were protected with antioxidants, 
one with 0.1 per cent catechol, one with 0.1 per cent 
hydroquinone. 

Subsequent analyses of the samples for physical 
and chemical data showed that antioxidants do in- 
hibit oxidative deterioration and that completely 
filled sealed containers offer the best method fot 


preserving this oil. 


Vast Post-War Boom 


A POST-WAR boom in which peacetime produc- 
tion of goods would be at a rate of $105,000,000,- 
000-$110,000,000,000 annually was pictured as 
probable by the National Resources Planning 
Board in its annual report submitted to Congress. 

Posing. by inference, a tremendous task and 
opportunity the report asserted that the war’s end 
should find our product resources at the greatest 
peak in history. Not only more machines but also 
more skilled labor will be available. 

The board even pictured a speedy transition to 
peacetime pursuits in those consumers’ durable 
goods industries severely curtailed by war. The 
report forecast that “we shall be able very quickly, 
with our large basic machine-producing industries, 
to expand to meet the peacetime requirements.” 

Referring to a not-improbable boom, the report 
said: “If the war lasts several years, we may have 
at the end of the war sufficient accumulated short- 
ages in residential housing, in durable consumers’ 
goods such as automobiles, and in the plant and 
equipment to supply peacetime consumption de- 
mands to give us a vigorous private investment 
boom. 

“Indeed, we need to be on the alert to prevent a 
possible post-war inflation. If, in fact, we do experi- 
ence a strong post-war boom, there is, however, the 
greatest danger that it will lull us to sleep.” 

The board added that “appropriate action” could 
prevent a collapse. 

“We can, if we will, maintain business prosper- 
ity,” it said. “We can sustain a continued demand 
for goods. We can keep industry going at high 
levels. We can maintain substantially full em- 
ployment.” 
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A REMEDY FOR BALDNESS AND GRAY HAIR? 


W hat the latest research 
on vitamins reveals on 
this age old problem ... 
Next step is to prove 
cause of baldness or gray 


hair . . . Conclusion 


by MAISON G. pENAVARRE 


Ir was at the Squibb Institute that Ansbacher 
isolated para-aminobenzoic acid (PABA) from 
yeast and tied it up with loss of color of hair in 
rats. Writing in J. Biol. Chem. 138, 441, 1941, 
Martin and Ansbacher report the administration 
of 0.7 mg of para-aminobenzoic acid daily to mice, 
and curing the achromotrichia (grayness of hair) 
in two weeks. Thus they conclude that para-amino- 
benzoic acid is the chromotrichia factor. 

Emerson subsequently reported that para-amino- 
benzoic acid had no curative effect on the gray- 
ing of rats fed a diet deficient in the vitamin B 
complex, but that calcium pantothenate did have 
curative properties. 


AFFIRMATIVE RESULTS OF TESTS 

Since that time, Sieve, writing in Science 94, 
No. 2437, 257, 1941, reported his findings with 
fifty patients picked at random, aging from 21 to 
55 years, all showing definite graying of the hair. 
Thirty patients were treated with para-aminoben- 
zoic acid alone, the remainder receiving the acid 
together with endocrine products. All patients 
showed a definite darkening of the hair after two 
months. 

And so it goes. One worker finds PABA of 
value in bringing the natural color back to gray 
hair, while another cannot duplicate the work. In 
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my own experiments, which were uncontrolled, it 
was found that para-aminobenzoic acid used in 
conjunction with inositol seemed to produce a 
darkening of hair in several cases of premature 
graying over a period of some months. 


WHAT TO WATCH FOR 


However, there are a number of things to watch 
in any controlled work. Substitute benzoic acids 
can react with iron, and iron is an item of normal 
food. Another thing is that the endocrine (gland) 
system definitely ties in with hair growth and color 
as numerous workers have already reported. Fur- 
ther, in conjunction with animal work, it has been 
found that what seems to affect some types of rats 
does not affect others, or, what produces graying in 
mice may not do so in rats and vice versa. 


PANTOTHENIC ACID 


Known by the synonyms “filtration factor,” 
“chick antidermatitis factor” and the “anti- 
gray hair factor,” pantothenic acid chemically is 
the N—(a, y—dihydroxy—?, @ dimethylbutyryl) 

@—aminopropionic acid. It is more often met 
with in commerce as one of its salts such as the 
It has been 
synthesized from two chemicals as shown in the 
following chemical reaction: 


calcium, sodium or zinc derivative. 
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N- (a,y-dihydroxy-8,8-di- 
methylbutyry!) -8-aminopropionic acid 


Pantothenic Acid Synthesis 
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Pantothenic acid is a thermostable substance 
that is destroyed by alkalies. The calcium salt 
found in commerce is stable to light and air. It is 
very soluble in water, a 5 per cent solution of 
which has a pH of 8.72 when protected from car- 
bon dioxide. Like the earlier mentioned sub- 


Photo courtesy Merck & Co 
Calcium Pantothenate 
stances, pantothenic acid has no defined unit. There 
has been, however, the Jukes-Lepkovsky unit, now 
supplemented by the microgram, a system used in 
designating certain other pure vitamins. 
Pantothenic acid is found in raw liver, yeast, 
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milk and Irish potatoes amon 
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rains, rice bran, split peas, egg yolk, salmon, whole 
x others. 
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PANTOTHENIC ACID AND GRAY HAIR 


Merck’s booklet on panothenic acid has_ the 
following to say regarding the use of this sub- 
stance in animals. “Graying of the hair of black 
rats fed diets deficient in B vitamins was observed 
by Morgan, Cook and Davidson, who published 
their observations in 1938. Subsequently Lunde 
and Kringstad noted similar findings. Further 
studies on nutritional achromotrichia were reported 
in 1939 by Oleson, Elvehjem and Hart. and in 1940 
hy Gregory and Poling, Unna and Sampson and 
by Williams.” 

The rats used in Morgan’s experiments required 
& to 12 weeks before graying became evident. Upon 
administration of the vitamin factor the color re- 
turned to normal. 

In Oleson’s work, piebald rats were used in place 
of black ones. Three different kinds of panto- 
thenic acid concentrates failed to prevent the ap- 
pearance of gray hair, although the time of onset 
was delayed in most cases. Unna and Sampson 
used black rats, reporting that in about a month’s 
time 80 per cent of the rats had turned gray. 
When given 80-100 micrograms of calcium panto- 
thenate, graying of the fur was prevented. Gyorgy 
and Poling found that in the case of either black or 
piebald rats, it took but five to seven weeks to 
cure the achromotrichia by administering 75 to 100 
micrograms of the pure acid daily. 

Later Williams reported his inability to confirm 
these findings. Then Ansbacher reported that his 
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black and piebald rats turned gray, even though 
they received 1000 micrograms of calcium panto- 
thenate daily, but that their color returned when 
para-aminobenzoic acid was added to the diet. 


OTHER WORK IN TREATMENT OF GRAY HAIR 


In September, 1941, Punnett & Bader published 
an article in the Good Housekeeping Magazine en- 
titled: “What About This Anti-Gray Hair Vita- 
In the February, 1942, issue they pub- 
lished a report of another year of experimenting 
with gray-hair vitamins. The current report dis- 
cusses the results of treating 25 men and women 
with daily doses of 10 milligrams of calcium pan- 
tothenate. These workers found that 88 per cent 
of the group under test showed positive results, age 


min?” 


having no effect. 

Recently Ansbacher & Martin announced that 
PABA produced “marked darkening” and “new 
natural colored hairs” in 30 gray-haired humans 
who were up to 69 years of age. Sieve is now 
treating 300 bald and gray-haired patients with 
PABA in a Boston hospital. 


CONCLUSION 

Two schools of research agree that either pan- 
tothenic acid or PABA are so-called “gray-hair 
vitamins.” Nothing conclusive has resulted from 
their independent work as yet. The near future 
will tell which, if any or both, are responsible fac- 
tors. The next step is to prove the cause of 
baldness or gray hair. To overcome graying of 
hair with vitamins when due to an avitaminosis is 
one thing, but to prove that all gray hair is due 
to lack of vitamins of the B complex is an entirely 
different thing. 

The relationship of the glandular system to color 
and growth of hair is well known. There seems 
to be some indication that some of the vitamins 
complement glandular therapy and vice versa. 
Nevertheless, these findings provoke thought. Fur- 
ther research along these lines is needed. 


Courage and Humor 


(ALMNEss. courage, humor-—make those three 
words realities in your every day life. Don’t go 
to see war movies—the boom boom stuff that is 
concocted in Holly wood. However. go to see films 
that show our heroic history. Don’t read “I saw” 
and “I was there” war books. Eighty per cent of 
them are faky and are designed to give you the 


jitters.—Benjamin Decasseres. 


No Blackout for Glass 


OPERATIONS of the glass container industry 
were at about full capacity in the last quarter of 
1941. Yet as a whole the industry operated at only 
85.6 per cent of total capacity over the year but at 
the same time there was an increase in output of 
30 per cent. Despite this the industry is planning 
to exceed this record in the coming year and fully 
expects to serve the container using industries. 
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UNCLE SAM WILL TELL YOU WHAT TO DO 


Detailed reports required under Production Requirements 


Plan . . . Control over supplies to retailers coming . . . Re- 


volving stockpiles . . . How manufacturers get materials 


by ARNOLD KRUCKMAN, Washington Correspondent 


Ir you have only a vague and uncertain under- 
standing of the system by which your Government 
functions to control the national economy during 
the War, don’t blame yourself; even here in the 
Capital relatively few persons have a clear concept 
of the philosophy behind the machinery that con- 
trols the flow of materials, goods and services. 


FUNCTION OF WPB 

The nomenclature for the agencies may change, 
as they have changed several times during the past 
eighteen months, but the mechanics remain the same. 
WPB (formerly OPM), War Production Board, in 
principle, controls the surplus of materials and ser- 
vices left over by the military and other War needs. 
WPB is the guardian of these surpluses for the 
benefit of the civilian. It is WPB’s business to plan 
and police the distribution of the materials, and 
the things made of the materials, and the services 
that implement the materials, among the units of 
the nation’s business. 

OPA, Office of Price Administration, on the other 
hand, polices the prices, to prevent profiteering and 
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thus to protect the intermediate and the ultimate 
consumer. This process applies to your industries 
exactly in the same manner that it applies to the 
building industries. The object is to control the 
supply of the limited inventories to those who 
need them, and to safeguard the buyer from extor- 
tion. If you will bear that in mind, no matter how 
complicated some of the by-passes may seem, you 
can always grasp the meaning of the activity of 
the system. 


ODLUM'S SMALL BUSINESS SECTION 

As you probably know, the special section de- 
voted to the interests of small business, Floyd Od- 
lum’s set-up, is important to the smaller business 
units. It is the channel through which the smaller 
business corporations and firms and individuals, 
including the retailers, may have their say at the 
court of controlled economy. It is particularly im- 
portant to the cosmetic, soap and flavor industries 
because it is designed to serve those who deal chiefly 
with the civilian, the consumer who buys non-de- 
fense merchandise. If Odlum is not swamped by other 


February, 1942 31 





economic interests, he will make a piace for the 
business units which in essence are the bulk and the 
heart and the sinew of the nation’s economic ma- 
chine. 

You undoubtedly have heard many references to 
P Orders, M Orders, E Orders, and L Orders, stem- 
ming from OPM. These are the orders which regu- 
late the sequence in which manufacturers, fabri- 
cators, and others, receive materials, equipment, 
and even intangibles like labor, under the system 
of controlled economy. The orders usually confuse 
those not familiar with them. Here is the under- 
lying structure of all this machinery as it now 
functions. 


GOVERNMENT BUYING CORPORATIONS 


There are various defense corporations whose 
business it is to buy raw materials. In time they 
will undoubtedly buy some of the materials that 
go into the fabrication of your products. In fact 
already they are buying alcohol, fats, glycerine, and 
they are buying metals and other materials used in 
the machinery you utilize, and in the merchandise 
you require as incidental to your industry. In 
effect these buying corporations are monopolies 
cornering the supply of certain materials. They are 
benevolent monopolies, Government monopolies, vir- 
tually planetary monopolies, because they are func- 
tioning to control some of the resources of the world, 
to supply the war needs of a very large part of the 
world. There is also in WPB a unit known as a 
Stockpile and Shipping Import Bureau. 


CONTROL OF SHIPPING 

This is an agency that does not hide its business, 
nor does it attempt to celebrate its activities. Its 
business is to control the use of ships from other 
parts of the world, so that they may bring us the 
raw materials, and some other materials the cor- 
porations have bought; and which we may secure 
for our own uses through other government chan- 
nels. After the materials get here they go into a 
stockpile, composed of domestic and foreign mate- 
rials and things. The stockpile, largely, is a the- 
oretical thing because in many instances the actual 
materials are left in possession of those who were 
the original owners. If the materials are not actually 
purchased by the government they are frozen wher- 
ever they may be found by various orders which 
place their uses under complete control of the 
government. The materials in the stockpiles, scat- 
tered around the country in many places and among 
many business units, are moved to the places where 
they are needed as they are required. 


HOW RAW MATERIALS ARE APPORTIONED 
Recently Lt. General Knudsen issued Adminis- 
trative Order 29. You undoubtedly never heard 
before about Administrative Order 29. Nor have 
most of the rest of the 130,000,000 persons in the 
United States. But the order is important because 
it is the very foundation of the system of distribu- 
tion in our controlled War economy. It affects you 
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and the materials in which you deal, just as much 
as it affects those who handle metals. This Order 
29 directed that materials, raw materials, be appor- 
tioned among industrial groups of the United States 
according to their relative requirements. Give just 
a moment’s thought to that word groups. It means 
those who are drawn together by like interests. 
There are 80 such fundamental industrial groups in 
this country. Perhaps a few more, even. You will 
readily perceive that the cosmetic, soap and flavor 
industries chiefly integrate with the chemical group; 
possibly also in secondary ways with one or two 
other groups. At any rate they belong to the pri- 
mary group, let us say, of the chemical industries. 
As the war situation settles down to a more sharply 
defined system of economic functioning, you will 
increasingly be dependent upon the integration of 
your group. Your group will naturally depend 
upon the stockpiles created for those who use chem- 
icals. Undoubtedly there already are some stock- 
piles of chemicals and oils and other materials you 
will use. 


SUPPLIES WILL COME INDIRECTLY 


Thus, you will realize, the Government has the 
stockpile, and it will supply you with some of the 
stuff you must have. It may not come to you direct. 
It will undoubtedly come to you after it has passed 
through several constituent parts of your group. 
You may get the idea if you bear in mind that the 
Government supplies the material from the stock- 
pile to the primary industry of your group. The 
primary industry, in turn, passes the raw material 
along. after certain fabrication, to the manufac- 
turer, whom you can easily identify in your own 
sequence. Up to this time the system of apportion- 
ment is called allocation. It is, of course, purely 
rationing. 


WHY DISTRIBUTION IS BY PRIORITY 

It is a process of distributing shares of something 
of which there is not enough to go around, to all 
those who want it. However, when the fabricated 
material is funnelled to the manufacturer. it is 
called distribution by priority. There are infinitely 
more manufacturers than there are fabricators. 
There are infinitely more gradations in the urgency 
of their needs for the fabricated materials. The 
simpler system of allocation would scarcely work 
in passing fabricated materials to the manufacturer. 
He may sometimes need some materials very badly 
to serve the public welfare, and at another time his 
need may be much less urgent than the need of 
some other manufacturer. 


PREFERENCE RATING ORDERS 


Therefore, the war government issues to the 
manufacturer a document called a Preference Rat- 
ing Order which is his certificate of the place his 
need occupies in the sequence of supply at a par- 
ticular time and for a particular purpose. He gets 
his supply according to the importance of what he 
produces in the plan of the national welfare, or in 


The American Perfumer 





the order of relative importance of his merchandise 
to sustain the safety. health and morale of the civil- 
ian population. If he is part of a group which deals 
with materials that are plentiful, his troubles will 
be few, and his job will be relatively easy. If he 
deals in materials that are scant, his headaches 
will be superlative, and his job will be hell. 


RETAILERS LEFT OUT SO FAR 

Thus far there have been no rationings or alloca- 
tions or priorities for the channelling of the manu- 
factured goods or materials to the retailers. The 
retailer, as a matter of fact. is not supposed to have 
felt the pinch, much, up to this time, except in a 
few special lines. But beginning this month, it is 
expected the retailer will begin to feel the squeeze 
painfully. 


CLOSED FACTORIES AND UNEMPLOYMENT 

Some manufacturers are unhappily expected to 
go out of business. Obviously they are not the 
manufacturers in the chemical and cosmetic group. 
They are the manufacturers. chiefly, in the metal 
groups. It also is foreseen that many persons will 
be thrown out of work; and some retail stores, 
particularly in communities where factories shut- 
down, will inevitably close. On the whole, however, 
the retailer is not expected to feel the impact 
violently. He will, it is expected, continue to buy his 
goods in the open market. No one will yet tell 
him what he may have or what he may not have. 
His ability to secure a supply will be restricted 
only by the ability of the manufacturer to provide 
the goods. Obviously, when the manufacturer, held 
down by the limitations in his supplies by the 
restriction of priorities, runs out of goods, he can- 
not furnish any more goods to the retailer. But 
in order to prevent the tragedy of bare shelves in 
the store that supplies the ultimate consumer, here 
is what the Government has provided. 


PRODUCTION REQUIREMENTS PLAN 

There is a plan, called the Production Require- 
ments Plan PD-25A. There is a form. which must 
be studied and filled by the manufacturer. which 


consists of 40 tightly printed small-type pages, each 


page measuring 18 x 10 in. It applies to every man- 
ufacturer in the American economy who uses any 
of the materials fabricated by the primary proces- 
sors in the 80 general groups which come under 
Knudsen’s Administrative Order 29. The form lists 
every basic chemical used in the American economy. 
The form requires the manufacturer to “present a 
complete picture of his operations”, and to “report 
on the basis of the smallest breakdown” of his 
operations “which existing inventory records per- 
mit”. In essence, of course, this report is an exten- 
sion of the information already assembled by Knud- 
sen’s people about the primary constituents of the 
general groups. The manufacturer is required to 
present a separate inventory breakdown of his prod- 
ucts by classes of products. 

He must report raw materials, work in process. 
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finished goods, supplies, machinery, property. He 
must make a detailed report of dollar volume of 
shipments, of supplies for maintenance, repairs, 
replacements and operations; he must report on 
his practice of subcontracting. on capital equip- 
ment and plant expansion; he must tell where he 
gets his supplies, and virtually, to whom he sells. 
His records must go back to June 30,,1941; and 
he must agree to set in operation a new method 
of maintaining records for the purpose of having 
data available for inspection by the officials of the 


government who operate the Priorities Division. 


ADDED HELP NEEDED TO HANDLE RECORDS 


One man in a very minor business told me he 
would be obliged to add at least three clerks per- 
manently to his personnel to maintain the records. 
The information in the application is used to deter- 
mine the preference rating, or priority, that shall 
be awarded to the manufacturer on a time produc- 
tion basis. Under PD-25A, the manufacturer will 
receive a rating to regulate the flow of supplies for 
his needs to take care of his operations for a period 
of three months. It is well to understand this par- 
ticular system clearly, because you will be obliged 
to use it sooner or later. 


RESTRICTIONS ON RETAILERS 

\ similar plan will be put in operation for ap- 
plication to the retailer. Plan PD-25A, in its vari- 
ous incarnations, obviously will give the govern- 
ment a very comprehensive over-all picture of all 
manufacturing and retailing activities in the coun- 
try. Add this data to the information gathered 
from and about the integral units in each of the 
80 basic raw-material producing and fabricating 
groups, and you realize that the war government 
will have a mobilization of the national economy. 


“Four years ago | sent my aunt Minnie a jar of our night 
cream and now the F.T.C. and the G-men want to know why!" 
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potential and actual, in minute detail, as it prob- 
ably has never been gathered in this hemisphere 
before. 


CONTROL OVER SUPPLIES TO RETAILERS 

Formal control over supplies to retailers will 
inevitably come, according to Government people. 
None of them will be specific. Some say a system 
of retail priorities will be in operation in three 
months; others expect it even earlier. Some do not 
expect retail priorities until 1944. 


RATION CARDS FOR CONSUMERS COMING 


Ration cards for consumers, ultimate consumers, 
are expected to follow the initiation of retail prior- 
ities. This ultimate step is yet simply a matter of 
speculation. It will be avoided as long as possible. 
The whole system of allocations, priorities, ration- 
ing, is not easy to sell to the public. In its ultimate 
form it makes regimentation too uncomfortable. 
That is one reason for the delay in placing open 
controls on retailers and consumers. 


Save American Enterprise 


BUSINESS must plan and prepare for post war 
adjustment. Otherwise we may win the war and 
lose the peace. 

A world to be resolved from chaos back to 
normalcy; international trade shot to pieces; from 
two to six million men returned from military 
service to be absorbed into normal activities; a 
national debt of anywhere from 100 billion dollars 
up to be handled; hundreds of new war material 
factories to be abandoned or absorbed into com- 
petition with old plants; millions of defense work- 
ers to be transferred to other jobs; tremendous 
shortages of many consumer goods to be filled; a 
nation under centralized control to be brought back 
to democratic processes if possible—these are part 
of the job facing us in from one to four years. 

There will be tremendous shifts in habits and in 
standards of living. 

A major job for business now is to interpret 
American business and our free enterprise system 
to the public. For half the value of victory will be 
lost if through the war we lose our democratic 
processes and our American way of life. The dan- 
ger is greater than you may think. 

The trend of the world for a decade back has 
been toward regimentation and centralized control. 
Hitler, Stalin and Mussolini did not create a trend; 
they merely rode and increased the trend . . . The 
danger is increased in the United States because 
too many of our people fail to understand the 
meaning of our free enterprise system... 
Government and the public are looking to 
business and industry now for production—while 
we are giving them that production, let us also 
make sure that they understand clearly that we are 
doing it and why we are able to do it. 

Tell them what business is doing. Tell it simply 
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as a matter of fact—not boastfully. Tell them also 
what business is doing to prepare for the post-war 
adjustment.—Elon Borton. 


Synthetic Fats 


THE production of synthetic fats has been receiv- 
ing increased attention during recent years and no 
doubt important achievements have been obtained 
in their production. The basic material used is 
paraffin, the chemical constitution of which is simi- 
lar to the structure of fatty acid. These two classes 
differ primarily only in the final grouping of the 
hydro-carbon chain, inasmuch as the methyl group 
of paraffin is, in fatty acid, replaced by the carboxyl 
group. If fatty acid is to be made from paraffin the 
oxidation must only be carried up to a certain 
equilibrium, otherwise the fatty acids formed will 
be affected by the oxygen and the products obtained 
would be unsuitable for soap manufacture. During 
oxidation a large portion of the paraffin therefore 
remains intact and besides the fatty acids, non-acid 
oxidation products are also obtained. It is there- 
fore necessary that the saponifiable fatty acids be 
separated from the non-saponifiable hydro-carbons 
and their also non-saponifiable transformation prod- 
ucts, such as alcohols, ketones, etc., simultaneously 
splitting the fatty acid esters which have also been 
produced. Finally, the raw fatty acids are washed 
and the fractions which can be used for soap 
manufacture are separated from the unsuitable first 
and last runs. 

The oxidation process itself can be considered 
in its principal reaction as being an oxygenic split- 
ting in which two molecules of fatty acid are formed 
from one molecule of paraffin. Through synthesis, 
not only even-numbered but also odd-numbered 
fatty acids can be produced which, until recently, 
were practically unknown. The distilled fatty acids 
may, for instance, show the following composition: 
caprylic acid .2%, pelargonic acid 1.6%, capric 
acid 4.1%, undecanoic acid 8%, lauric acid 11.9%, 
tridencanoic acid 13.5%, myristic acid 14.3%, 
pentadecanoic acid 14.8%, palmytic acid 10.9%, 
heptadecanoic acid 7.5%, octadecanoic acid 6.4%, 
acids above Cis, 6.8%.—Schimmel Briefs. 


heep Dealers Solvent 


To help their dealers through better management 
and promotion of service facilities maintain their 
solvency and their existence during the war when 
new car sales have been drastically cut by the 
government, automobile manufacturers are hold- 
ing sales meetings with the dealers. There are 
about 40,000 automobile dealers in the U. S. and 
manufacturers realize that they are their most valu- 
able asset and that they would be tremendously 
handicapped in the future if the dealer organiza- 
tions were allowed to disintegrate now. Automo- 
bile manufacturers accordingly are devising means 
and educating their dealers on ways to keep in 
business during the war. 
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WHY DO PEOPLE LIKE FLORAL ODORS? 


Authority on marriage points out that sex appeal 


is involved . . . Further problems for research 


. .» Double nature of civet and angelica root oil 


by H. STANLEY REDGROVE, B.Sc., F.LC. 


Tue article on “Our Amazing Sense of Smell” by 
Drs. Thomssen and Doner, published in the issue 
of THe AMERICAN PERFUMER for September, 1941, 
is highly thought-provoking and stimulating. It 
serves to focus attention on the multiplicity of prob- 
lems connected with the olfactory sense which, in 
spite of much that has been written on the subject, 
still remain to be solved, and perhaps will not be 
solved until a satisfactory system of accurately 
describing odors has been devised. Several attempts 
to achieve this end have been made, but none of 
them can be claimed to be really satisfactory, though 
Piesse’s correlation of odors and notes of the musi- 
cal scale is said to be of some (limited) utility to 
practical perfumers. 


IS THE END ATTAINABLE? 


Indeed, the end may be unattainable, for it is 
within the bounds of possibility that odors are emo- 
tional values irreducible to rational terms, enjoy- 
able or the reverse, but for ever inexplicable. 
Nevertheless, it may be useful to endeavor to offer 
partial solutions of some of the many problems of 
olfaction, even if the phenomena involved cannot 
be precisely described. And there are two prob- 
lems in particular—problems, which I confess, have 
for long fascinated me, and which, I believe, are 
rather closely connected. 


TWO PROBLEMS 


These, to state them briefly, are: (i) Why do the 
odors of certain materials affect the olfactory 
senses of the vast majority of folk belonging to 
highly civilized races as unpleasant when concen- 
trated, but as pleasant when observed in a state of 
high dilution? and (ii) Why do most members of 
civilized races today enjoy certain odors and dis- 
like others? 


THE DOUBLE NATURE OF CIVET 


So far as the first problem is concerned, civet 
provides a good example of the class of odorous 
material in question. I have read that the natives 
of Abyssinia delight to rub their bodies all over 
with civet, and European recipes for perfumes dat- 
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ing from the sixteenth and seventeenth centuries 
often contain massive amounts of it. But, today, 
| doubt whether more than a handful of folk in 
both Great Britain and America could be found 
who enjoy the odor of undiluted civet. I ask every- 
one who visits my laboratory to smell civet: the 
verdict is unanimous: it stinks. Nevertheless, let a 
3 per cent tincture of civet be made, well matured, 
and then well diluted. The odor is sweet and flower- 
like. It is almost universally appreciated; and, as 
every practical perfumer knows, a trace of civet 
improves the odors of quite a number of perfumes, 
and is almost essential for success in those destined 
to be used for scenting face powder. 


WHY CONCENTRATED AND DILUTE CIVET DIFFER 


A very likely explanation of this curious phe- 
nomenon may be based on the composite character 
of civet, and on the fact that different aromatic 
substances have odors which differ, not only quali- 
tatively, but also in “strength.” By “strength” I do 
not mean pungency. I mean, on the contrary, the 
degree of dilution at which the odor vanishes from 
human perception. Some substances soon lose 
their odors on dilution, and these odors I call 
“weak.” But the odors of other substances remain 
clearly perceptible even on extreme dilution, and 
these I call “strong” odors. Drs. Thomssen and 
Doner have given some examples of these. I add 
another. Even at a dilution so high as 1 part in 
10,000, the odor of the lactone of 15-oxy-pentade- 
cylic acid is clearly and most agreeably perceptible, 
although the pure substance does not impress the 
human olfactory system as having a “strong” odor, 
because the odor is not pungent. 

The fact is of great practical importance; and 
the chemical in question—now unfortunately un- 
obtainable in Great Britain—provides a very inex- 
pensive means for scenting toilet lotions, in spite 
of its seemingly high price per pound; for so very 
little of it is required. 


ODOROUS SUBSTANCES IN CIVET 


The two chief odorous constituents of civet are 
skatole and civettone. Civettone has a sweet odor, 
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When diluted, perspiration odors are directly correlated with 
floral odors. The natural perfume of the body is enhanced 
by a mild moisture from perspiration 


not unlike that of the lactone already mentioned; 
and it is a very strong odor, since it is perceptible 
in a high state of dilution. Skatole. on the other 
hand, has a faecal odor; but it is actually less 
strong. Hence, when civet is well diluted, the odor 
of skatole, dominant in that of the undiluted sub- 
stance, gives place to the sweet and agreeable odor 
of civettone. 


ANGELICA ROOT OIL 


A similar phenomenon is encountered with 
angelica root oil, which almost certainly contains 
the lactone mentioned above. To smell this, how- 
ever, the oil must be highly diluted, since, in a 
concentrated state, this ambered fragrance is masked 


by the odors of phellandrene and other constituents. 


A SWEATY OR A SWEET FRAGRANCE 


On the other hand, how are we to account for 
the apparent change in odors effected by diluting 
pure chemical substances, and not mixtures of nat- 
ural origin like civet and angelica root oil? Inter- 
esting examples are afforded by methyl heptine 
carbonate and by the higher fatty aldehydes. To 
my nose, and | think most noses, the odor of un- 
diluted methyl heptine carbonate is frankly hor- 
rible; but when the substance is well diluted, its 
odor suggests that of violet leaves. Ask anyone to 
smell such a dilution and to say what he or she 
would expect the pure substance to smell like. The 
answer will almost inevitably be: A big bunch of 
violets. In short, the anticipated result of concen- 
tration is not that actually obtained. So, too, in 
the case of the higher fatty aldehydes. Well diluted 
solutions have fascinating odors of an agreeable 
floral type. But instead of concentration producing 
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the anticipated intense odor of flowers, the result 
smells much more like human sweat. 


IMPURITIES IN "PURE" SUBSTANCES? 


Is it possible to explain these phenomena along 
the same lines as have been essayed in the case of 
civet and angelica root oil? Is it possible that these 
“pure” substances are not really pure, and owe 
their fine odors on dilution to traces of so-far un- 
identified and unsuspected impurities? This expla- 
nation cannot be entirely ruled out. Until quite 
recently, the fine odor of vetiver oil was supposed 
to be due to the sesquiterpene alcohols it contains, 
but, as has been recently pointed out by Naves 
(Perf. Ess. Oil Rec., April, 1941), these alcohols 
are in themselves of little olfactory importance, 
and, owe their olfactory value to traces of ketones 
admixed with them and present in the oil. 


The analogy, however, is not quite precise, vet- 
verol being an isolate, and methyl heptine carbonate 
and the higher fatty aldehydes synthetics; and I 
seriously doubt whether the explanation suggested 


for observed changes in odor on dilution, seemingly 
satisfactory in the case of composite bodies like 
civet and angelica root oil, can be applied to these 


cases, 


EFFECTS OF CONCENTRATED ODORS 


Indeed, I can offer no explanation, save to say 
that there appears to be a defect in human olfaction, 
or, rather, in human olfactory judgment, in virtue 
of which—unless the nose is specially trained—we 
cannot, in certain cases, correctly predict the effects 
of concentrating odors, or, alternatively, of diluting 
them. 


WHY DO PEOPLE LIKE FLORAL ODORS? 


Let us turn to a consideration of the second prob- 
lem. It is not difficult to understand why human 
beings should like the odors of wholesome foods— 
roast meat, freshly baked bread, cheese, and fried 
onions. These likings serve a biological need. What 
is difficult to understand is the liking most civil- 
ized folk have for floral odors, since, on the face 
of it, no biological need seems to be involved. 

Might one maintain that, the perfumes of flowers 
having antiseptic properties, races which liked 
floral odors survived at the expense of races which 
did not, and hence succumbed to all-conquering bac- 
teria? It seems a little far-fetched, however, though 
a similar hypothesis may serve to explain the love 
for spicy odors exhibited by Eastern races. 


A POSSIBLE EXPLANATION—SEX APPEAL 


Is it possible to correlate floral odors with any 
other biological need? I believe this to be possible. 

Among primitive races, the odor of rank sweat 
acts as a powerful sexual stimulus, and there are 
certain races which refrain from washing or from 
washing certain parts of the body in order to en- 
hance sex-appeal. Civilization has led to a refine- 
ment in taste, and an odor which would exhilarate 
a savage serves merely to disgust members of civil- 
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ized communities. The word “refinement” is im- 
portant since it implies dilution. “Body odors” are 
commonly referred to as essentially offensive, and 
as odors which must be obliterated. This is a pro- 
found error. Small traces of sweat give to clean skin 
its fascinating fresh, sweet odor; and, indeed, in the 
case of some favored women, their axillary per- 
spiration smells attractive even in a relatively con- 
centrated form, having an ambered fragrance re- 
minding of that of clary sage. There cannot be 
the least doubt that olfaction plays an important 
though maybe unrecognized—part in sexual selec- 
tion in civilized races. “Men,” state Drs. Thomssen 
and Doner, “marry perfumes.” And the perfumes 
they marry are not necessarily those of the per- 
fumer’s art, but the natural perfumes of the body, 
enhanced, maybe, by this art. 


WHAT AN AUTHORITY ON MARRIAGE SAYS 

The subject has been dealt with in some detail 
by Dr. van der Welde in his remarkable book “The 
Ideal Marriage,” worthy of study by all practical 
perfumers. The author points out that the odor of 
perspiration is decidedly idiosyncratic; but, in 
general, it may be likened to the odors of the higher 
fatty aldehydes, some of which, indeed, are probably 
included among its constituents. 

Hence perspiration odors, when diluted, are di- 
rectly correlated with floral odors; and to the lover, 
a garden of sweet-scented flowers smells like the 
subtle odor of his lady-love a thousand times inten- 
sified. She, on her part, may effect a similar inten- 
sification of her personal odor, by availing herself 
of the perfumer’s art, and using the correct floral 
or ambered fragrance suited to her personality. 


PERFUME ODORS INTENSIFY NATURAL ONES 


In a similar manner, a correlation might be 
established between the odors of ambergris and the 
vaginal secretions; and one is tempted to suggest 
that all the delightful odors which the perfumer has 
created—as distinct from those odors which appeal 
to us because they stimulate appetite for food or 
drink—are delightful because they are perceived 
as intensifications of those natural odors which 
determine sexual selection. As is obvious from a 
study of old formularies, tastes in perfumes have, 
apart from the operations of “fashion,” undergone 
a gradual evolution. This may be because, with the 
increasing practice of bodily hygiene, body odors 
have tended to exert their sex-appeal only when 
smelt in a more and still more diluted state, where- 
by, on account of the peculiar phenomenon of 
human olfaction discussed in the earlier part of 
this article, they have become seemingly different 
odors, corresponding to quite different intensifica- 
tions in the human imagination. 


A Cause of Baldness 


THE consumption of leaves and pods of the shade 
tree Leucaeba glauca causes baldness according to 
the Netherlands East Indies De Bergeultures. They 
contain a new amino acid, mimosine. 
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Packaging Pattern 


THE most urgent of packaging problems—that 
of efficiently utilizing existing materials and de- 
veloping substitutes for restricted materials—will 
be authoritatively and exhaustively examined at 
the Twelfth Packaging Conference, to be held at 
the Hotel Astor, New York City, April 14 to 17, 
it is announced by the American Management Asso- 
ciation, 

\t the Packaging Exposition, held concurrently 
with the Conference, the most recent advances in 
substitute materials and in techniques for packag- 
ing, packing and shipping will be presented by 
suppliers of equipment, materials and machinery. 

The pattern of probable availability of the 
various raw materials required in _ packaging, 
packing and shipping is becoming clear. Adapta- 
tion to this pattern is finding expression in sim- 
plification, standardization, reuse and reclamation. 
Along these lines, as in the case of substitutes, the 
ingenuity and aggressiveness that have always 
characterized the young art of packaging are im- 
pressively being asserted. 

The immediate problems, their implications, the 
influences and probable developments of the near 
future—all the pressing aspects of packaging, pack- 
ing and shipping, will be the subject of the most 
comprehensive and expert scrutiny at the Confer- 
ence and Exposition. 


Sour Grapes 


Uber the heading of “Scent-thought Blotters,” 
Dr. Ralph Beinfang propounded a remarkable new 
direct mail advertising technique in last month’s 
AMERICAN PERFUMER. 

To begin with, Dr. Beinfang postulated that out- 
side of the perfume business itself, such firms as 
have utilized scented blotters have been failing to 
get the most out of them. They've been using any 
old aroma merely for its attention-getting value; 
what they should do is tie in the odor with the 
product. 

“For instance, fire insurance blotters. These are 
usually rather lurid in their use of printed red and 
yellow flame, and billows of black smoke. Would 
not the effectiveness of this advertising be consider- 
ably heightened if these flames and this smoke were 
to smell of the ‘odor of burning house’?” 

Once under way, there simply wasn’t any stop- 
ping Dr. B. Why not a tobacco blotter inbued with 
the latest pipe blend, a meat market blotter with 
an aura of hickory smoked ham, “a baker’s blotter 
showing doughnuts, pound cake or bread, and 
smelling respectively of these tasty food delights? 
Really the possibilities are limitless. You can think 
them up faster than they can be mentioned: candy 
(fruit drops especially), coffee, spices, tamales . . .” 

All right, Beinfang, all right. It could have hap- 
pened to anybody in your spot. Just lock those 
essential oils away in a closet like a good fellow, 
and stay off the stuff for at least six months.—Tide. 
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Oil of Hops:— Formerly produced 
only in Europe, oil of hops now is 
available from an American supplier. 
It is made for perfumery purposes 
from hops of domestic origin. The 
oil has a distinctive fragrance and 
must be used with great discretion. 
Makers of fine perfumes will be glad 
to get this information. 


Sweetener fer Dentifrices:— 5 ac- 
charin is the universal sweetener for 
use in making dentifrices. Although 
it is many, many times sweeter than 
sugar, researchers have been striving 
to find an even stronger sweetening 
agent. While this work goes on, it is 
now established that para-phenetol- 
carbamide can be used in combina- 
tion with saccharin to render the 
combination sweeter to the taste with 
a corresponding saving in cost. This 
new chemical can be used in dietetic 
foods, flavors and pharmaceuticals as 
well. It is a white crystalline powder, 
soluble to the extent of 1:800 in cold 
water, 1:50 in boiling water and 
1:25 in alcohol. 


Simple Viecosimeter:— The need 
for a simple yet accurate viscosimeter 
has been recognized for a long time. 
Only recently, however, was such a 
device made available. It is a hand- 
held model, free from adjustments, 
easy to clean and possesses high ac- 
curacy. It thus is capable of being 
used in manufacturing control. It 
measures viscosities in absolute units 
ranging from zero to 200,000 centi- 
poises. Absolute units can be con- 
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verted to Saybolt or other unit by 
multiplying absolute viscosity with a 
suitable factor. The instrument is 
quite inexpensive and is operable at 
temperatures from zero to 600°F. 


Special Rotary Pump:—!It took a 
construction and mining engineer to 
devise this new type of pump that can 
handle fluid concrete and other mate- 
rials of a similar consistency. The 
construction is simple, having only 
two moving parts. Discharge is posi- 
tive and continuous whether the rotor 
turns once a minute or oftener. A 
gasoline engine is standard equipment 
but the pump can be obtained also 
with an electrical motor. This ma- 
chine is really quite a trick for the 
job for which it is intended. 


Skeatel—Small quantities of skatol 
can be supplied promptly by a new 
producer of this odoriferous chemi- 
cal which is so necessary in certain 
perfumes. If the demand is sustained, 
supplies will continue to be made. 
The chemical is made in this country, 
and the sample I have seen is good. 


Cosmetics and Morale— The cos- 
metic industry has an important duty 
in the war effort. 
morale, 


It can maintain 
particularly among the 
women, upon whom greater burdens 
are falling daily. A woman can be all 
tuckered out, but the application of a 
bit of powder, rouge and lipstick gives 
her new pep. Someday, someone will 
prove this with facts and figures. 
Yet the cosmetic industry owes 


something to morale itself; it is sort 
of a model to be followed, and the 
example this industry sets will be re- 
flected in the consumers’ attitude to- 
ward us. We are displayed in a glass 
house, and must be careful even under 
trying conditions. Many times you 
may be tempted to supply a demand 
that may leave you open to censure. 
Don’t do it. 

The ingenuity of the technicians in 
the industry may be stretched to the 
limit, but they will deliver the goods 

-you can count on it! 


Permanent Waving Creams— This 
is not the time to start producing a 
permanent waving cream. Instead, 
try to evolve a thick emulsion that will 
contain less fats, will not require a 
tube and, if possible, make the whole 
in concentrated form to be subse- 
quently diluted by the beauty oper- 
ator. You can save glass and caps, 
not to mention labels, cartons and 
man hours of work. Several suppliers 
have such emulsifiers that you can 
adapt to your waving fluid formula. 


Waving Fluid Concentrates— The 
well-known mixture of gum, alkali 
and alcohol, so popular among beauty 
shop operators, should be re-formu- 
lated to eliminate alcohol. The only 
purpose alcohol serves is to aid in dis- 
persing the gum. A readily dispers- 
able powder can be made without the 
use of alcohol. This line of experi- 
mentation is to be recommended. 


Hoarding or Foresight— As a boy, 
I remember the well stocked pantry, 
fruit cellar and the “root cellar” out 
in the yard. Today, even my own 
pantry is almost as bare as the legen- 
dary cupboard of Old Mother Hub- 
bard. The lack of well stocked store- 
rooms seems to have come as a result 
of our ability to get so much store-to- 
delivery when and as we 
needed it. 

The same thing applies to manu- 
facturers. Throughout the depression 
yea:s, manufacturers carried little 
stock, preferring to buy as_ they 
needed. As it became apparent to 
some that war was inevitable, their 
stocks gradually were increased. 
When war finally came, stocks among 
certain wide-awake manufacturers 
were further augmented, the general 
idea being that it had cost plenty of 
money to build up markets, and the 
respective companies wanted to keep 
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those markets. In other words, they 
prepared for a rainy day, a policy 
all of us have been taught from the 
kindergarten up, and one adhered to 
by our forefathers. 

“Today, such a well-stocked manu- 
facturer is called a hoarder by some. 
What a nasty word—so full of innu- 
endo, so ominous. If there is anything 
to the clairvoyant rumblings going 
the rounds of the trade, such long- 
sightedness will be of no avail, rather 
it may be a disillusion. Those who 
appeased (and believed in that phi- 
losophy) and have not, want those 
who have to share what they have. 
(Doesn’t that sound familiar? ) 

In view of the war effort, anyone 
who has things essential to that effort 
not only should, but must, give what 
he has, whether he had hindsight or 
foresight. Otherwise, any thought to 
divvy up seems out of place. Yet the 
fella who has, is labelled by Mr. Has- 
not as unpatriotic and hoarding. It is 
an unfair indictment of good busi- 
ness. It is not to be confused with 
real hoarding—the saving of things 
for which you have no use, depriving 
others. 


Sterile Cosmetics— Sterile cos- 
metics or, better yet, cosmetics, con- 
taining strong but safe germicides or 
bacteriostatic agents should have 
definite appeal during these times 
when health and hygiene are so vital 
to the war effort. One antiseptic in 
particular seems to be applicable to 
most cosmetic items. It is a white 
practically odorless powder, soluble 
in water, alcohol, alkalies and fats. 
It has a phenol coefficient of 90 
against S. aureus and 110 against 
E. typhi. It is non-volatile. Chemi- 
cally it is dihydroxy-dichloro-di- 
phenyl methane. 

Once upon a time, when the cos- 
metic industry was so worried about 
stating the composition of _ its 
products on the respective labels, 
adding such germicidal materials was 
a worry in view of the fact that the 
active agents had to be mentioned. 
Today, however, this bogey has gone 
the way of all scares, and the indus- 
try doesn’t seem to worry about such 
trifles. A cosmetic containing an 
antiseptic would have to state its 
active ingredients only by name on 
the labels and not by quantity, ex- 
cepting a small group of certain 
chemicals mentioned in the Food, 
Drug & Cosmetic Act. 
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QUESTIONS & ANSWERS 


374. Glycol Substitutes 


Q: We use triethanolamine and 
carbitol in some of our prepa- 
rations and since it is difficult, 
if not impossible, to get these 
materials in sufficient quantities, 
we would like your suggestion 
regarding any substitutes. D. M., 
Iowa. 


A: Commercial sorbitol syrup 
or glycerin are humectants that 
may be used in place of the gly- 
col ether you are now using. One 
of the chemical companies has 
developed another polyhydroxy 
compound that has hygroscopic 
properties and this company’s 
name is being sent to you under 
separate cover. One of the com- 
panies also has some aminohy- 
droxy compounds, one of which 
may fill your need in a most 
satisfactory way. 


375. Cream Shampoo 

QV: Can you suggest a suitable 
stearate that will work with a 
wetting agent to produce a syn- 
thetic cream shampoo having a 
soft consistency and lathering at 
the first wash? V.C., Kansas. 

A: Start your experiments by 
using 5 to 10 per cent polyhy- 
droxy stearate in conjunction 


with a wetting agent and water. 


Add just enough stearate to give 
you the body you desire. Your 
product should contain at least 
10 per cent wetting agent and 
preferably about 25 per cent. 
Some of the wetting agents are 
sold in paste form and in certain 
cases you need not do anything 
but add color and perfume and 
the mixture is ready for sale. 


376. Replacing Acetone 


Q: We have been making a 
nail polish remover containing 
acetone, oil and other ingredi- 
ents. We no longer can get ace- 
tone. Is there any chemical sol- 


vent for nail polish that can re- 
place acetone and that is still 


available? R. P., Calif. 


A: The solvent for nail polish 
varies with the composition of 
the polish to be removed. The 
various polishes on the market 
are of different composition and 
the ease with which they are re- 
moved by any one solvent is nev- 
er the same. Acetone is a sol- 
vent for practically any type of 
nail lacquer composition, as are 
the acetates. These materials are 
no longer readily available. Sat- 
isfactory lacquer removers can 
he made from benzol, some of 
the VM&P Naphthas, commercial 
xylenol mixtures and a few other 
solvents that are still compara- 
tively easy to get. If you have 
any acetone at all you can mix 
these materials with your acetone 
and produce a very satisfactory 
remover. 


377. Peroxide Toothpaste 


Q: We wish to make a perox- 
ide toothpaste containing calci- 
um carbonate, glycerin and mag- 
nesium peroxide. We want a 
foaming agent that will not de- 
compose and which will be taste- 
less. Your advice will be appre- 
ciated. A. K., Sweden. 


A: A peroxide toothpaste has 
been proved by medical authori- 
lies to have no advantages over 
any other type of toothpaste and 
in some cases may even possess 
disadvantages. Under separate 
cover we are sending you the 
names of suppliers of several 
odorless and tasteless wetting 
agents. We recommend that you 
remove magnesium peroxide 
from your toothpaste and _in- 
crease your polishing agent by a 
like amount, adding to this one 
of the wetting agents mentioned. 
Glyceride of starch is a suitable 
vehicle and is to be preferred 
over straight glycerin. 
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Ss. P. F. OF AMERICA: 
Suzy’s Golden Laughter 
perfume, like her Ecar- 
late, comes in a ribbon 
box presentation. Green 
is the chief color note. 


BABANI: Nefertiti toilet I a alent 
water, also an American 
version of the firm’s well 
known perfume of that 
name. has been launched 
recently by this house. 


CHARLES OF THE RITZ: Queen of Hearts sachet, a PRIMROSE HOUSE: Forget-me-not perfume comes in a 
giant card on white satin, the back in brilliant red, vase-shaped bottle, mounted on a blue velvetine base. A 
is scented with Love Potion, introduced a few months ago, pink satin drum trimmed with flowers covers the flacon. 
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PARFUM MONEAU: Continents embossed on the white FABERGE: Straw Hat perfume’s new package is in the 


form of a jewel box. The padded, oblong and hinged box, 


carton of Discovery, a new concentrated cologne, are out- 
of natural straw and scarlet linen. comes in three sizes. 


lined in magenta, yellow and gold. Two sizes are offered. 


DOROTHY GRAY: Make-up is keved to southern resort 
colors and packaged in a seashell, called Beauty in a Sea- 
shades of rouge and lipstick are available. 


REVLON: Sailor Hat is a miniature copy of a gob’s for- 
mal headgear, in serge with gold lettering, and holds 
bottles of nail enamel, Seal-Fast top coat, oily remover. shell. Six 


SHULTON: A token picture frame is included in Early PINAUD: The new Corrida toiletries take their inspira- 
American Old Spice Token Box which also contains guest tion from the South American scene. Eau de cologne, 
perfume and face powder are introduced in the fragrance. 


sizes of toilet water. soap, talcum and a sachet pillow. 
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ew TOILET GOODS 


Neck-Tone: A throat and neck mask 
by Frances Denney is called Neck- 
Tone which is applied with a brush 
and left on from 20 to 30 minutes 
until it is completely dry. Then it 
is removed with clear water. The 
astringent and tightening effect is 
said to start immediately after appli- 
cation and Neck-Tone is designed to 
keep the throat and neck youthful 
with little time or effort. It may be 
used either as a day or night treat- 
ment. Neck-Tone is presented in the 
aquamarine packages of the firm. 


Eye Products: To mascara, intro- 
duced in the United States several 
years ago and available in 10 shades. 
the Aziza Corp. adds a whole line of 
eve products. These include floral 
eye lotion, eye shadow, eye cream, 
eye emollient and herbal eye pads. 
An interesting feature of the new 
products is the packaging. On 
standard bottles, jars and boxes has 
heen sprayed a suede-like finish in 
green. Label and cord are in orange. 


Jiff-On: A liquid stocking made on 
a hand lotion base is called Jiff-On. 
a new product of Beauty Counselors. 
It is suggested that it be applied to 
the legs with cotton or a small sponge, 
and the stocking seam may be sim- 
ulated by drawing a line with a hard 
brown eyebrow pencil. Jiff-On is 
said to take a moment or two to dry 
but after that it is removed only by 
soap and water although it will 
lighten in swimming. It does not 
streak in the rain or rub off on 
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skirts. Since the color of Jiff-On is 
so close to a natural tan, the manu- 
facturer suggests that it may be used 
to give a tanned appearance to arms, 
shoulders and face. The bottle of 
Jiff-On is sufficient for twelve pairs 
of “stockings.” 


Cosmetic Bracelet: Within this 
plastic bracelet is a complete make-up 
kit of rouge, powder, lipstick, three 
puffs and two mirrors. The item is 
offered by House of Gifts. The gold 
and black decorated enamel band 
turns to reveal the refillable comparts 
containing the cosmetics. The brace- 
let comes in four colors, red, green, 
blue, black. Refills come in a kit. 


Atom Creme: A cream with a soap- 
like action is Atom Creme, intro- 
duced as a facial cream wash by L. 
R. Kallman & Co., and designed as 
the answer to the question of whether 
to use soap or cream for cleansing. 
The cream is applied to the face 
which is then washed with a cloth or 
sponge, followed by rinsing with 
clear water. Atom Creme may be 
used by dry, normal or oily skins. It 
comes in a black-labeled jar. 


Dry Skin Cream: For dry or drawn 
skin or skin inclined to tenderness or 
roughness, Edna Wallace Hopper’s 
new dry skin cream is offered as a 
new aid. A homogenized cream, it 
contains lanolin and is said to leave 
the skin cool and refreshed as well 
as giving it a soft and smooth finish. 
The cream is packed in three sizes. 
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GOVERNMENT URGENTLY NEEDS GLYCERINE 


All known glycerine and soap manufacturers meet in 


New York to insure maximum production for war pur- 


poses... Principles outlined by G. A. Wrisley of WPB 


ALL known glycerine and soap manufacturers in 
the United States were invited to gather at the Wal- 
dorf Astoria Hotel, New York, January 14 to con- 
sider from every angle how they can best cooperate 
with the government in insuring a maximum pro- 
duction of glycerine for war purposes. The meeting 
was held in connection with the 15th annual meet- 
ing of the Association of American Soap & Glycerine 
Producers Inc. whose directors had been requested 
by the industry meeting of last June to “act on 
behalf of the industry in matters pertaining 
to soap and glycerine in relation to the national 
emergency.” 

As he had just been chosen an alternate member 
of the War Labor Board, President R. R. Dupree 
was unable to be present. In his place Vice Presi- 
dent for the East E. H. Little opened the meeting, 
which was conducted by Roscoe C. 
ciation manager. 


Edlund, asso- 


GEORGE WRISLEY OF WPB OUTLINES PRINCIPLES 

George A. Wrisley, chief of the Soap and 
Glycerine Unit. of the OPM, now the War Produc- 
tion Board, was the first speaker. He outlined the 
situation in World War I when glycerine was under 
the control of more than one governmental agency. 
In the present war the control of glycerine is cen- 
tered in the Materials Division of OPM (now the 
WPB). Mr. Wrisley referred to “The Position of 
the Soap Industry in World War I’, a mimeo- 
graphed bulletin of 22 pages prepared September 
1941 which may be had for the asking from the 
Retail Price Division, Bureau of Labor Statistics, 
U. S. Dept. of Labor, Washington, D. C. 

Mr. Wrisley pointed out that it is the particular 
responsibility of the Soap and Glycerine Unit to 
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assure an adequate production and supply of 
glycerine. The principles which he felt must be 
kept in mind in relationships between the Soap and 
Glycerine Unit and the soap and glycerine industry 
were summarized as follows: 

l. To win the war is first. Everything else is 
secondary. 

2. Attention must be given never-the-less to the 
welfare of the industry for the long pull. 

3. Necessary burdens and sacrifices must be dis- 
tributed as equally as possible in the industry in 
proportion to capacity and ability. 

1. Producers should be permitted to conduct 
their businesses with the minimum of interference 
and regulation consistent with war needs. 

5. Voluntary cooperation will be sought. It must 
be realized, however, that where voluntary coopera- 
tion is not sufficient, mandatory regulation must be 
used. 

A soap and glycerine industry advisory commit- 
tee with which his Unit may consult in order to 
arrive at the best solution of all problems that pre- 
sent themselves, is to be appointed. It is expected 
that 17 men representing large, medium and small 
companies, will be appointed by the government to 
this committee. 

The government urgently needs glycerine. Mr. 
Wrisley pointed out, and that is the thought be- 
hind the efforts towards bringing soap making fats 
and oils into the country because they are glycerine 
fats. 

Mr. Little then stated that the directors of the 
association had gone officially on record to say 
they would do everything they possibly could to 
lead the industry toward the fullest cooperation 
and toward producing all the glycerine possible. 
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Richard Stern of Ferd. Mulhens, Inc., New York, 
suggested that small soapmakers who do not re- 
cover glycerine should send their lyes to others in 
the industry for recovery. Mr. Wrisley commended 
this strongly. G. R. Fulton, Beach Soap Co., Law- 
rence, Mass., stated that his company is recovering 
glycerine for half a dozen soapmakers in New Eng- 
land. M. M. Stuart of Colgate-Palmolive-Peet Co., 
stated that his company was also doing this and 
expressed the belief that no refiner in the country 
would refuse to handle spent lyes in all cases 
where costs of transportation, containers and evap- 
orating could be handled within the ceiling prices 
set by OPA. Representatives of the refiners ex- 
pressed the same opinion and indicated their will- 


ingness to cooperate. 


POTASH AND LIQUID SOAPS 


C. L. Weirich of the C. B. Dolge Co., Westport, 
Conn., pointed out that in potash and liquid soaps 
the glycerine goes into the soap. The solution ap- 
peared to him to be that such manufacturers should 
swing over to fatty acids. Makers of soap of every 
kind who are not recovering glycerine should con- 
sider either lining up with those who can handle 
their lyes or changing over to the use of fatty 
acids, At the request of potash soapmakers the 
association has approved the organization of a 
Potash and Liquid Soap Division with A. P. Feder- 
line, assistant manager of the association, as secre- 
tary of the division, and Russell H. Young, of the 
Davies Young Soap Co., of Dayton, as chairman. 


COCONUT AND PALM OILS ON STRATEGIC LIST 

John B. Gordon of the Bureau of Raw Materials, 
Washington, D. C., stated that General Imports Or- 
der M-63 has the effect of placing copra and coco- 
nut and palm oils on the highest list of strategic 
materials imported into the country. Its essential 
purpose is to do everything possible to encourage 
and not discourage imports of copra, coconut and 
palm oils, and to make shipping space available 
that otherwise could not be secured. There are 
thousands of tons of copra in islands of the Pacific 
that in his opinion should be moved. It is his 
understanding that the Reconstruction Finance 
Corp. will collect a revolving stock pile of copra 
which will be let out to industry as coconut oil is 
needed for approved usages. Under M-63 when oil 
or copra is brought in by private importers they 
must make applications on forms provided for the 
purpose, showing the disposition to which the oil 
is to be put, and if it is an approved usage, Mr. 
Gordon understands that approval undoubtedly will 
be granted. 

A large proportion of palm oil he thought, will 
in future come from the west coast of Africa. Form 
PD-222-B will be used for application to the Col- 
lector of Customs to secure entry or withdrawal 
of imports but these imports cannot be used until 
permission is given by OPM. Sources of the needed 
oils were also discussed. 

Opportunity was given for questions on other 
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problems arising under OPM orders. One was on 
cellophane and other transparent wrappings made 
from cellulose. 


WHAT IS NEEDED TO GET GLYCERINE 


Mr. Wrisley pointed out that at present anyone 
requiring glycerine for a defense or other use can 
get it from his regular supplier, provided he can 
certify that by the time he received it he will not 
have on hand in excess of a 30 day supply. If 
the customer has been accustomed to buying 
glycerine in tank cars and if the new order would 
result in his having, when he received a tank car, 
more than a 30 day supply, he can still purchase 
in his ordinary commercial unit. What every pur- 
chaser must do is to avoid as far as possible hav- 
ing more than a normal 30 day supply based on 
average operations in the first nine months of 1940 
or in the case of defense production, on the first 
nine months of 1941. As a result of the restrictions 
there was an increase in refiners’ stocks during 
December of about 4,500,000 Ibs. Study is under 
way by the government looking toward limitations 
to be placed in the near future upon the less essen- 
tial uses of glycerine. 


TALLOW AND GREASE OUTLOOK GOOD 

D. M. Flick, Armour & Co., Chicago, IIl., reported 
that the consumption of tallow and grease in 1942 
is estimated to increase to 1,460,000,000 Ibs. Since 
stocks of tallow and grease on hand at the end of 
1941 totaled 410,000,000 Ibs. and since production 
in 1942 is estimated to amount to 1,550,000,000 


lbs. there will be an estimated total supply of 
1,960,000,000 Ibs. If consumption is only 1,460,- 
000,000 Ibs tallow and grease should accumulate 
during the year. If consumption is 1,654,000,000 
lbs. this would out run estimated 1942 production, 
but the excess of 100,000,000 lbs, would be taken 
care of from stocks on hand. If there is a shortage 


for soap making of the lauric acid oils then de- 
mands on tallow and grease may be greater in 
which event the supply of both for the soap kettle 
may not be plentiful. 

The possibility of utilizing linseed oil as a raw 
material for soap was also discussed. 

Chairman E. H. Little pointed out that every 
company faces rapidly shifting conditions. Many 
problems will have to be solved and utmost cooper- 
ation must be given to the government. Francis 
A. Countway, Lever Brothers Co., Cambridge, 
Mass., immediate past president of the association, 
felt that all soap makers were ready to cooperate 
with the government. “If it is necessary,” he said, 
“to restrict the sale of glycerine for non-defense 
purposes, or to take other steps necessitated by the 
war, each such decision will be cheerfully accepted 
and complied with. So will other requests which 
the government may find it necessary to make.” 

Roscoe C. Edlund, association manager, then re- 
viewed the year’s work of the association. “The 
supreme task of the United Nations,” he said in 
his opening remarks, “is to win the war. Toward 
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Prominent figures in the soap and glycerine industry who sponsored the joint meeting 


that tremendous effort, all the glycerine which our 
industry can produce and all the soap which we 
can market and make is needed. Glycerine is ‘close 
to the guns’; and soap is important to health, fit- 
ness, morale. Glycerine is essential to explosive, 
pharmaceuticals, protective coatings for ships, 
trucks, and tanks, shock absorbers for big guns and 
other important war uses. Glycerine from the 
United States is needed by the Allies as well as by 
our own forces. Soap is necessary for fighting men, 
workers and in the homes of the nation. These 
twin products are essential. Their continued and 
expanded production—-come what difficulties may 
is a challenge to our industry.” 


OFFICERS FOR 1942 

Officers were elected as follows: 

President, Richard R. Deupree, Cincinnati, Ohio. 

Vice President—Kast, E. H. Little, Jersey City, 
N. J. 
Vice President-—Midwest, Daniel M. Flick, Chi- 
cago, Ill. 

Vice President-—West, F. H. Merrill, Los An- 
geles, Calif. 

Treasurer, N. S. Dahl, New York, N. Y. 

Assistant Treasurer, A. Roy Robson, Philadel- 
phia, Pa. 

Secretary-Manager, Roscoe C. Edlund. 

Directors: F. A. Countway, Lever Bros. Co., 
Cambridge, Mass.; N. S. Dahl, John T. Stanley 
Co., New York, N. Y.; R. R. Deupree, Procter & 
Gamble Co., Cincinnati, Ohio; G. A. Eastwood, 
Armour & Co., Chicago, Ill.; S Fels, Fels & Co., 
Philadelphia, Pa.; J. C. Fitzpatrick, Fitzpatrick 
Bros. Inc., Chicago, Ill.; G. R. Fulton, Beach Soap 
Co., Lawrence, Mass.; A. Haas, Newell-Gutradt Co., 
San Francisco, Calif.; E. B. Hurlburt, J. B. Wil- 
liams Co., Glastonbury, Conn.; E. H. Little, Col- 
gate-Palmolive-Peet Co., Jersey City, N. J.; F. H. 
Merrill, Los Angeles Soap Co., Los Angeles, Calif. ; 
E. A. Moss, Swift & Co., Chicago, Ill.; J. D. Nelson, 
Andrew Jergens Co., Cincinnati, Ohio; and C. F. 
Young, Davies-Young Soap Co., Dayton, Ohio. 


Babassu Nut Oil 


Basassu nut oil is fast gaining popularity and 
may replace the coconut and the palm as a source 
for soap oil. The Brazilian government is develop- 
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ing the babassu nut oil industry and hopes to ob- 
tain numerous by-products useful in a number of 
different industries. The tree is one of the most 
prolific in Brazil and is found all over that vast 
country. In fact an estimate places the number of 
babassu nut trees in Brazil at over 12,000,000,000. 
An average tree produces 63 pounds of charcoal, 3 
pounds of methanol, 10 pounds of acetic acid, 12 
pounds of tar and oil and oilcake. The shell of the 
nut is hard enough for making buttons and orna- 
ments, 


Why Soap Loses Shape 


A GOOD class soap can very easily be made to 
look second grade—an unsightly shape condemns a 
good product. The truth of this statement is fully 
appreciated by all large stores handling quantities 
of unwrapped tablets. As soon as the soap shape 
loses its smooth and regular appearance it also 
loses its quality complexion and has to be sold as 
a junk line. 


WHY SOAP SHAPES GET DISFIGURED 


There are two main reasons why soap shapes be- 
come disfigured. In the first case, the soap presses 
may be inaccurate owing to old age and misuse, 
and in the second case, the soap itself may not be 
of the correct consistency or hardness and thus be- 
come easily disfigured. The first reason stated is 
the most important, although its importance is not 
always obvious to manufacturers. Old soap presses 
are hard on dies, even new ones, and soon begin 
to wear them so that they produce too much scrap 
and dust. The appearance of these is a sure sign 
that pressing will be poor and stops for cleaning 
quite frequent. The removal of scrap and dust 
from dies halts work on the whole production line. 

If soap is produced at a handicap, and an old 
press is a definite handicap, then obviously sales 
are jeopardized from the start. An efficient press 
and clean, accurate dies ensure the best results and 
are sound investments because they enable a better 
and more saleable product to be turned out and cut 
down waste in the form of scrap and dust to a 
minimum. Turning briefly to the actual consis- 
tency of the soap, usually soapers work to a proved 
formula and the results are mainly satisfactory. The 
trouble comes, however, when a sudden emergency 
or wide market fluctuations make it imperative 
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that fat substitutions should be made. This may not 
cause any drastic changes in the appearance or 
properties of the finished soap, but it may, and quite 
often does, produce certain subtle differences in 
hardness sufficient to increase the risk of disfigura- 
tion when the soap is handled to any great extent. 
If transit movement causes tablets to be dented or 
dust to become embedded in the surface, then there 
is a definite drop in quality and possibility of a 
corresponding drop in sales unless the price is 
lowered. 

In the writer’s opinion not enough attention is 
paid to the question of shape, although it is recog- 
nized that it is of premier importance from a 
sales angle. 


Golden Anniversary 
Firry years ago, much of the alkali used by 


American makers of soap and toilet goods was im- 
ported. There was a strong prejudice in favor of 
foreign products at the time, and they were con- 
sidered necessary for certain purposes in spite of 
their high cost. 

This situation was largely 
responsible for the establish- 
ment of Mathieson Alkali 
Works which was founded in 
1892. 

With the object of producing 
caustic soda and soda ash that 
were in every respect equal to 
the best that could be imported, 
Mathieson’s founders brought 
over from England a group of 
chemical engineers and expert 
workmen to supervise the erec- 
tion and equipment of a plant to be located at Sallt- 
ville, Va. 

This site was selected because there was here an 
abundance of salt and limestone, the raw materials 
needed for making the plant’s products, and it was 
also well located with respect to a large number of 
alkali-using industries. The Saltville plant has, in 
fact, served many American soap makers ever since 
it started in operation in 1895. 

Caustic soda is made at Saltville by treating soda 
ash with lime, but even before production began, 
Mathieson secured the American rights for another 
method of making caustic—the Castner electrolytic 
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process. 

The Castner process was unique in that it pro- 
duced caustic of an extreme purity. It was tried 
out experimentally at Saltville in 1895, and, while 
the results were successful from a chemical stand- 
point, it was evident that an abundant supply of 
cheap electric power was essential to operate the 
process economically. 

This fact brought about the erection of one of 
the first electro-chemical plants at Niagara Falls, 
which was operated by a Mathieson subsidiary, the 
Castner Electrolytic Alkali Co., until 1917, when 
the Castner company was merged with the parent 
organization. 
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The Niagara plant benefited users of alkalies in 
two ways: it provided another strategically located 
source of supply, and the high quality of Castner 
caustic served many special needs. 

In 1935 Mathieson advanced the interests of 
alkali users in the South and Southwest by opening 
a soda ash and caustic soda plant at Lake Charles, 


Mathieson Alkali Works anniversary medallion 


La., which is located in the center of a web of 
railroads and waterways covering a large area. 

One of the developments in which Mathieson 
pioneered has been of special value to the soap in- 
dustry. This is the system of shipping caustic in 
the liquid form, which reduces cost and saves han- 
dling. Liquid caustic is shipped from all three 
Mathieson plants in tank cars, and, from the Lake 
Charles plant, in a specially designed ocean-going 
tanker that has a capacity of 4000 tons. 

Mathieson is celebrating its golden anniversary 
this year, but is taking little time out to do so. 
All of its productive capacity is being worked to 
the limit to turn out chemicals vitally necessary to 
our all-out war effort. 


Notes and Comments 


Lanolin for Rust Prevention— The demand for 
lanolin for rust prevention applications in aircraft 
manufacture is increasing rapidly. The high degree 
of surface finish demanded in the production of 
aircraft parts, in particular engine components, 
makes rust prevention a consideration of even 
greater importance than in most other branches of 
the engineering industry. Lanolin, in its capacity 
as a rust preventative, together with other sub- 
stances, was the subject of a special investigation 
carried out by the British Department of Industrial 
and Scientific Research a few years ago. The re- 
sults established the fact that lanolin was a highly 
efficient protective agent against rust. Subsequently, 
a number of lanolin mixtures were selected for a 
series of extended tests, with a view to ascertain- 
ing the most efficient mixture for protective pur- 
poses. One of these tests was exceptionally severe. 
A number of bright nuts and bolts were drawn 
from store, coated with the various mixtures and 


exposed to the atmosphere of an ammonium nitrate 
store shed for 5 years. The test was rendered more 
searching by the fact that the test pieces were han- 
dled from time to time throughout the test. Re- 
sults showed that with a good lanolin mixture, rust 
prevention can be assured for a minimum of 5 
years under normal storage conditions. 
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VANILLA PRODUCTS CO. 20 YEARS OLD 


Finding that ice cream is preferred on the 


basis of flavor and that vanilla is the most pop- 


ular led Jacob Beck into the extract business 


Jacos “Jake” Beck, President, Vanilla Products 
Co., East St. Louis, Illinois, knows the ice-cream 
business well. He was active in that field twenty 
years ago. Drawing upon this backlog of experi- 
ence, he made some interesting observations. One 
was that most ice creams were judged partly on 
the basis of the fine flavor they had. Another was 
that the largest amount of flavor bought for ice 
cream was vanilla. It is, therefore, not surprising 
to learn that shortly afterward, Mr. Beck embarked 
upon the business of making vanilla extracts ex- 
clusively. 


A SUCCESS FROM THE START 


In those days, the investment required for such a 


venture could hardly be called staggering. After 
working out some formulae for vanillas, Mr. Beck 
obtained a barrel, a paddle, and the necessary in- 
gredients, and commenced his enterprise. One day 
was set aside for manufacturing operations, the 
next for selling the product. This arrangement 
worked out very well indeed—so well that business 
progressed rapidly and Mr. Beck soon found it 
necessary to increase his facilities. 

Continuing to expand during these past twenty 
years, Beck Vanilla Products Co. carries on opera- 
tions in a modern, up-to-date vanilla plant equip- 
ped with Pfaudler equipment exclusively. The 
original mixing tank bought almost twenty years 
ago is still in daily use. 


Jacob Beck, founder and head of the extract company which bears his name at his desk in the plant 
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In the manufacture of vanilla extract. percolation 
plays an important part. After being selected and 
weighed for a given batch, the beans are chopped 
to the correct fineness for the extraction process. 
They are then ready for the percolator basket, 
where they form a filter bed for the extracting 
medium. This medium, or menstruum, as it is 
called, is a solvent consisting usually of grain alco- 
hol and water. Percolation is then accomplished by 
a pressure-vacuum circulation of the menstruum 
through the vanilla beans at room temperature. 

This is the operation for which the Pfaudler 
Prevak glass-lined percolator is widely used by ex- 
tract manufacturers, including the Beck company. 
It is designed to speed up extraction, reduce evap- 
oration, eliminate channeling and permit filtration 
simultaneously with the extraction process. Be- 
cause vanilla extracts are sensitive to metals, the 
glass lining, besides facilitating cleaning and in- 
suring positive sterilization, has a definite value in 
minimizing the exposure of the product to metallic 
surfaces.—The Glass Lining. 


Cavitation 


+ 

So simple an act as the accidental dropping of a 
carton of filled glass containers upon another carton, 
sets up an amazing sequence of events in the life 
of the containers and their contents. Have you ever 


heard of “water-hammer,” “cavitation.” or the “pick 


effect” in your dealings with glass-packed goods? 

It has remained for T. C. Baker and his asso- 
ciates of the Hartford-Empire Co. to disclose to the 
Glass Division of the American Ceramic Society this 
unusual and totally unsuspected cause of a common 
form of breakage occurring in the handling of foods 
and beverages packed in glass containers. He has 
revealed that when the fall of a carton is “cush- 
ioned,” the strains set up may produce effects far 
exceeding those which would result from dropping 
the same carton directly on a concrete floor or 
throwing it by main force against a post. Glass 
containers which are of such rugged construction as 
to be able to resist breakage due to the direct impact 
may be weakened and eventually broken due to 
cavitation stresses or to the almost unbelievable 
force of bursting air bubbles causing a chipping and 
fracturing of the glass. 

The first effect uncovered in the Baker studies is 
known as “water hammer.” When the top of a 
carton of glass-packed goods is struck, the jar is 
suddenly accelerated, forming cavities between the 
contents and the bottom of the jars and compressing 
the gases in the headspace. Velocity is imparted to 
the contents of the jar, and finally the contents are 
caused to overtake the bottom of the jar with a 
sharp impact. This impact consists of two phe- 
nomena: one is a moderate hydrostatic pressure of 
35 to 250 lbs. per sq. in. which is at a maximum at 
the bottom and tapers off to the headspace pressure 
at the top of the contents; the other is an intense 
local pressure of 50,000 to 500,000 Ibs. per sq. in. 
developed by the high velocity of the water at the 
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point where the cavities collapse. Combinations of 
these two phenomena produce nine characteristic 
fracture patterns which usually can be easily dis- 
tinguished. 

Water hammer breakage has caused difficulty in 
catsup, grape juice, and baby food containers, and 
there is said to be little doubt that it occurs occa- 
sionally in most light-weight vacuum-packed goods. 
The percentage of actual breakage is reported to be 
quite small (usually not over 0.1 per cent), but it is 
probably more prevalent than has generally been 
suspected. Worst problem is not the actual con- 
tainer loss but the fact that the contents spill out, 
ruining labels and necessitating inspection and re- 
conditioning of whole shipments, occasionally whole 
carloads of goods. 

The following means are suggested for reducing 
water hammer breakage: (1) more careful handling 
of cartons especially when placing or stacking one 
upon another or unloading them aff trucks; (2) 
elimination of common flaws in the glass; (3) im- 
proved design of bottle and carton; (4) upside- 
down packing wherever practicable; and (5) mod- 
erate changes in product consistency or in head- 
space pressure. 

Even more startling than the explanation of direct 
breakage due to the general pressure effect is the 
disclosure that the water hammer itself develops tiny 
cracks or checks on the lower inside surface of the 
bottle. This is another and distinct phenomenon oc- 
curring simultaneously with the general pressure 
effect and capable of producing immense stresses 
of a purely local character. When a mass of liquid 
is suddenly pulled away from a solid surface, a void 
or cavity is formed. Usually at some later time this 
cavity collapses under the external atmospheric or 
the hydraulic pressure, and the liquid strikes the 
solid surface at an extremely high velocity causing 
unusually high local pressure. This intense local 
pressure has been named the “pick effect” in contrast 
to the more general pressures developed at the time 
of impact between the contents water and the bot- 
tom of the jar. This pick effect will take place wher- 
ever a bubble is caused to collapse due to the gen- 
eral pressure. If it collapses within the liquid the 
only result is the sending off of a sound wave (sonic 
cavitation) which quickly attenuates without doing 
any damage to container or contents. But if the 
bubble collapses on the bottom or side wall of a 
glass container, a tiny crack is opened up, usually 
less than 1/10 of an inch long and sometimes circu- 
lar or consisting of concentric rings. It may be 
necessary to etch the glass with hydrofluoric acid 
and use a microscope to see these tiny cracks. 

The pick effect can produce a check, and if it 
strikes again in the same place it will tend to open 
up the check. If it strikes several times in the same 
place, a crack 14 inch deep may be made before the 
bottle or jar breaks. Internal checks made by the 
pick effect will greatly reduce the pressure strength 
of a bottle. A new, heavy carbonated beverage bot- 
tle, water-hammered about 50 times, was given a 
hydrostatic test. It broke under a pressure of 150 
lbs. per square inch whereas normally such a bottle 
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will withstand a pressure of at least 750 lbs. per 
sq. in. 

With the likelihood that the defense requirements 
for metals will cause more and more food products 
to be packed in glass, the exploration of these phe- 
nomena and their final understanding and preven- 
tion should do much to reduce the annoyance and 
expense of breakage in food storage and handling. 

Food Materials and Equipment. 


No Review of Cola Case 


THe United States Supreme Court recently de- 
clined to review the decision of the United States 
Circuit Court of Appeals for the Fourth Circuit, in 
the case of Coca-Cola Co. vs. Marbert Products, 
Inc., et al.. which held that there was no violation 
of the Trademark Act in the use of the word “cola” 
by the latter company. The Circuit Court, in its 
decision, denied relief to the Coca-Cola Co. against 
the use of names “Dixi-Cola” and “Marbert Cola.” 
holding that the term “cola” had become a generic 
designation. 

Coca-Cola’s petition to the Supreme Court for a 
Writ of Certiorari was filed May 15, 1941. The 
petition contended that the Trademark Act of 1905 
forbids use of a later mark which so resembles an 
earlier registered trademark that confusion will re- 
sult. Also, that appropriation of part of a validly 
registered trademark is not justified simply because 
that part has descriptive or generic significance. 
National Bottlers Gazette. 


Plan to Reduce Spoilage 
Jacos HOUSE & SONS, Buffalo. N. Y.. have been 


using a label for about two vears with good results 
on every bottle of root beer, birch beer, cream soda 
and sarsaparilla flavors before shipment. Since 
adopting it complaints of spoilage of the finished 
carbonated beverage have been reduced. 

In commenting on the label, John S. Hall. counsel 
for the National Manufacturers of Soda Water Flav- 
ors and the Flavoring Extract Manufacturers Assn. 
suggests adopting a label of the same sort by mem- 
bers of the association as a unified effort to convince 
the bottler that his spoilage troubles are not caused 
by the extracts or concentrates. The label follows: 

Those drinks which are low in acid, such as Root 
Beer, Birch Beer ard Cream Soda, favor the growth 
of yeast, molds and bacteria and therefore have a 
tendency to spoil, especially in warm weather. 
unless bottled with special care. 

To prevent spoilage entirely, or at least reduce 
it to a minimum, observe the folowing precautions 
no matter what brand of extract or concentrate you 
use: 

1.—Do not allow the simple syrup to stand more 
than a couple of hours but make it fresh for each 
batch and bottle promptly. 
covered at all times. 

2.—Use a little citric acid. from 14 to 1% ounce 
of the solution to each gallon of syrup. See that 


Keep the syrup well 
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citric solution is fresh or else dissolve the dry citric 
acid in the syrup. 

3.—Carbonate well, from 3 to 4 volumes of gas. 
While some people may not like high carbonation, 
everybody likes it better than they like spoiled 
drinks. 

1.—Be sure that bottles, tanks. fillers, and utensils 
are absolutely clean. 
5.—Be sure that the sugar is dry and free from 
lumps. Lumps are caused by moisture and moist 
sugar always contains yeast. 

6.—See that crowns are stored in a dry place so 
that they will not get moldy. 

The careful observance of these rules may save 
you a great deal of money and trouble and the 
good will of your customers. 


Alcohol Tax Reduction 


A proposal has been made that manufacturers of 
flavoring extracts be allowed to store alcohol in gov- 
ernment bonded warehouses, built if possible in con- 
nection with manufacturers’ existing facilities. 

Manufacturers in turn would mix up a batch of 
their various flavorings and, when the proper point 
in the process arrives, withdraw under government 
supervision sufficient alcohol for stock actually on 
hand and ready. Taxes on this alcohol would be 
paid either on a flat fee or on a volume basis that 
would be reduced sharply to around $1.10 a gallon. 

This arrangement, it is pointed out, meets ob- 
jections advanced at a recent conference with Treas- 
ury Department representatives that to let down the 
tax bars on non-beverage alcohol to both manufac- 
turers and retailers would be to invite wholesale 
evasions and subterfuges, particularly in the retail 
branch of the business. 


Raw Materials Used 
AccorbING to the Census Bureau makers of flav- 


oring extracts consumed the following: Alcohol. 


523.877 gals.: beet sugar, 8.458.809 lbs.; cane 
sugar, 424,115,139 lbs.; caramel, 1,578,703 gals.: 
corn syrup, 13,050,207 gals.; corn sugar, 15,292.- 
006 Ibs.; essential oils, 1,370,880 lbs.; glycerine. 
1.380.933 Ibs.. and vanilla beans. 408.952 lbs. 


Alcohol from Apples 


S1 RPLUS apples may be used to produce anhy- 
drous ethyl alcohol at a substantial profit to the 
grower and manufacturer according to the Canadian 
Food Packer. W. D. Fleet. who holds the patent for 
the process states that the process is simple and 
could be employed to produce a low cost product. 


Sweeteners Favored 
REFINED corn sugar, honey and other sweeteners 


are being given much attention by buyers of sugar 
since the government’s sugar conservation order. 
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oe,*tw vor" 
Suspar? 


Use a 


Schimmel Compound 


to put that Spring fragrance 


in your Spring line of cosmetics 


No mere mixtures of various essential oils and chemi- 
cals, Schimmel perfume compounds are scientifically 


correct blends of carefully chosen ingredients. 


Every type of oder for 


every type of cosmetic. 


Write us on your firm’s letterhead for samples and information. 


SCHIMMEL & CO... INC. 


601 WEST TWENTY-SIXTH STREET NEW YORK, N. Y. 
Chicago : Cincinnati : Cleveland : Los Angeles : Minneapolis : New Orleans : Seattle : St. Louis 
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EDITORIALS 


STEPS TO RESTORE PROHIBITION 
BOTH che cosmetic and flavor industries are still 
hampered by various laws affecting the use of 
ethyl alcohol which came into being during the 
prohibition era. This fact and the memory of the 
tribulations suffered by both industries during that 
fantastic period are not likely to lead either to 
lend much support to the movement now under 
way to restore prohibition. 

Just as in the last war, Senate 860 forbids the 
sale of liquor to men in the service of the United 
States on the plea that it is a necessary war mea- 
sure. Senate resolution 21 provides for complete 
national prohibition. Both are sponsored by the 
World Prohibition Association which is said to 
represent the W. C. T. U., the Anti-Saloon League 
and numerous other similar organizations. At 
what may seem to be an auspicious time it is 
reasonable to suppose that an effort will be made 
to slip prohibition over again just as it was done 
before. It is known that senators and congress- 
men are being canvassed for support. 

The trouble with sumptuary legislation of this 
sort is that it doesn’t prohibit. 
the last war may be taken as a guide it is fairly 


If experience in 


certain that soldiers and sailors and marines will 
again get illicit liquor just as the rest of the pop- 
ulation did; and in its train will come abuses 
far outweighing any possible benefit to the na- 
tion. Furthermore, if the experience of all other 
belligerents is any guide it may be of interest to 
note that prohibition in the armed services and 
otherwise has been discarded by all of them. 


DEALING WITH ENEMY ALIENS 


IN an industry whose ramifications extend to all 
quarters of the globe it is well to bear in mind 
the elemental facts which govern the subjects of 
War. of course, suspends all 
commercial intercourse between citizens of hostile 


warring nations. 
powers. Hence, contracts with alien enemies are 
prohibited. 

Contracts made before war started are not dis- 
solved by war. They are merely suspended dur- 
ing the hostilities unless the contract be one of a 
continuing nature such as a partnership for in- 
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stance. The tendency of the courts is to preserve 
and not to destroy contracts made before war. 
\liens, resident in the United States at the time 
of war breaking out between their own country 
and the United States may sue and be sued as in 
time of peace. 

A WORTH-WHILE GATHERING 
IN these trying times the Drug, Chemical and 
\llied Trades Section of the New York Board of 
Trade through its skilled and tactful representa- 
tive in Washington has given on occasions sound 
advice and help to manufacturers in the cosmetic 
and allied industries when all else failed. Yet this 
is but one aspect of its useful work done day in 
and day out in protecting and furthering the in- 
terests of the allied industries. In the coming 
months its work is likely to be of even greater 
and possibly of graver consequence to the allied 
trades than ever before. 

If ever there was need for mutual understanding 
and concerted effort that time is now. Accordingly 
every effort should be made by executives to at- 
tend the annual banquet of the Section at the 
Waldorf-Astoria, New York. March 12. An ex- 
cellent opportunity will be afforded to meet the 
officers and members of the Section, to renew old 
acquaintances and to make new friends. Ac- 
quaintanceship promotes understanding. 

No further evidence of the wholehearted patriot- 
ism of the Section need be offered than the fact that 
all profits from the banquet will be donated to the 
use of the Red Cross. 


MORE FOOD, DRUG AND COSMETIC ACTS 
IN the year 1941 a check-up reveals that practically 
every state in session introduced revised food, drug 
and cosmetic acts. However only two of them. Ten- 
nessee and Oregon, succeeded in passing revised 
acts which fortunately were modelled on the federal 
act. Throughout this year an effort is to be made to 
have the remaining 30 states introduce and pass 
revised food, drug and cosmetic acts. In order to 
bring about uniformity in the enforcement of the 
federal and various state laws it is of utmost im- 
portance that all such state acts be patterned after 
the federal statute. 
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STANDARD 
SYNTHETICS 


INCORPORATE D 
(Established 1923) 


Distillers of 
ESSENTIAL OLLS 


M. anufacturers of 


AROMATICS 
PERFUME BASES 


FINE FLAVORS 


SUPPLIES 


are difficult — 
sometimes impossible — 
to obtain 


In consequence we have at times had to say “no” to your enquiries. We ask 
you to believe that this is regrettable to us, no less than to yourselves. To 
new enquirers, we have a special word. The backbone of any business—yours 
and ours alike—is the regular customer. We have a certain obligation to our 
old friends, and we need their continued patronage for our own welfare, so 
you will understand if we give them a certain measure of preference. During 
the past months we have, nevertheless, had the pleasure of serving many new 
friends. We hope during the coming months to add to their number. So we 
invite you, old friends and new alike, to continue to send us your enquiries. 
It will not be our fault if you are unable to get your supplies. 


SAMPLES SUBMITTED GLADLY. SEND US YOUR PROBLEMS. 


STANDARD SYNTHETICS, INC. 


119 WEST 25th STREET NEW YORK, N. Y. 


Branches in Chicago — Kansas City — San Francisco — Boston 
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New Products 


willl 


Large capacity glass vials 

To meet the need of perfumers for 
attractive glassware in half ounce 
and ounce sizes Glass Industries, Inc.. 
10 W. 33rd St.. New York, N. Y.. 
has perfected larger capacity glass 
vials with attractive inside screw plas- 
tic stoppers in a variety of colors. The 
vials are crystal clear and with at- 
tractive labels make an attractive and 
useful package. Full details about 
them may be had by writing to the 


company. 


Blackout shades 


A new blackout window shade. 
of light 
clamps to hold the shade flush against 


made 


tight paper with special 
the window sill and special clips to 
hold it snugly against the window 
casing, is offered by Clopay Corp. 


Details will be sent on request. 


Transparent metal coating 
Kemifilm is offered by the Wayne 
Chemical Products Co. as a substi- 
tute for metal coatings for steel and 
other metals which are difficult to ob- 
tain. Kemifilm is described as being 
almost water clear and is applied by 
dipping. drying in about five minutes. 
After two hours of air drying a single 
coat on a steel panel withstood 44 
hours of a continuous salt spray test 
before the first sign of rust appeared 
along the edges and 52 hours hefore 
rust appeared on the face of the 
panel. Additional coats of the ma- 
terial add to its protectiveness. Full 
information about it will be sent on 
request. 


A colloid mill principle mixer 


By the use of the 
solids may be kept suspended in a 


Premier mixer 
liquid and two immiscible liquids 
may be kept from separating by con- 
tinuous circulation through it accord- 
ing to the Premier Mill Corp. It is 
also offered for mixing and diluting 
viscous emulsions with water or sol- 
vent. In many applications also. ma- 
terials intended for colloid mill treat- 
ment are given a preliminary mix. 
As the working principle of the Pre- 
mier mixer is identical with that of 
the Premier colloid mill, the mixer. 
it is stated, is more practical in many 
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and Processes 
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applications than ordinary mixers be- 
cause it does more than actual mix- 
ing or agitating as all particles in the 
mixer pass several times through the 
clearance between the rotor and 
stator and become broken down al- 
most to the degree of fineness pos- 


Full details 


about the mixer, which is offered in 


sible on colloid mills. 


three sizes, may be had on applica 
tion to the manufacturer. 


Laboratory sifter 

The Niagara Gyro-Lab sifter is a 
multi purpose machine for conduct- 
ing both continuous flow and time 
limit laboratory sifting tests. It is 
sifter it is 
claimed, ever designed and built to 


the first laboratory 
produce the same results as are ob- 
tained on larger, mass production 
equipment. It uses four screens in 
discharge 


series and four “fines” 


pans. Complete information about it 


may be had for the asking. 


Fibre drums for bulk packaging 
bulk 


wide 


Fibre drums for packaging 


which permit a variety of 
special treatments, linings and coat- 
ings have distinct advantages for 
shipping countless products accord- 
ing to The Container Co. in addition 
lo their economy. Full details will 


he sent on request. 


New Catalogs 
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Ready reference notes on Charms 
Business Girl Market visualizes the 
market reached by Charm magazine 
in an interesting and telling way. A 
copy may be had for the asking. 


A revolutionary procedure in the 
editing of price lists has been estab- 
lished by George Lueders & Co., 427 
Washington St.. New York. N. Y. 
Gone are the miscellaneous headings. 
the “Our Specialty” headings, cross 
references and separate listings of 
essential oils and aromatic chemicals. 
The 1942 price list lists all of the 
basic materials the company manu- 
factures and deals in under one head- 
ing “Basie Materials” and in com- 
plete alphabetical order. The ar- 


rangement will undoubtedly meet 
with the approval of the many in- 
dustries served by the company; for 
it is a splendid idea. 


A copy will be 


sent to anyone interested. 


Latest developments = and current 
results being obtained in the treat- 
ment of water for boilers, stills and 
evaporators are contained in a series 
of informative bulletins issued by the 
American K. A. T. Corp. The peri- 
odical called “Water Marks” contains 
concise technical explanations of vari- 
ous methods of water treatment with 
special reference to the reasons for 
the rapidly increasing use of all- 
organic colloidals. Short news items 
describing how plants in various in- 
dustries have solved water treatment 
problems are also included. Copies 
may be had by anyone interested for 
the asking. 


For the drying of a wide variety of 
materials uniformly with low operat- 
ing and maintenance costs the differ- 
ent types of dryers manufactured by 
Proctor & Schwartz. Inc.. assure high 
capacities in minimum floor space ac- 
cording to a well illustrated folder 
issued by the company, a copy of 
which may be had for the asking. 
The dryers are especially useful for 
soap. soap chips and other similar 
products. 


hiefer 
ment for filling extracts, syrups. per- 


hand vacuum filling equip- 


fumes. hair tonics and similar liquid 
products, other than oils, in any size 
or style of bottle is adequately de- 
scribed in a leaflet which is available 
for the asking from the Karl Kiefer 


Machine Co., Cincinnati. Ohio. 


New operating economies in thick- 
ening, washing and leaching are ob- 
tained with the Shriver thickener ac- 
cording to bulletin 114 of T. Shriver 
& Co. which will be sent on request. 


himble laboratory glassware with 
interchangeable grindings including 
volumetric flasks, weighing bottles. 
mixing cylinders, Kipp generators, 
separatory funnels and stopcocks is 
described and illustrated in a leaflet 
which will be sent to anyone inter- 
ested by the Kimble Glass Co.. Vine- 


land, N. J. 


Close fractionation — in the labora- 
tory is achieved by the use of Sted- 
man packing offered by the Scientific 
Glass Apparatus Co. which has issued 
a leaflet illustrating and describing 
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FROM NOW ON 
We Work Together 


Conditions which face this industry today—and 
tomorrow — have made it desirable for the 
Bayonne Company to revamp and extend its 


laboratory and manufacturing facilities. 


Why ... ? So we can offer the trade selected 
products which heretofore have been generally 


obtainable in this quality only from Europe. 


Let Us Work With You 
On Your Perfume Problems 


COMPANY, INC. 


heomatic Chemicals and Essential Oits 


404 FOURTH AVENUE “ NEW YORK, N. Y. 


Telephone: MURRAY HILL 5-0250-1-2 
Cable: BAYCOINC, NEW YORK : Factory: BAYONNE, N. J. 
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Stedman packed columns for distribu- 
tion among those interested. 


China Vegetable Oil Corp., Hong 
Kong, has issued a catalog in color 
of the various oils it offers, giving the 
various locations of its factories and 
offices and illustrating with photo- 
graphs various scenes in its labora- 
tories. suburban offices, ete. 


C. Chang is- 
Vegetable Oil 
contains 228 
pages divided into seven chapters. 
The chapters cover the Sino-Japanese 
hostilities during 1940; China’s for- 
eign trade in 1940; Trade Condi- 


A trade report by C. 
sued by the China 
Kong, 


Corp.. Hong 


tions in Free China; Trade Condi- 
tions in Shanghai; Trade Conditions 
in Hong Kong; and Market Condi- 
tions for Vegetable Oils and Prod- 
ucts. The report is illustrated with 
maps, charts and tables. Kelly & 
Walsh Ltd., Shanghai, Hong Kong 
and Singapore are sole agents for the 
At the present time it 
is unlikely that copies of this useful 
and informative report may be ob- 
tained either from the corporation or 
the agents. The report covers the 
year 1940 and is the latest that has 
been issued. 


corporation. 


Perfume specialties offered by P. R. 
Dreyer, Inc., 119 W. 19th St., New 
York, N. Y., are covered in an at- 
tractively 


bound 16-page 


which has just been issued. 


catalog 
Over 75 
different lists of various products in 
which perfume materials are used 
are included. Under each type of 
product to be perfumed there is a 
selection of perfumes and also the 
suggested use for each preparation. 
A reference table for weights and 
measures and other data of use to 
chemists is also a part of the cata- 
log. Prices, while subject to change. 
are listed. Anyone interested in se- 
curing this useful 
write for Catalog B. 


catalog should 


Jar and bottle rolling machines for 
batch grinding or mixing process ma- 
terials of all kinds are described and 
illustrated in bulletin 56 which the 
Abbe Engineering Co. will be glad 
to send to anyone interested. Catalog 
559 contains 16 pages describing Abbe 
pebble and ball mills. 


A formulary 


for physicians only 
has been 


issued by the Almay 
Pharmaceutical Corp., 24 Cooper Sq.. 
New York, N. Y. 


In it the ingredi- 
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ents in each Almay cosmetic are 
clearly stated so that uncertainty in 
prescribing cosmetics for the hyper- 
sensitive patient is avoided. Com- 
mon allergens have been eliminated 
and special formulas are made to 
meet the requirements of the indi- 
vidual reacting to the uncommon 
A beauty aid folder is also 


available which lists the various cos- 


allergen. 


metics made by the company so that 
allergic people may also use them. A 
new product, foundation lotion for 
oily skins, is also announced. 


Chemical Publishing Co. announces 
that it has formed a Latin-American 
publishing company called Editorial 
Teenica Unida which has already 
published 37 bulletins and 12 books 
in Spanish and Portuguese on en- 
gineering and chemical subjects. A 
list of the books may be had by any- 
one interested for the asking. 


The best guide for the pricing of 
your inventory will be the price which 
you last paid for each item is the 
sound advice given by Fritzsche 
Brothers, Inc., 76 Ninth Ave., New 
York, N. Y.. in a letter to the trade 
explaining why it is not practicable 
on account of world conditions to 
issue the usual end of the year price 
list as a guide to the users of its es- 
sential oils, aromatic chemicals and 
related products. “It is the usual 
custom,” the letter concludes, “to 
price inventories at cost or market. 
whichever is lower, and you may have 
very good assurance that any previ- 
ous costs will be lower than present 
markets.” 


Books to Aid You 
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Basic LaBoratory Practice. Nor- 
6x8Vy in., 124 
Chemical Pub- 
Price $3.50. 


man G. Sprague. 
pages, cloth covers. 
lishing Co. 1941, 


This manual is intended to accom- 
pany any laboratory course book. 
In it are given concise and collected 
form to numerous elementary in- 
structions not usually found in one 
place and many of which are gath- 
ered verbally. It aims to aid the 
instructor in a burdensome, seem- 
ingly insignificant but important task 
and to give the student continual de- 
tailed instruction in good laboratory 
technic. Chapter headings are: Rudi- 


ments of Behavior and Technic, Prep- 
aration of Some Very Simple and 
Essential Equipment, Some general 
operations with liquids and solutions, 
Filtration, Dish-washing, Drying and 
Absorption Apparatus, The Balance, 
4 Few Volumetric Manipulations, 
Chemicals that Entail Special Dif- 
ficulties and Dangers, and Study. 
There are 51 illustrations which add 
to the usefulness of the manual. 


ANHYDROUS ALUMINUM CHLORIDE IN 
Orcanic CHemistry. Charles Allen 
Thomas in collaboration with Mary 
Baluk Moshier, Herbert E. Morris 
and Ross W. Moshier. 6x9 in., 972 
pages, Reinhold Publishing Co. 1941. 


Price $15. 


The famous reaction announced 


by Friedel and Crafts over sixty 
years ago as a new method for the 
preparation of aromatic hydrocar- 
bons has been extensively applied to 
many other fields of organic chem- 
istry. So much study and research 
has been given the subject that in 
aluminum chloride an extremely ef- 
fective catalyst for syntheses in aro- 
matic and aliphatic chemistry is now 
available. This scholarly and highly 
practical work brings together in one 
volume practically all of the avail- 
able information to date on the varied 
applications of the reaction. 
effort has been made to make it 
complete and to include all references 
of published material both of a pure- 
ly scientific and industrial nature in- 
cluding patent literature. There are 
21 chapters in the book. An idea 
of the scope of the book may be had 
from some of the chapter headings: 
Physical Properties of Anhydrous 
Aluminum Chloride, Mechanism of 
Reactions Catalyzed by Anhydrous 
Aluminum Chloride, Friedel-Craft 
Syntheses — Reactions of Aromatic 
Hydrocarbons’ with Halogenated 
Compounds; Ketone Syntheses: 
Ring-Closure with Evolution of Hy- 
drogen Halide; Addition Reactions: 
Aldehyde Syntheses; Aromatic Halo- 
genation; Dehydration 
tion; 


Every 


Condensa- 
Miscellaneous Condensations; 
Aromatic Rearrangements and Mi- 
grations; Polymerization; Prepara- 
tion and Purification of Anhydrous 
Aluminum Chloride; and Notes on 
the Application of Anhydrous Alum- 
ium Chloride. Very complete sub- 
ject and authors’ indexes add to the 


usefulness of the work. 
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AMONG OUR FRIENDS 


> William G. Mennen, who has been 
president of the Mennen Co., Newark, 
N. J.. for a quarter of a century, was 
presented with two prize pigs in 
honor of the occasion by the sales staff 
and officers. Mr. 
horses, cows and pigs at his Chester. 


N. J.. farm. 


Mennen raises 


> Dr. Percy C. C. Isherwood, who was 
decorated with the Order of the British 
Empire for services in World War I. 
has been elected 
chairman of W. J. 
Bush & Co., Ltd.. 
London, England. 
and president of 
W. E: Bush & Co., 
Inc.. New York, 
and also president 
of W. J. Bush & 
Co. (Canada) 
Ltd... Montreal, 
succeeding the late 
James M. Bush as 
directing head of 


Dr. Isherwood 


the entire world-wide organization. 
Dr. Isherwood was chief chemist. 
and, since the death of Alfred Bush, 
All told 
he has been in close contact for over 
10 vears with the manifold activities 


was also managing director. 


of the concern which is fortunate in 
having available, particularly at this 
time, a man of his ability to direct its 
destinies. His services to the industry 
have long been recognized and he has 
often been consulted by various de- 
partments of the British government on 
affecting the 
was also closely associated with and 


matters industry. He 
a director of some sections of the 
Association of British Industries. He 
is well known in the United States. 
which he has visited on numerous occa- 
sions, and his host of friends here will 
be glad to learn of his appointment as 
chairman of this old and well known 
organization. 

H. Brinsley Bush. son of the late 
Alfred Bush. has been appointed man- 
Bush & Co.., 
England, and of its 


aging director of W. J. 
Litd.. London, 
companies all over the 
Mr. Bush is well known in the 
United States where he was _ particu- 


subsidiary 
wor Id. 


larly interested in the development of 
the W. J. Bush Citrus Products Co. in 
National City, Calif. 


> Miss Mildred E. Roe, long well 
known throughout the trade as_ pur- 
chasing agent for Schimmel & Co.. 
Inc.. New York, N. Y., was married 
to Oscar F. Thompson, of Boston, 
Mass.. December 27. Miss Roe had 


been with Schimmel & Co. for seven 


56 February, 1942 


The company gave a farewell 
party for her before she left, at which 
her future happiness was toasted in 
champagne, and gifts from fellow 
workers and the firm were presented. 
Mr. and Mrs. Thompson are making 
their home in Hackensack, N. J.. where 
the bridegroom is assistant principal 
of the high school. Last news of the 
newlyweds was received from Florida 


years. 


where they were spending their honey- 
moon. Miss Roe’s successor at Schim- 
mel & Co., Inc., is the former private 
secretary to the manager, Miss Nan 
Perl, who has also been with the firm 
for many years. 


> Robert S. Arcularius. general man 
ager of S. P. F. of America. Inc.. New 
York, N. Y., is on a several weeks’ 
business trip through the Midwest. He 
will travel as far west as Omaha. 


Nebraska. 


> Richard R. Deupree. 
the Procter & Gamble Co., Cincinnati. 


president of 


Ohio, who has been devoting the major 
part of his time in the service of the 
government has been drafted by the 
President to serve as an alternate on 
the board formed to handle labor 
situations during the war. Mr. Deu- 
pree’s skill in handling industrial re- 
lations matters has been noted on many 
occasions by industrialists as well as 
government officials. 


> Arthur Goldman, chemist for Stand- 
ard Synthetics, Inc., New York. N. Y.., 
is now an ensign in the U. S. Naval 
Reserve. He was graduated from the 
Naval Reserve School on the U. S. S. 
State January 16 
ported for active duty January 26. 


PGuy J. 


Shulton’s Los Angeles office, was mar- 
ried December 27 at Las Vegas. Nev.., 
to Miss Dorothy 


Angeles. Miss Stewart formerly was 


Prairie and _re- 


Banta. branch manager of 


Stewart of Los 


a traveling representative for Jacque- 
line Cochran, but is now retired from 
business. 


> Dr. Roy C. Newton, vice president 
of Swift & Co. Chicago, Ill, who is 
also chief of the research laboratories 
of that company and well known to 
Extract 
Assn. has been voted 


members of the Flavoring 
Manufacturers 
membership in the Hall of Fame of 
the Oklahoma Agricultural and 
Mechanical College. Stillwater, Okla. 
for his contributions to science. 


DL. H. 


pointed 


MacDougall has been ap- 
director of the Red 
products division of Johnson & John- 


( ‘ross 


son, New Brunswick, N. J., succeed. 
ing L. H. Mercer. I. A. Quackenboss 
has been placed in charge of baby and 
foot products. 


> Mrs. Sally Hanson, president of the 
California Cosmetic Assn. and presi. 
dent and founder of the House of 
Hollywood, Hollywood, Calif., has re- 
turned to the coast after visiting the 
trade in New York City shortly after 
the holidays. 


> Mare See has been appointed presi- 
dent and general manager of Doral- 
dina Cosmetics. Inc.. and of Couturiers 
Perfumes, Ince., 
New York, N. Y. 
Mr. See has been 
in the 
field for many 
After hav- 
ing acquired 
thorough training 


cosmetic 


years. 


in cosmetic mer- 
chandising in the 
United States, he 
was general 
Marc See manager ot fhe 
Charles of the 
Ritz European business with headquar- 
ters in Paris. Since his return from 
Europe, he has been associated with 
Charles of the Ritz in New York. At 
present he is working on the develop- 
ment of new ideas for the promotion of 
both companies and it is reported that 
he expects to make some _ interesting 


announcements soon. 


> J. Leslie Hindle. vice president of 
Standard Synthetics. Inc... New York, 
N. Y., has returned from a_ business 
trip to Canada where he spent most of 
his time visiting customers in Mon- 
treal and Toronto. Business in Canada 
he reported is quite good despite wat 
time regulations which tend to restrict 
Part of the trip was made by 
Trans-Canada air lines in below zero 


imports, 


weather. Despite that passenger planes 
were still flying according to schedule. 


>. W. Fitch, head of the F. W. Fitch 
Co., Des Moines, Ia.. which recently 
important plant in Los 
Angeles, is on the Pacifie Coa:t. where 
The new 


opened an 


he is spending some weeks. 
pleat is taking care of the company’s 
business on the Pacific Coast and inter- 


mountain area. H. O. Patterson, who 


has represented the firm on the coast 


for the past 12 years, continues in 
charge of sales. Sam Haskett is plant 


sacialaastalaite 
manager. 


> C. F. Waldron, Thurston & Braidich, 
New York, N. Y., is the new president 
of the American Gum Importers Assn. 
which is doing much useful work for the 
industry. 
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SPECTROGRAPHIC TESTS HELPFUL 
IN CONTROL OF ALCOHOL PURITY 


Spectrographic analysis of alcohol is employed by U.S.!. to supplement chemical tests, and to provide 


an additional safeguard of the high quality and purity of U.S.1. Alcohol. 


LIQUID POWDERS POPULAR 
FOR ARMS AND SHOULDERS 


Liquid powders are among the most popular 
preparations for make-up 
ders, and are used also to 


of arms and shoul 
increase the co 
ing power of face powders 

lypical preparations of this type consist of 
suspensions of such substances as zine oxide, 
titanium dioxide, or colloidal kaolin, with 
bentonite often used to aid in maintaining the 
suspension. The suspending medium may con 
sist of a mixture of water and ethyl alcohol. 
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TECHNICAL DEVELOPMENTS 


” 


Color comparison 


A synthetic detergent 


New aromatic chemicals rec: 


A synthetic rhodinol 


An amorphous wax 


The concentrated solution 





CHEMICALS, 


Method is Employed by U.S.I. to 
Supplement Chemical Procedures 


Spectrographic tests, by which the presence 
of small amounts of certain impurities can be 
detected, are extensively employed by U.S.L. 
as an additional safeguard of the high quality 
of its alcohol. 

An excellent index of the purity of alcohol 
can be obtained by studying its absorption of 
ultra-violet light. Ethyl alcohol in a very pure 
state is almost as transparent to ultra-violet 
light as distilled water, but certain impurities 
decrease its transparency. Hence it is possible 
ilcohol 
ultra-violet 
rays. Though these rays are invisible to the 


to obtain valuable information on 


purity by subjecting a sample to 


eye, the spectroscope provides a means Of re 
cording the transmission of the rays on a pho 
tographic film. 


DRUG TRADES BANQUET 
TO BE HELD MARCH 12 


Annual Drug, Chemical, and 


The 17th 
Allied Trades Banquet will be held on 
March 12 at the Waldorf-Astoria, New 
York. The banquet is sponsored by the 
Drug, Chemical, and Allied Trades Se 
tion of the New York Board of Trade, and 
proceeds will go to the Red Cross. 


LIQUID DEODORANTS REMAIN 
IN FAVOR WITH CONSUMERS 


Liquid deodorants continue to demonstrate 
their popularity with many consumers. In the 
formulation of products of this type, alcohol 
is frequently used to confer desirable prop 
erties. In addition to its antiseptic character 
istics, alcohol has the advantage of increasing 
evaporation rate. 


BRANCHES IN ALL PRINCIPAL CITIES 
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Miscellaneous S.D. Formulas 


most S.D 


The 
Formulas authorized for use 
ture of drugs and cosmetics have 
scribed in this series. 
here are, however, a number of other form 


with authorized in these 


majority of the important 
in the manufac 
been de 
previous articles in 


ulas certain uses 
industries. 


S.D. Alcohol No. l, 


used as a solvent in the manufacture of sham- 


for example, may be 


poos, toilet soaps, and bath salts, and of ex 
ternal pharmaceuticals not U.S.P. or N.F. 
In addition, it may be used for the extraction, 
precipitation, and crystallization of pectin, 
other food products, crude drugs, glandular 
products and digestive ferments, vitamins and 
related products, medicinal chemicals (includ 
ing alkaloids), 
tablet manufacture), perfume materials, and 
fixatives. Since this formula is prepared by 


miscellaneous drugs (including 


adding 5 gallons of approved wood alcohol to 
100 gallons of ethyl alcohol, this formula may 
the cosmetic 


not be as desirable for some of 


purposes as certain of the formulas already 


des ribed. 


S.D. Alcohol 2B, 3A, and 3B 


S.D. Alcohol 2B is authorized for 
the extraction, precipitation, and crystalliza 
tion of the products already listed in this 
classification under S.D. 1. S.D. 2B is pre- 
pared by adding 0.5 gallon of benzol to 100 
gallons of ethyl alcohol, and must be used in 
a closed and continuous process unless it can 
be shown that this is not practicable. 

S.D. 3A is made by 
commercially pure methanol to 100 gallons of 


adding 5 gallons of 
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Ethanol (‘Ethyl Alcohol 


| ize d 


aa 


formula used in 


shampoos, 


ethy! This may be 
the manufacture of toilet 
and bath salts, and for a number of extraction, 


ale ohol, 


precipitation, and crystallization purposes. 

S.D. 3B is authorized for use as solvent in 
the manufacture of hair and scalp prepara 
tions, shampoos, toilet soaps, and bath salts. 
Here the denaturant is 1 gallon of pine tar 
(Pix Liquida U.S.P.) for 100 gallons 
of ethyl alcohol. 

S.D. Formulas 12A and 13A 
12A is of interest to the drug and 
industry chiefly for extraction, pre 
cipitation, and crystallization The 
formula is prepared by adding 5 gallons of 
benzol to 100 gallons of ethyl alcohol. 

S.D. 13A consists of 100 gallons of ethyl 
alcohol and 10 gallons of ethyl ether. An im 
portant use of this formula is the manufacture 
of collodion 


used in the 


every 


S.D. 


cosmeti 
purposes, 


The pyroxylin (nitrocellulose ) 
manufacture of collodion is not 
soluble in either ethyl alcohol or ethyl ether 
alone. However, it can be dissolved in the al 
cohol-ether mixture provided by this formula. 

S.D. 13A in ex 
traction, precipitation, and crystallization of 
the products mentioned under S.D. 1. 

Other formulas with authorized uses in the 
drug and cosmetic industry will be considered 
in the next issue of U.S.I. ALconot News. 

(Throughout this article, the term author- 
refers to the for which 
specially denatured formulas normally 
be used under the regulations of the Alcohol 
lax Unit. Mandatory priorities now in effect, 
however, may limit the availability of alcohol 
its authorized uses.) 
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Coffee blossoms may provide the source of a 
new essential oil to replace some of the ma 
terials no longer available from abroad. The 
Puerto Rico Agricultural Experiment Station 
of the United States Department of Agricul 
ture has been studying the potentialities of 
the essential oil from the coffee blossom, and 
reports that it has an agreeable odor. It is 
believed that the oil can be used in place of 
such materials as mimosa and jasmin in the 


blending of delicate perfumes. 
Solidified Cosmetics 

Solidified sticks of perfume, cologne, and 
other alcoholic cosmetics may be the basis of 
a new vogue. One of the private label houses 
has developed a means of making the solidified 
forms of cosmetic preparations that contain 
alcohol. It is said that the stick 
practically no residue when they 


forms leave 


are applied 


Aleohol Supplies 

New light on the status of aleohol supplies 
for the manufacture of drugs and cosmetics 
was given by an order issued early last month 
by the OPM. In accordance with the terms of 
this order, no restrictions will be plac ed by 
the government on the quantities of ethyl 
alcohol which may be used by the manufac 
turers of health and biologicals. 
Health supplies include such products as an 
titoxins, surgical equip 
ment, adhesive plasters, and medicinal chem 


supplies 
dressings, hospital 
icals. 


Manufacturers of 
alcohol as 


medicines 
did last 
however . the 


proprietary 


may use as much they 
year. In toiletries and cosmetics, 
order restricts the quantities which may be 
used, beginning the first of this 


70% of the amount used in the corresponding 


month, to 


month last year. 
Private Label Service 
A face powder described as having unique 
properties is reported available in any color 
and in large quantities from a private label 
According to the manufacturer, the 
powder is produced by a high air 


process perfected in 1929. Until recently, how 


house, 
pressure 


ever, the material has been available only in 
very limited quantities. 

Some of the advantages claimed for the 
process are uniform particle size, fine texture, 
and good color distribution. The powder is 
also said to be characterized by smooth ap 
plication, imperviousness to water or perspira 
tion, good adherence, and lasting qualities. 
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>T. H Garlick, sales manager for 
Seeley & Co.. New York, N. Y., and 
Mrs. Garlick are spending a Winter va- 
cation at the Lake Placid Club. It is 
expected that Mr. Garlick will return 
to his desk the latter part of this month. 


Schwab, manager of the sun- 


> Roy \ ° 


dries department of the Brunswig Drug 
Co., Los 
president of the company in January. 


Angeles, was made a_ vice 


pClark L. Rodgers. who has been 
New York Branch 
Owens-Illinois Glass Co., was pro- 
moted to the position of eastern sales 


manager of the 


manager to succeed the late Paul 
Muller. R. W. Sterrett, assistant man 
ager of the Atlanta branch, will take 
over the duties of branch manage 
there. succeeding J. A. Runnels who 
will devote his entire time to his duties 
as southern sales manager. 


PJohn N. Curlett the newly elected 
president of the National Assn. of In- 
Disinfectant Manufac- 


turers is well known in the flavoring 


secticide and 


extract industry where he is a member 
of the executive committee of the Flav- 
oring Extract Manufacturers Assn. He is 
vice president of McCormick & Co.., 
Baltimore, Md.. and is national coun- 
cilor of the Chamber of Commerce 
of the United States. 


PPerey C. 


Baird Magnus. vice 


Magnus, president; Joseph 
president; and 
Robert B. Magnus, vice president of 
Magnus, Mabee & Reynard, Inc., New 
77m. ™ Ya 
of the sales staff from all parts of the 
country who gathered in New York 


January 2. 3 and 4 for the annual sales 


The ses 


welcomed the members 


convention of the company. 


sions were devoted chiefly to technical 
problems necessary to cope with situa- 
tions occasioned by shortages. The 
convention came to a close with a 


banquet. 


Pb Sidney Factor, purchasing agent in 
the Los Angeles branch of Max Factor 
& Co., at present but in normal times 
with the company’s foreign sales de- 
partment and traveling a good deal. 
is the proud father of a 6 pound 12- 
ounce girl. The mother, formerly Mis- 
Dorothy Levinson, was a princess in 
the 1940 Tournament of Roses. 


> Northam Warren. Jr.. 


and sales manager of Northam War- 


vice president 


ren Corp.. Stamford, Conn.. has en- 
tered active military service as first 
lieutenant in a Field Artillery unit. 
Mr. Warren was 


Princeton in 1937, where he took the 


graduated = from 


reserve officers’ training course and 


received his commission as second 


lieutenant. Immediately after gradu 
ating he joined the Northam Warren 
Corporation as salesman. Later he 
went to England and the continent as 
sales and manufacturing 
tive, and in 1938 to Australia and New 
Zealand. He became sales manager 
of the U. S. business in 1939. Dur- 
his absence in the service, Mr. Warren 
Chester H. 


as acting sales manager. Vir. 


representa- 


will be succeeded by 
Briggs. 
Briggs. who has been in charge of field 
contact work for the Northam Warren 
Corporation, has had extended ex- 
perience in selling and is widely known 
to the toilet goods trade throughout 
the country. First in the production 
end of the business and later in sell- 


ing and advertising, he was associ- 


Magnus brothers at sales convention 
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ated with the Palmolive-Peet Company. 
and later with Houbigant. He _ has 
been with the Northam Warren Corp. 
for seven years. Mr. Briggs will be 
Alfred C. Wakefield, who 


will continue in his capacity as as- 


assisted by 


sistant sales manager and office man- 
Bennet as 

both of 
whom have been with the company tor 


ager, and by Douglas J. 


sales promotion manager, 


a number of years. 


>R. Righton Webb. treasurer and di- 
rector of W. J. Bush & Co.. Inc., New 
York, N. Y.. has returned from a well 
earned vacation 

which he and his 
family enjoyed in 
Fass Christian, 
Miss. On his re- 
turn to New York 
Mr. Webb learned 
of his  nomina- 
tion to a seat on 

the board of di- 

rectors of the par- 

ent company, W. 

R. R. Webb J). Bush & Co., 
Ltd.. London. 

England. Other new members of the 
board of the parent company are Mont- 
gomery St. Alphonse of W. J. Bush & 
Co. (Canada) Ltd., Montreal; and A. 
J. McIntyre and C. F. Bush. Mr. 
Webb came to the United States in 
March. 1923. to join the 
company of which he has been trea- 


\merican 
surer and general manager since 1929. 


> Robert E. Healy. who has been with 
the Colgate-Palmolive-Peet Co. Jersey 
City, N. J., 


has been appointed advertising man- 


for the last eight years. 


ager. 


>F. Gladden 
pointed sales director for the Crown 
Can Co.. Philadelphia, Pa. 


22 years he was associated with the 


Searle has been ap- 
For ovel 


Continental Can Co. 


PLeland S. 


manager in San 
Owens-Illinois Pacific Coast Glass Co.. 


Connick, assistant sales- 
Francisco for the 
has become salesmanager in Los 
\ngeles for the company. succeeding 
Thomas Manwarring. who takes Mr. 
Connick’s place in San Francisco. 


> Miss Mab Wilson. 


editor of Vogue. will join Lentheric. 


former beauty 
Inc.. New York, in an executive ea- 
pacity March 15. 


>J. Warren Kane has 
Jacques De Sieyes as vice president of 
Jean Patou Inc., New York, N. Y.. and 


will be 


succeeded 


in charge of sales. Mr. De 
Sieyes as announced in our last issue 
resigned as vice president and trea- 
surer of the company to become a majot 
under Gen. Catroux in command of 
Free French forces in the Middle East. 
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Du “Ae 


WE ARE 


eadquarters 


FOR THE FOLLOWING 


ESSENTIAL OILS 
AROMATIC CHEMICALS 
NATURAL FLOWER OILS 
SYNTHETIC FLOWER OILS 


MODERN AND DISTINCTIVE 
PERFUME BASICS 


DISTINCTIVE and CHARACTERISTIC 
FLAVOR OILS and ESSENCES 


PERFUMERS’ TINCTURES 
FIXATIVES (FOR PERFUMERS) 
RESINOIDS 
TERPENELESS and 
EXTRA CONCENTRATED ESSENTIAL OILS 
FLORAL WATERS OLEO RESINS 
FRUIT ESTERS BALSAMS and GUMS 
VANILLA BEANS TAHITI 
(Gov't inspected) 

Master Blenders of distinctive and original per- 

fume oils, flavor oils and essences. 
We also specialize in the duplication of any per- 


fume or flavor. 


Samples and prices gladly furnished on request. 


Philadelphia Representative : 
CUTLER CHEMICAL COMPANY 
1600 Architects Bldg., 17th & Sansom Streets, 
Philadelphia, Pa. 


a 


121-123 East 24th St ~ New York 
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THAN YOUR MONEY'S 
WORTH WITH 


POWC() 


BRAND 


NEUTRAL SOAPS 


Our large production and close selling margin 
make it possible for you to buy standardized, air- 
floated POWCO BRAND Neutral Soaps of better 


quality—at a saving. 


lf you manufacture a tooth paste, tooth powder. 
or a toilet requisite, you want the choice of soaps 
best suited to your formula. That's why POWCO 
BRAND Soaps offer you a wide range of character- 
istics from which to choose. And once you adopt 
a POWCO BRAND soap you always get the same 
uniformity of physical and chemical properties be- 


cause they are laboratory controlled. 


Our laboratory will gladly work with you in 
determining the POWCO BRAND Neutral Soap 


which fits your formula most advantageously. 







JOHN POWELL & Co. 
116 East 32nd Street, 
New York City. 


The American Perfumer 


Soa 
higt 
For 
whe 
sibl 
per 
ing 
Ass 


Pro 


Der 
Ne 
In ¢ 
par 
tail 
Sea 
of 

De! 
Ine 


Yo 


HI 


Gr 
Id 
Id 


ac 
D: 
fo 


F: 
ge 
of 


in 


by 








Soap sales in 1941 were 25.8 per cent 
higher than in 1940 


For the 76 manufacturers of soaps 
whose reports make comparisons pos- 
sible, sales of soap in 1941 were 25.8 
per cent greater than in 1940, accord- 
ing to the soap sales census of the 
Assn. of American Soap & Glycerine 
Producers. 


Dermetics Inc. changes name of 
New York retail sales company 


In order to avoid confusion between the 
parent company and the New York re- 
tail sales company. Dermetics Inc.. 
Seattle. Wash., has changed the name 
of the New York retail company from 
Dermetics Inc. to Toilet Goods Sales. 
Inc. Offices are at 630 Fifth Ave... New 
York. 


Drastic food and cosmetic bill 
introduced in Kentucky 


\ drastic food, drug and cosmetic bill 
has been introduced in Kentucky. It is 
HB 96. Among other things the bill 
contains a drastic registration proviso. 


Growing lavender at 
Idaho University 


Idaho University, Moscow. Idaho. is 
experimenting with lavender growing 


according to reports. 


Davis Factor rushed to hospital 
for appendicitis operation 


Davis Factor, president of the Max 
Factor company, submitted to an emer- 
gency appendicitis operation in the 
Hollywood, Calif.. Hospital on the night 
of January 30. His condition follow- 
ing the operation was described as fine 
by an associate. 


Albert Slaught with Los Angeles 
Soap Co. 50 years dies 


The Los Angeles Soap Co., Los An 
geles, Calif. lost one of its outstanding 
personalities on the night of January 
29. when Albert E. Slaught. vice- 
president and a member of the com- 
pany’s organization for the past 53 
years, died. Deceased was bern at 
Pyramid Lake, Nev., 70 years ago. Al- 
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though ill for the past two years. Mr. 
Slaught had not resigned his office and 


was at his desk only a few days before 
he went to the hospital. A widow. son 


and three grandsons survive. 


Proposed standards to be submitted 
by Mich. Dept. of Agriculture 


Proposed definitions and standards of 
identity for fruit juices, ades, drinks. 
sodas and special beverages by the 
Dept. of Agriculture of Michigan will 
be submitted at the forthcoming meet- 
ing of the Michigan State Carbonated 
Beverages Assn... March 3 and 4, in 
Grand Rapids, Mich. 


Must not say skin lotion “does 
help” a blemished skin 


Colloidal Pharmacals Inc.. New York, 
N. Y.. has stipulated with the FTC to 
cease representing that its Aknasol, a 
skin lotion, “does help” a blemished 
skin or is a “first aid” for skin blem- 
ishes or by the use of general and inclu- 
sive terms to convey the belief that the 
preparation would have therapeutic 
value in the treatment of skin blem- 


ishes, 


Personal Products Corp. increases 
board of directors 

Personal Products Corp... Milltown. 
N. J.. has elected William Alexander 
a member of the board, increasing it to 
Frank B. Callahan and Walter 


J. Metts were elected vice-presidents in 


eight. 


charge of sales and production respec- 
Thomas E. 
and general manager: William C. Mar- 


Kenneth 


tively. Hicks is president 


tens, treasurer. and Perry. 


secretary. 


Salesmen’s Assn. of American Chem- 
ical Industry installs new officers 


Carl O. Lind, Dow Chemical Co.. New 
York, N. Y., was formally installed 
as president of the Salesmen’s Assn. 
of the American Chemical Industry. 
January 27, at the Chemists Club. The 
retiring president, Walter Merrill, was 
presented with a bronze plaque. Gerald 
Furman, Merck & Co.. vice-president: 
and Frank Fanning, secretary. as well 
as Philip LoBue, treasurer. were also 
installed. 


Dept. of Consumer proposed in 
New York state bill 


\ department of the consumer will be 
created in the state government of New 
York if Senate Int. 36 introduced in the 
New York legislature is passed. It pro- 
vides for the creation of the office for 
weighing. cutting or inspecting mer- 
chandise or commodities. 


Cannot claim products exceed gov- 
ernment requirements in purity 


Pennex Products Co. Inec., Pittsburgh. 
Pa. has stipulated with the FTC to 
cease representing that its imitation 
vanilla flavoring is 331/3 per cent 
stronger than purported federal require- 
ments and to cease representing that 
Pennex merchandise always exceeds 
rigid government regulations in its pur- 
ity and quality. 


Revisions in fats and oils 

price schedule announced by OPA 
Revisions in fats and oils price sched- 
ule 53 are contained in amendment 2 
issued and effective February 4 by Leon 
Henderson of OPA. An additional 1.895 
cents per pound to the October 1, 1941. 
price for new cash lard is permitted as 
a ceiling maximum. No change is made 
in lard or cottonseed oil futures ceiling 
prices as covered in amendment 1. 
Coconut oil, crude and refined. prices 
are frozen at all levels in the distribu- 
tive channels. 


Procter & Gamble Co. and Pepsi- 
Cola Co. advertising outstanding 


Two companies in the allied cosmetic. 
soap and flavor fields won medals in 
the annual advertising awards for 1941 
sponsored by Advertising & Selling. 
Medals were presented at a banquet in 
the Waldorf-Astoria. New York, N. Y.. 
on the evening of February 6. The Proe- 
ter & Gamble Co.. Cincinnati, Ohio, re- 
ceived a medal for a series of posters 
most distinguished by copy and design. 
The posters advertised new velvet-suds 
Ivory soap. The Pepsi-Cola Co. award 
was presented to the Newell-Emmett 
Co. for excellence of the commercial 
radio 


announcements on pepsi-cola 


which it conducted. 
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private brands exclusively? 


LIPS TIck 8 CREAM ROUGES «+ 
PERFUME DEODORANTS «+ 


DRY SKIN CREAMS 


All the advantages of your own factory. Scrupulous 
attention to details. Our service insures repeating 


accounts for you. Inquiries invited. 


Products Liability Insurance 


dresden COoOsmetiC COcz ine. 


122 west 26th street, new york ° phone CHelsea 2-2990 
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Alcohol for hair tonics diverted 

into illegal liquor 

An eight-year conspiracy to defraud 
the government of $5,000,000 in alcohol 
taxes was uncovered January 30 with 
the indictment of 20 U. S. agents by 
the federal grand jury in Brooklyn, 
N. Y. The indictment charges the plot 
ters permitted the diversion of alcohol 
from hair tonic manufacturers into 
bootleg channels where it was turned 
into liquor that escaped the govern- 
ment tax. 


New annual packaging award for 
outstanding packaging achievement 


A new annual packaging award for out- 
standing packaging achievement known 
as the American Management Assn. 
packaging award has been announced 
to take the place of the Irwin D. Wolf 
award. The first trophy will be pre- 
sented during the Packaging Exposi- 
tion in the Hotel Astor. New York, 


April 14-17. 


Firms in Sweden, Switzerland, Spain 
and Portugal added to U. S. blacklist 


Over 1800 more concerns in Sweden. 
Switzerland, Turkey, Spain and Por- 
tugal have been added to the blacklist 
of the United States State Dept. The 
concerns and individuals in Latin Amer- 
ica and Europe with whom persons may 
not engage in business or financial 
transactions now number about 5.000. 


Raw materials made available to 
South American countries 


Supplies of raw materials to South 
American republics from the United 
States are to be made on the basis of 
their needs for military uses, manu- 
facturing requirements and the main- 
tenance of their essential civilian 
economy according to the latest an- 
nouncement from Washington. The 
materials for which allocations have 


been decided upon for the first quarter 
of 1942 include acetone, carbon tetra- 
chloride, formaldehyde, 
glycerin, plastics, soda ash and sul- 


phurie acid. 


chlorine, 


Allied Drug Travelers of 
So. California elect officers 


O. F. Jackson, a vice president of the 
Brunswig Drug Co., Los Angeles, was 
elected treasurer for another term at 
the annual meeting of the Allied Drug 
Travelers of Southern California in Los 
Angeles in January. Frank Alexander 
of McKesson & Robbins, Inc., Western 
Wholesale division, was succeeded as 
secretary by Cecil Blackhurst, assistant 
sales manager of the same firm. Kay 
Grun of Upjohn’s was elected first vice 
president. George Ternes of Eli Lily 
& Co. was elected a director. 


Officers elected at annual meeting 


of Essential Oil Association of U.S.A. 


V. H. Fischer of Dodge & Olcott Co. 
was elected president of the Essential 
Oil Assn. of U. S. A. at its annual 
meeting, January 9. Upwards of eighty- 
five essential oil representatives at- 
tended the meeting, which was held at 
the Hotel Warwick, New York City. 
John H. Montgomery, secretary of 
Fritzsche Brothers, Inec.. was elected 
Magnus 
Mabee & Reynard. Inc.. 


was retained as secretary-treasurer. 


vice-president, and Robert B. 
of Magnus, 


(Appointed members of the Executive 


Committee were Charles Fisechbeck. 


vice-president of P. R. Dreyer. Ine.. 


and H. C. Ryland of H. C. Ryland, Ine. 

William B. Schilling of Norda Es- 
sential Oil & Chemical Co., and chair- 
man of the organization’s activities, re- 
ported on the growth of the Essential 
Oil Assn. during the past year; Robert 
B. Magnus presented the financial re- 
port. and Gert Keller of Schimmel & 
Co., Inc., chairman of the nominating 
committee, presented the slate for the 
election of new officers. 


The chairman of the Scientific Sec- 
tion of the association, Dr. Erie C. 
Kunz of 
issued a resume of the work of his 
committee in cooperation with the 
U. S. P. and N. F. authorities on the 
new monographs for 


Givaudan-Delawanna, Ine.. 


essential oils 
which will appear in the revisions of 
the compendiums now in preparation. 

Following the meeting held at 6 
p. m., cocktails were served, and the 
annual banquet and entertainment was 
held at 8 p. m. 


Trade associations may have to 
register with Dept. of Commerce 


The Toilet Goods Assn., the Flavoring 
Extract Manufacturers Assn., the Assn. 
of American Soap & Glycerine Produc- 
ers and other associations in the allied 
trades will be required to register with 
the Department of Commerce accord- 
ing to a bill introduced in Congress by 
Infor- 
include the 


Rep. Carl Vinson of Georgia. 


mation required would 
functions of each group. officers and a 


financial statement. 


N. Y. Pharmaceutical Council seeks 


to reduce lines of drug products 
The New York Pharmaceutical Coun- 
cil, representing 5000 retail druggists 
of New York. in order to give greater 
impetus to the movement now under 
way to simplify and reduce the num- 
ber of lines of certain drug products, 
has recently submitted a number of 
charts showing the vast multiplication 
of brands in the drug field. 


Patent Office recognizes Coca Cola 
investment in slogan in effective way 


The U. S. Patent Office has given of- 
ficial recognition to the investment in 
advertising of the Coca Cola Co. in 
publishing its slogan “the pause that 
refreshes” by refusing to register the 
word “Pause” as the name of a com- 
peting soft drink. 


The annual meeting of the Essential Oil Assn. of the U.S. A. was wel! attended and as usual included a dinner 
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Fate of Frank Schrader in 
Philippines unknown 


Frank Schrader, a prominent Mckes- 
son-Robbins. Inc., Western Wholesale 
division salesman in Los Angeles and 
Southern California for many years, 
was a new resident of the Philippine 
Islands but a day or two when the Japs 
struck at the United States. Mr. Schra- 
der had accepted a position with an 
(American wholesale drug concern in 
the Philippines. He was with McKes- 
son & Robbins until about a year ago. 
His fate Is a 
among his friends. 


matter of conjecture 


Cosmetic tax yield two 
million collars in December 


Bureau of Internal Revenue 


reports 
during December retailers’ excise tax 
on toilet preparations brought into the 
Treasury $2.153.183.76. The Bureau 
published on January 26 regulations 
defining deductions — for 
Federal Income Tax purposes” of the 


“allowable 


tax imposed on toilet preparations. The 
manufacturer, jobber. or dealer, sell- 
ing to the beauty parlor or barber shop. 
is considered to make a retail sale. 
and is expected to make the tax pay- 
ment, which is deductible from his 
gross income. If the beauty parlor, for 
instance, re-sells the toilet preparation, 
the sale is subject to the retail tax, 
to be paid by the beauty parlor, and 
deductible from the gross income of 
the owner of the beauty parlor, “but 
the deduction is limited to the net tax 
payable by the beauty parlor, or the 
amount due after applying as a credit 
the tax paid on the sale to the beauty 
parlor of the toilet preparations resold 
by it.” When the excise is passed on 
to the beauty parlor the tax becomes 
a part of the cost and may be included 
in operating expenses. If the cost of 
goods re-sold includes the tax passed 
on from the manufacturer, the beauty 
parlor may include the tax in the cost 
of goods, 


Recent WPB orders of 

various kinds 

Recent WPB orders increase the zinc 
oxide pool from 10% to 20%; 
acid, in 


oxalic 
100-pound lots, f.o. b. pro- 
ducer’s shipping point, was given a 
price ceiling of 11%4¢ per pound; 
price advances of $1 per ton on borax, 


and $2 a ton on boric acid were per- 


mitted by OPA late in 
diphonylamine went under complete 
allocation control early in February; 
carbon tetrachloride was placed under 
a price ceiling by OPA, ranging from 
73¢ per gallon to 83¢, according to 
zone location. Lowest prices prevail in 
the Eastern 


February: 


areas, highest on the 
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Pacific slope. Large quantities of ace- 
tone, caustic soda, citric acid, and gly- 
cerine were allocated to Latin Ameri- 
can countries by WPB. Another new 
Order permits the processor of fats 
and oils—1.800 different kinds—to pro- 
duce enough to fill his orders and to 
give him a “practicable minimum work- 
ing inventory,” the latter limitation to 
be strictly construed. 


Developing essential oil 
in New Orleans, La. 


U. S. Forest Station at 


New Orleans reports an essential oil 


Experiment 


is being produced — in 


quantities from the tree 


commercial 

popularly 
known as the cedar. botanically the 
Mexican juniper, at a plant on the 
edge of the cedar-brakes in south-cen- 
tral Texas near New Braunfels. about 
30 miles northeast of San Antonio. 
Oil for perfumes. cosmetics and soaps. 
is made from the wood; and from the 
leaf, oil is extracted by a similar steam 
distillation process, and is used in 
medicines. The oils sell f. 0. b. New 
York 18¢ to 21l¢ per pound. with a 
good market. 

Growers and dealers in oil of pep- 
permint met with OPA in January. 
They came from New York, Indiana. 
Michigan, Ohio, 


and Washington. 


California, Oregon 
Price rises from 
$3.90 to $7.50 per pound prompted 
the conference. Dealer inventories and 
consumer equations are expected to 
determine the price ceiling to be fixed, 
which had not been announced at this 
writing. It was reported in January an 
Indiana chewing gum manufacturer 
bought from the Willamette Valley. 
Oregon, $110,000 worth of peppermint 
oil, grown on 800 acres, bringing ap- 
proximately $3.25 per pound. OPM 
laid rigid restrictions on deliveries and 
use of cashew nut shell oil in Janu- 
ary. Practically all uses except mili- 
tary were forbidden. 
ons, grapefruit, 


Bergamot. lem- 
oranges, grown in 
French Guinea, are used by the local 
Government to make an orange essen- 
tial oil. Department of Agriculture re- 
ports the turpentine belt, Texas to the 
Carolinas, is providing a_ synthetic 
(cheaper than the natural 
product), which 
well and makes us entirely independent 


of the Japanese monopoly. 


camphor, 


Japanese serves as 


Defense bonds distributed at 
Winter meeting of BIMS 


The annual dinner of the BIMS of New 
York, January 22, was marked by the 
distribution of ten $50 defense bonds 
sold by lot; and of five $25 bonds given 
to members. The distribution was made 
by Chairman Martin Schultes assisted 
by Harry Griffiths. 


Winners were: 


Fred Lueders. Sewell Corkran. Gregory 
Thomas. A. F. Anderson, A. Egerter. 
Charles W. Darr. Dudley Shaw. R. C. 
Payton. Clifford Marsh and F. A. 
Nicholson. The first golf tournament 
of the coming season will be held at 
the Baltu:rol Country Club, Summit. 
N. J.. May 12. Three other meetings 
will be held during June. July and Sep- 
tember. The final meeting will be at 
the Ridgewood Country Club in Sep- 
tember. 


Toilet goods advertising increased 
slightly in 1941 

The total amount spent by makers of 
cosmetics in magazine, newspaper and 
farm paper advertising in 1941 in- 
creased slightly from that spent in the 
previous year. Of the total amouni 
spent for all advertising, toilet goods 
accounted for 11.9 per cent in 1940 
and for 12.1 per cent in 1941. The 
same amount was spent for food adver- 
tising in 1941, the largest group adver- 
tising in the previous year. The adver- 
tising of soaps and cleansers declined 
from 3.1 per cent of the total in 1940 
to 2.7 per cent in 1941. Procter & 
Gamble Co. was still the largest adver- 
tiser with an annual expenditure in the 
three kinds of publicity of over $13.- 
000.000. 


Jacqueline Cochran organizes 
American women flyers for England 


The business of Jacqueline Cochran 
Cosmetics will be continued as usual 
during her absence in England as head 
of a contingent of 
flyers who will 


American women 
become part of the 
British Air Transport Auxiliary. It is 
a volunteer corps organized by Miss 
Cochran; and the patriotic young wo- 
men will receive subsistence, insurance 
compensation at the rate of $4,000 per 
year. 


Shelton company offers new perma- 


nent wave product to beauty shops 
The W. G. Shelton Co., St. Louis, Mo.. 
is offering a new permanent wave mix- 
ture to beauty shops which is said to 
contain a new trade marked ingredi- 
ent Allurium. The product is being 
merchandised in a new round grooved 
glass bottle. 


Beauty Fashion presents 1941 awards 
for cosmetic merchandising practice 
Presentation of the Toilet Requisites 
Beauty Fashion for 194] 
have been made as follows: To Coty. 
Inc.. for merchandising policy; to 
Charles of the Ritz for packaging; to 
Houbigant. Inc.. for promotion; and 
to Elizabeth Arden for advertising. 


awards by 
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Unlike any of the conventional Neroli compounds. 
Neroli Longchamp contains no Petitgrain Oil, 
no Hydroxycitronellal, no Methylanthranilate. 
It is different — really new! 


In strength, top-note, emanation, depth, Neroli 
Longchamp equals the natural oil and replaces 
it perfectly in any formula. 


We shall gladly supply a sample on request. 


POLAh & SCHWARZ, INE. 


667 WASHINGTON ST... NEW YORK, N. Y. 


BRIDGEPORT 


Vanity Cases ¢@ Rouge Cases e@ Paste Rouge 


Containers 7 Lipstick Holders (All Types) 
Powder Box Covers ¢@ Eyebrow Pencil Holders 


Bottle Caps e Jar Caps e Metal Novelties to Order 


THE BRIDGEPORT METAL GOODS MFG. CO. 


Established 1909 
BRIDGEPORT CONNECTICUT 
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Priority questions fall like bullets 

at California Cosmetic Assn. dinner 
officers of the California 
\ssociation were installed at 


The new 
Cosmetit 
a dinner held in the Hollywood-Knick- 
erbocker Hotel, Hollywood, in January. 
Vice President J. B. Nethercutt pre- 


sided in the absence of Mrs. S. G. Han- 
Aside from 
the installations, the principal business 


sen who was in the east. 
of the evening (the Association is 
braving the blackout now and holding 
its dinner-meetings at night once more ) 
was an address by M. Wayne Johnson 
of the local 
Mr. Johnson, who gave evidence ol 


Priorities organization. 


being well versed in his subject’ and 
was an able speaker, said the WPB's 
aim was to give the cosmetic industry 
every consideration and help possible. 
Questions fell around Mr. Johnson like 
bullets out of half a dozen machine 
euns as soon as he had finished and 
announced that he would be glad to 
answer any questions as far as he was 
able to do so. The official’s replies 
were sympathetic and _— informative. 
Some of the questions were accom 
panied by humorous sallies. 

About 75 attended the dinner and 
many asked one or more questions, 
Although they are not expecting too 
belief 
that theirs is a luxury industry. mem 


much because of the general 
bers of the Association have felt a 
little more optimistic in recent weeks 
than at first. 


International Beauty Shop 
Owners’ convention March 16-19 


The International Beauty Shop Own 
ers convention which will be held at 
the Hotel Pennsylvania, New York, 
N. Y.. March 16-19, will present a 
coordinated four-day program to help 
the shop owner defeat the obstacles 
that lie in the path of profits accord 
ing to the preliminary announcement. 
Mrs. Ruth Maurer is director of the 
program which is assurance of worth 
while educational sessions and Miss 
Jean Jolle is mistress of ceremonies. 
Mario and Albert de 


artists, 


vows ar 
Paris are guest 


Prize winners in 5 and 10 cent 
packaging contest announced 


Prize winners in the 5 and 10 cent 
packaging contest sponsored by the 
Syndicate Store Merchandiser included 
the following: 

Greatest counter display value 
Pond’s Extract Co.; Best use of pack- 
aging materialk—Lander Co.; Greatest 
merchandising value 
packaging design 


gained from 
Northeastern Prod- 
wets, Ine. for its “Sway” nail polish 
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and remover; Greatest counter display 


value—Columbia Products Corp. for 
its Betty Lou large size facial dabs: 
Best use of packaging materials 

Andy Lotshaw Co. for its Gorjus hair 
dressing; and Greatest merchandising 
value from design, Phillips & Benja- 


min Co. for its Sno-Mist deodorant. 


Charming daughter of A. E. Mullen 
to wed army flyer at Easter 


The host of friends of Albert E. Mullen. 
general manager of the APLI Division 
of Allied Products. Inc... Rockefeller 
Center, New York. N. Y.. will be in- 
terested to learn that he and Mrs. 
Mullen have announced the engage- 
ment of their daughter Miss Edith 


Miss Edith Mullen A. E. Mullen 
Jessie Mullen to Lieut. Burton L. Olm- 
sted. U. S. Air Corps. 

The bride to be was graduated from 
the College of New Rochelle in 1940 
where she specialized in the arts and 


Army 


literature and is popular among the 
younger set in Pelham. N. Y.. where 
the family resides. 

Lieut. Olmsted is the son of Mr. and 
Mrs. Bruce E. Olmsted of Stockton, 
Calif., and is a graduate of the College 
of the Pacific. He recently completed 
training at New York University and 
Chanute Field and is now stationed at 
Luke Field, Phoenix. Ariz. 


ding has been set for Easter Sunday. 


The wed- 


New wartime restrictions on 
glycerine and alcohol in Canada 


The quota for glycerine in Canada for 
February is 40 per cent of the 1940 
figure. a further reduction of 30 per 
cent. In addition the use of glycerine 
in making flavoring extracts or syrups 
or carbonated beverages is prohibited. 
lt may not be used for any purpose 
where it is possible to secure a sub- 
stitute for refined glycerine. Since 
Kebruary 1 no one in Canada is per- 
mitted to buy denatured alcohol with- 
out a permit from the Controller of 
Chemicals. Only a month’s supply ot 
alcohol may be purchased and no one 
is permitted to carry in stock more 
than 150 per cent of that month’s re- 
quirements. 


Payroll allotment plan to insure 
purchase of defense bonds—chairmen 


Chairmen of the Payroll allotment 
plan of the Defense Bond 
campaign are: R. D. Keim, E. R. 
Squibb & Sons, drug and pharmaceutical 
Herman Brooks, Coty, Ine., 
cosmetic section; and Philip Dinkins, 
\merican Cyanamid & Chemical Corp., 
chemical — section. All 


ereater New York. 


Savings 
section ; 


operate im 


Orange oil industry thriving 
in Sao Paulo, Brazil 


In Sao Paulo, Brazil, according to the 
DCAT there are about a hundred in- 
-tallations equipped to extract orange 
oil. Orange oil destined for exporta- 
tion is exempt from the Brazil con- 
sumption tax. In the first seven months 
of 1941, the first year, 22.576 kilo- 
grams of orange oil were = shipped 


chiefly to New York. 


American business and war economy 
theme of F. W. D. A. meeting 


What the wholesaler and retailer can 
expect, what adjustments are required 
for victory and what the future out- 
look is. 
year meeting of the Federal Whole- 
sale Druggists Assn. in New York 


lebruary 2. 3 and 4. 


formed the theme of the mid- 


Shulton, Inc., holds annual 
sales meeting in New York 


Shulton, Inc.. held its annual sales 
meeting early in January at the sales 
offices in Rockefeller Center. New 
York, N. Y. Unlike former 


only the four branch managers were 


years, 


in attendance, “because we had sales 
policies to settle for the ensuing year 
and considered it advisable to go into 
complete consultation with our branch 
sales managers.” said Malcolm Stearns, 
sales manager. 

Meetings were conducted by William 
1. Schultz. Maleolm 


Stearns, general sales manager. Besides 


president, and 


executives. those in at- 
Mrs. Enid Edson, 
designer: Miss lima Ericsson. adver- 
Leland G. Wesley. 


account executive: Mes. 


these two 
tendance included: 
tising manager: 
advertising 
Teresa E. Tinker, secretary of Shulton; 
George Schultz, production manager 
of the Hoboken, N. J... plant; Miss 
Miriam Gibson, publicity director; M. 
J. Allderidge. F. N. Carpenter, Mar- 
jorie Strong, Arron Chisholm and the 
following branch managers: W. J. 
Guindon, Chicago office; H. H. Waters, 
Dallas office; Guy J. Banta, Los 
Angeles office: Raymond M. Vorce, 
New England territory. 
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never more 
than VOW 


—Has ingenuity, skill and resourceful- 
ness been so urgently needed in the 
development of suitable perfumes se- 


cure for future deliveries. 


TOMBAREL, New York, is fortunate 
in the collaboration and use of re- 
sources it has received from Tombarel 
Freres, Grasse, France, whose record of 
achievement in the production of fine 
floral oils and perfume specialties for 
over 100 years gives us a great reser- 
voir of perfume knowledge to draw 
from. 


In addition, our new enlarged plant 
and offices at 12 East 22nd Street, New 
York, further enable us to extend to 
more manufacturers, quicker results in 
wider fields. 


TOMBAREL 


Products Corporation 
L. J. ZOLLINGER, PRESIDENT 


12 East 22nd Street, New York, N. Y. 
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THAT LASTS LONGER 
FOR CREAMS AND LOTIONS 


Cool green ferns and fragrance mint 
paint a perfect picture of the freshness 
that Arlex imparts to cosmetics. A 
liccle Arlex in the formula lengthens 
the useful life of creams and lotions 
by keeping them delightfully smooth 
and fresh. Ac the same time, it aids 
*‘shelf-life.”’ 


In addition, cosmetics made with 
Arlex have a subtle charm which can 
only be described by the coined ad- 
jective ‘‘arlician.’”” No other word 
captures the unusual effece of chis 


unique ingredient. 


Arlex, and the other new emollients 
and humectants developed by Aclas 
Research, can do wonders in improv- 
ing the effectiveness of cosmetic 
preparations. May we help you in 
your particular formulation? 


(ATLAS COMMERCIAL SORBITOL SOLUTION) 


*REG. U.S. PAT. OFF. 


_ Industrial Chemicals Department 


ATLAS 


POWDER COMPANY | 
Wilmington, Delaware 
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Niacin and niacin amide now syn- 
onyms for nicotinic acid and amide 
The Federal 


adopted the terms “niacin” and “niacin 


Security Agency has 
amide” as synonyms for the vitamin 
substances scientifically designated as 
nicotinic acid and nicotinic acid amide. 


Lost—one high silk hat at 
T.G.M.A. christmas party 


All members of the Toilet Goods Manu- 
facturers Assn. of 
tended the gala Christmas party have 
been asked to look at the top hat they 
wore on that eventful evening. Someone 


Canada who at- 


got a wrong one and it is pointed out 
that the mistake may not be discovered 
until little Mary aged 5 is due to get 
married and daddy resurrects the old 
topper. Thanks of the association were 
voted to Jack Sharman, Fred Maywood, 
Jack Patterson, William Singer, Dan 
Hannah and Jack Housley who com- 
posed the committee that arranged the 
affair. The first meeting of the new 


year was held January 12. 


Popular talks on science in 
war at Philadelphia college 


Seven lectures on consecutive Wednes- 
day evenings beginning February 4 on 
science in war are being conducted by 
the Philadelphia College of Pharmacy 
and Science. The lectures given by 
members of the faculty are illustrated. 
Dr. Ivor Griffith gave the first lecture 
February 4 on health and the war. Ad- 
mission is free. 


President William Schutte appoints 
committees for Chicago association 


William H. Schutte, president of the 
Chicago Perfumery, Soap & Extract 
Assn. has appointed the following com- 
Walter H. 


mittees: Membership 


Jelly, chairman: Dudley F. Lum, Frank 
S. Topper, Donald M. Clark and R. F. 
McClellan; Entertainment Herbert 
Rothschild, chairman; Walter Nay. 
Chris Christensen, A. F. Frantz. Gerald 
Pauley. A. C. Ray Morris, 
James T. Leavitt and Edgar Brand; 
Legislative—Howard Lyon. chairman; 
Frank a Woods. & A. Solo and N. a 
Williams: Welfare—-Donald M. Clark, 
chairman; Thomas Morgan and Harry 
J. Hoole; Golf—R. L. Holland, chair- 
man; H. G. Larson, J. A. Gauer, 
Russell Brown and A. J. 


Finance 


Stepan, Jr.; 


Anderson: 
Ralph C. Jennings, chair- 
Claypool and F. T. Gor- 
Martin Vance. 


man; G. L. 
don; and Bowling 


Cosmetic Credit Men make merry 
at annual party in New York 


Good fellowship marked the annual 
banquet and celebration of the Drug, 
Cosmetic and Chemical Credit Men’s 
Assn. in the Hotel Duane. New York. 


N. Y.. on the evening of January 16. 


E. W. Farrell presents gift to H. Wade 


Nat Otte and the other officers wel- 
comed the guests. 

Executives of leading concerns in the 
allied industries were present. After 


the informal gathering and cocktail 
party the banquet was served with E. 
W. Farrell, chairman, as toastmaster, a 
post he filled with rare good humor. 
At the conclusion of the dinner a 
leather traveling case was presented to 


Nat Otte and Harland Wright 


Hugh Wade. former chairman on _ be- 
Mr. Wade has 
enlisted in the Coast Artillery, and has 
a commission. 


half of the association. 


Professional entertainers took over 
and the guests enjoyed various forms 
of entertainment until a late hour. 


Pond’s Extract Co. offering products 


in folding cartons 


Pond’s Extract Co., Clinton, Conn., is 
offering a complete line of beauty 
products in attractive folding cartons 
in place of the set up boxes previously 
used. The new packages were de- 
signed and produced by the Ohio Box- 
board Co., Rittman, Ohio. A series of 
trays uniquely secured in the carton 
holds the beauty aids in 


Modernistic 


position. 
feminine designs with 
patriotic colors add to the attractive- 


ness of the containers. 


A portion of the group that enjoyed a splendid banquet and an evening of excellent entertainment 
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B-W LANOLIN U.S.P. 


| EVENTUALLY —For better creams, with economy 


B-W Lanolin the superior quality, puts into your cream that which gives the 
skin that smooth soft velvety feeling. 


B-W Lanolin will never cause your cream to darken, is best by test and con- 


tains over 15% free and combined Cholesterol. 
No other base used in your cream, equals the merits of B-W Lanolin. 


B-W HYDROPHIL (Absorption Base) Made in U.S.A. 


BOPF-WHITTAM CORPORATION 


Executive Office imerica’s Original Lanolin Producer Sales Office 
Laboratory and Factory ESTABLISHED 1914 509 Fifth Ave. 


LINDEN, N. J. NEW YORK, N. Y. 


\ POWDER BASE NO. 7 


the introduction of this new face powder material 

of it have constantly increased because the use of 
actually represents a development in fine face powders. 
Its exceptional silky. soft, smoothness, the complete ab- 
sence of odor and the extremely fine particle size of it. 
plus its extraordinary adhesiveness actually improves a 
face powder in which it is used. As little as 5% added to 
your formula will bring about this result although it is 
being used in some face powder to the extent of 15% and 
a formula is offered showing its use in this percentage. 
Samples are at your disposal and we believe that this 
is one of the Plymouth products which warrants a serious 
investigation by every face powder manufacturer be- 
cause it has real merit and will improve your product. 


¢ 


59 BEEKMAN STREET Imports AND TELEPHONE. BEEKMAN 3-3162 —- 3163 — 3164 
NEW YORK, N. Y., U.S. A. PLYMOUTH ORGANIC LABORATORIES, Inc. cast: appaess PARSONOILS, NEW YORK 


+ 
a 
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Harris Soap Co. increases production 
of powdered soap for army laundries 


Production of the Harris Soap Co.. 
Buffalo, N. Y.. will be stepped up 50 
per cent during the first three months 
of 1942 as a result of government or- 
ders for powdered soap to be used in 
Army camp laundries throughout the 
country. President Harold R. Bates an- 
nounced. The company has started 
work on the government orders and 


they will he completed by March. 


Fair trade statutes in 45 states 
strengthened by Maryland decision 


Enforcement of the fair trade laws of 
the forty-five states, which have estab- 
lished the right of producers of trade- 
marked commodities to maintain mini- 
mum resale prices thereon, has been 
materially aided by recent decisions of 
the Cireuit Court of Baltimore and of 
the Court of Appeals of Maryland ae- 
cording to a bulletin of the American 
Fair Trade Council, Ine. 

These decisions dealt with certain 
pleas raised by Shill’s Book Shop, the 
defendant. in an action brought by 
Remington Putnam Book Co., a retail 
book shop of Baltimore. Md.. as plain- 
tiff charging Shill’s Book Shop and five 
other retail book shops with knowingly 
selling in Maryland certain books be- 
low the minimum retail prices, estab- 
lished by their publishers, and asking 
the court to issue injunctions restrain- 
ing such practices and compelling the 
defendants to conform to the estab- 
lished retail prices. 

One of these pleas contended that a 
copyrighted book is unique and _ there- 
fore unlawful as the subject of a Fair 
Trade contract since the copyright cre- 
ated a monopoly in favor of its pub- 
lisher. Accordingly a copyrighted pub- 
lication could not be “in free and open 
competition with other commodities of 
the same class produced or manufae- 
tured by others.” A contrary view was 
sustained by the court. 

“If this contention, that copyrighted 
articles could not be the subject of fair 
trade contracts, had prevailed,” says 
Harry Meixell, executive vice-president 
4 the American Fair Trade Council. 
in an analysis of the decision, “the logi- 
cal consequence would ultimately have 
been not only to exclude copyrighted 
hooks from fair trade contracts, but 
also to exclude patented articles there- 
from, on the ground that they are 
monopolistic, since patents, like copy- 
rights, create exclusive rights for the 
owners thereof to produce and sell such 
articles,” 

In his second plea the defendant con- 
tended that the publishers who had 
stipulated fair trade contracts for their 
Maryland distributors had also made 
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agreements with certain mail ordet 
houses, such as the Book-of-the-Month- 
Club and 


them to resell the books which were 


Literary Guild, permitting 
subject to the Maryland fair trade con- 
tracts at substantially lower prices 
than those stipulated for Shill’s Book 
Shop and all other retail book shops 
in the state. This, the defendant held, 
was unfair and involved such discrim 
ination that it voided the fair trade con 
tracts in their entirety. This plea was 
disposed of when Judge Mitchell of the 
Maryland Court of 


the judgment of the lower Court which 


Appeals affirmed 


held that such exception did not con- 
stitute a defense against the complaint. 

Thereupon, the defendant amended 
his answer and set up a new defense. 
He pleaded in substance that the pub 
lisher who had stipulated the fain 
trade contracts under which the plain 
tiff was suing. and other publishers. 
had conspired together to fix and 
maintain retail prices on their books, 
and that their fair trade contracts in 
Maryland were steps in, or parts of, 
that conspiracy. He argued, therefore, 
that, since such a conspiracy was in 
violation of the Federal Anti-Trust Act, 
the publishers’ fair trade contracts in 
Maryland were illegal and _ invalid. 
Judge Frank. of the Circuit Court of 
Baltimore City, held that this plea of 
the defendant was also bad, and that, 
even if true, such facts did net con 
stitute a defense. 

The holding of the Court was in 
substance that. under the authority of 
a decision of the United States Su- 
preme Court. made in 1909, in Con- 
tinental Wall Paper Co. vs. Voight, 212 
U. S. 227, only a party to such a con- 
spiracy could urge its invalidity as a 
defense to any claim made thereunder. 
The Baltimore Court also held that al- 
though Shill was bound by the fair 
trade contracts against which he com- 
plained, he was not a party thereto to 
the extent required by this decision, 
saying: 

“To make him a party to the illegal 
conspiracy he would need to be such 
voluntary 


by his own participation 


therein, and he is not made such by 
an agreement imposed upon him by a 
mere legal fiction. | hold that Shill! 
did not become a co-conspirator with 
the plaintiff and the others enumerated 
in the answer in the concoction and 
execution of the scheme in violation of 
Anti-Trust Act in such 
manner as to entitle him to set up the 
illegality thereof as a defense to this 


the Sherman 


suit. Shill’s wrongful conduct in violat- 
ing the fair price law was merely col- 
lateral to the alleged conspiracy in re- 
straint of interstate commerce. To para- 
phrase Justice Holmes’ pronouncement 


in his CONTINENTAL 


dissent in 


WALL PAPER CO. vs. VOIGHT 
(1909), 212 U. S. 227, 267, 270; 53 
I.. Ed. 486, 507, 509, the policy of not 
furthering the purpose of the trust is 
less important than the policy of pre- 
venting people from destroying the 
value of other people’s property by un 
derselling him at unfair prices.” 

* says Mr. Meixell’s 


statement, “are of vital importance to 


“These decisions,’ 


every one doing business under the pro 
tection of the fair trade laws. If the 
defendant’s pleas in this case had been 
sustained, it can be seen that generally 
in the future simple issues involving 
the existence of fair trade contracts 
and breaches thereof by price-cutting 
would undoubtedly have been dragged 
into elaborate, complicated and_ pro- 
longed litigations by similar pleas on 
the part of defendants seeking avenues 
of escape from the consequences of 
fair trade contract violations. As for 
copyrighted and patented articles, they 
would have had no place whatever in 
fair trade contracts.” 


All profits from DCAT March 12 
banquet to be given to Red Cross 


\ll profits from the DCAT banquet to 
be held in the Waldorf-Astoria Hotel. 
New York, N. b March 12, will be 
donated in a lump sum to the Red 
The attendance this year is ex 
pected to exceed 1900. 


Cross. 


Data on company museums 
wanted by author of book 
Museums, 


Washington, 
DD. C.. is eager to get data on any com- 
Cc eS a 


Assn. of 
Institution, 


The American 
Smithsonian 


pany museums for a book which is 


being prepared. Collections or ex- 
hibits of modest proportions or even 
projects under consideration are of in- 


The book is 


Laurence Vail 


terest to the association. 
being prepared by 


( ‘oleman. 


Whelan drug tabloid advertising 
features toilet preparations 


\pproximately half of the 32-page 
tabloid advertising section for Whelan 
drug stores, appearing in the New York 
Journal-American Dec. 14, featured 
toilet preparations. Full pages were de- 
voted to products of Bourjois, Coty. 
Richard Hudnut. Harriet Hubbard 
Ayer, Houbigant, Varva. Shulton and 
Roger & Gallet. 

Of the 1.800.000 copies of the sec- 
tion, printed in four colors on the 
Journal presses, 1,000,000 
were distributed as circulars by Whelan 
drug stores throughout the country. 
This distribution was localized by mak- 
ing 145 different city and distributor 
address changes for quantities ranging 
from 600 to 45.000 copies for each area. 


{merican 
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Small Bottles 
ARE MORE SALES-USEFUL 


Today Than Ever 


who have taken pride 


... especially when they have patented 


UNBREAKABLE STOPPERS 


Never have miniature bottles and 
vials been in such demand with both 
distributors and consumers—due to 
today’s unusual emergency packag- 
ing and supply conditions. 


in having imported 
unexcelled Oak Moss Products 


are just as proud to offer... Though little, they serve today’s crit- 


ical needs as nothing else. Though 
little, they carry a sales punch—and 
in the right place—for they turn the 
trick at the point of sale. 


Synthetic 
ABSOLUTE 
OAK MOSS 


“Codan” 


Look at them—and through them. 
too, if you like. They are a type of 
perfected miniature (in designs, in 
clarity) that make MORE sales 
YVUCH EASIER. 


And Now... 
THE STOPPER 


After several years of research and 
experimentation, these patented UN- 
BREAKABLE STOPPERS are 
yours, to push sales up and fill your 


bank book. 


... that really smells like Oak Moss 


Note, too, the new Rosette design 
We will be glad which allows advantageous use of 
decorative labels and tags. 
They are yours in several saucy 
shapes, and delicate design—in crys- 
tal clear or tempting tones. AND. 
METALLIZED IN GOLD OR 
SILVER. 


to submit sample and quotation 


to accredited firms. 


All this means much if you are con- 
scious of today’s latest merchandis- 
ing needs. 


Gerard J. 


Danco, Inc. 
Essential Oils 


333 Sixth Avenue New York, N. Y. 


REG.U.S.PAT. OFFICE 


Supplied in 1 and 2 dram and 
% oz. sizes. CALL OR WRITE 
TODAY. You'll really see something 
to look at. 


Standard Styles and _ Sizes 
PROMPTLY FROM STOCK 


Special styles and sizes made 
to order 


GLASS 
INDUSTRIES 
INC. 


10 WEST 33RD STREET @ NEW YORK, N. Y. 


Cable address CODAN, New York 


February, 1942 The American Perfumer 





British manufacturers form national 
cosmetic association 


To protect the industry in view of the 
present grave difficulties confronting it. 
cosmetic manufacturers of England 
have decided to form a national cos- 
metic and toilet goods association. It 
was felt by a large section of the trade 
that trade representation through the 
Perfumery and_ Toilet 
Manufacturers’ Section of the London 


Preparations 


Chamber of Commerce was not ade- 
quate. 


Government wants information on 
products for shipment to Far East 


The Treasury Dept. wants informa- 
tion concerning materials purchased or 
manufactured for shipment to the 
Philippines. Shanghai, Hong Kong and 
other territories in the Far East con- 
trolled by Japan. The information in 
duplicate should be filed with the For- 
eign Property Control Dept. of the 
Federal Reserve Bank of New York, 70 
Pine St.. New York. 


Charles of the Ritz distributes 
defense bonds as bonus 


As a bonus to its employes Charles 
of the Ritz. New York, N. Y., dis- 
tributed defense bonds to its employes 
at the annual party. About 500 at- 
tended. A nominal charge of 25 cents 
was made for each drink but the pur- 
chaser received not only a drink but 
In this 
way $500 in defense stamps were sold. 


also a 25 cent defense stamp. 


Naugatuck Aromatics in new home 
at 254 Fourth Ave., New York 


Naugatuck Aromatics division of the 
United States Rubber Co. is now estab- 
lished in new quarters at 254 Fourth 
Ave.. New York, N. Y. Ample facili- 
ties are available for sales headquar- 
ters, storage and laboratories for the 
testing and development of new odors 
and for covering or harmonizing char- 
acteristic odors of various industrial 
products. In addition to supplying the 
aromatic products of the Naugatuck 
Chemical plant at Naugatuck, Conn., 
the division is American sales repre- 
sentative for Bruno Court, Grasse, 
France; Louis Bornand, Paris, France; 
and C. A. P. P. Casablanca of Morocco. 


Faithfulness of employes rewarded 
as service lengthens at Jamieson’s 


Employes of the C. E. Jamieson Co. 
Detroit, Mich., are still discussing the 
liberality of the company in remem- 
bering every employe at Christmas 
time. Each one got a turkey. In addi- 
tion all who had served over a year 
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received a week's wages in cash. Those 
who had been with the company be- 
tween six months and a year received 
ten dollars; and those from three to 
six months, five dollars. 


Musk from muskrat developed by 
Sparhawk before Yale announcement 


The discovery of a new source of musk 
announced by Prof. Philip G. Stevens, 
Yale University, New Haven, Conn., 
and Prof. J. L. E. Erickson, Louisiana 
State University, Baton Rouge, La., ex- 
tracted from muskrat announced Janu- 
ary 12 overlooks the fact that Charles 
V. Sparhawk of Sparkhill, N. Y.. has 
been producing this product com- 
Mr. Spar- 
hawk, like the eminent scientists who 


mercially for over a year. 


probably were unfamiliar with his 
work, extracts the musk from the 
preputial glands of the muskrat. The 
scientists of both universities, like 
Mr. Sparhawk, are continuing their re- 
search work with other animals. 


Tin Salvage Institute to recover 
metal from used collapsible tubes 


Retail druggists throughout the nation 
are being enlisted in the front line of 
a campaign to get American consum- 
ers everywhere to save the collapsible 
tubes used for tooth paste, shaving 


cream, and other drug products in 
order that the tin may be 


and reused. 


recovered 


In a plan announced with the ap- 
proval of the Bureau of Industrial Con- 
servation in Washington the 60,000 
drug stores in the United States will 
be asked to set up collection boxes for 
used tubes to cooperate with a joint 
committee of the Packaging Institute 
of America and the Collapsible Tube 
Manufacturers’ Assn. 
retailer organizations 
in the pharmaceutical field. 

Joel Lund, of the Lambert Phar- 
macal Co., chairman of the joint com- 
mittee, asked all 
collapsible tubes to have their sales or- 
ganizations get behind the drive. The 
campaign is being called to the atten- 
tion of millions of 


working with 
wholesaler and 


radio listeners 
through the coast-to-coast network pro- 
grams of 17 national advertisers and 
users of collapsible tubes. The public 
will be asked over the radio and 
throughout the press to save used tubes 
and take them to drug stores so that 
the nation can conserve the small sup- 
ply of tin available in this country. 
Wholesalers will be asked to pick 
up and forward used tubes to the 
smelters. The committee is setting up 
special tin recovery and_ smelting 
equipment in Hillside, N. J. The or- 
ganization will be known as the “Tin 


manufacturers of 


Salvage Institute.” The entire plan 
is being organized on a non-profit basis 
and the reclaimed tin will be subject 
to allocation by the government. 

Where retailers are within trucking 
service areas of wholesalers, collec- 
tions of used tubes can be turned over 
to the truck drivers. Outside such areas 
retailers are urged to hold collected 
tubes and ship freight collect to their 
nearest wholesaler in quantities of five 
pounds or more. In localities where 
collections are small, druggists may 
wish, as a patriotic move, to pay par- 
cel post charges to send the tubes to 
wholesalers or they may pool their col- 
lections with other druggists in order 
to make the minimum freight collect 
shipments of five pounds. 

Members of the operations commit- 
Lee H. Bris- 
tol, chairman; Retail Representatives: 
Donald S. Barnes—National Assn. of 
of Retail Druggists; Fred L. Griffiths 

National Assn. of Chain Drug Stores: 


Druggists 


tee of the campaign are: 


Wholesale Representatives: 
National Wholesale 
Assn.; Ray Schlotterer 
Wholesale Druggists 

Manufacturers: 


comb 
Federal 
Assn.; Tube 
L. B. Platt, secretary 
Collapsible Tube Manufacturers 
Assn.; Tube Users, Advertising and 
Promotion: Lee H. Bristol—Bristol- 
Myers Co.; George MacGregor—Col- 
gate-Palmolive Peet Co., and Charles 
Luckman—The Pepsodent Co. 


Over 2000 years of service 
celebrated by Owens-Illinois 


Exactly 125 employes of the Owens- 
Illinois Pacific Coast Glass Co. in the 
Los Angeles branch who had been with 
the firm for more than a decade and 
whose combined aggregated 
2,000 years were honored at the Am- 
bassador Hotel, Los Angeles, at a 
banquet on the night of January 26. 
The oldest employe, Clinton Hutchins 
had a record of 50 years’ service to his 
credit. In charge of the affair were 
W. G. Thomas, vice president and 
treasurer and resident officer of the 
company; Allen Murray, personnel di- 
rector, and R. H. Mulford, plant man- 


ager. 


service 


Obituaries 


Miss Naomi Aran 


Miss Naomi Aran, assistant to Fernand 
Robin, export manager for Magnus, 
Mabee & Reynard, Inc., New York, 
N. Y., who was stricken aboard ship 
while returning from Porto Rico, died 
in New York two days after the ship 
docked. She was a native of Porto 


Rico. 
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SSSSSOSOSSSOSSSSOSSOSSOSOOSHs 


Certafied 


Cosmetic Colors 


— For — 
Lipsticks * Face Powders 
Rouges - Compacts 
Lip Pomades * Nai! Polishes 
Also 


Cosmetic Inorganic Pigments 
Cosmetic Titanium Dioxide 


| “Our tests make them best’’ | 


Let our modern scientific laboratories assist 
in your color problems. 


Samples cheerfully submitted. 


THE NATURAL OIL 
NOT A SYNTHETIC 


PERHAPS YOU KNOW IT BEST BY 
THE FRENCH NAME 


SAUGE SCLAREE 


But no matter what name you know : | . * 

it by, w he head hi : ; ; 

Mh Ee TH {( Ma oe al 4 
oe Tie lee ieee i Ee 


SPHSSCOSSSSSSSCSSSSSOCSSOSSOSOOS 
Peers eoceveerereeseseoeeoeeo 


SAMPLES AND PRICES ON REQUEST. ORE te, al ar i ® 


Z Ta , a b 
WManufactucecs of thine Chemical ‘Ligment Coloes 


Cre x and Labora 


ROSEBANK, STAFEN ISLAND,-NEW YORK, N. ¥ 
rat, 


Ser) i rv | Angeles, Cleveland, I uma’ 


PEER POPE POPOL PON POPES GONG RGD MN TP ROI 


A new HOTEL 


AWAITS YOU 
in New York 


ey MITER TN Cd 


ie a ae ae ee ee 


ABOUT SLOW DEL- 


IVERIES AND UNCER- 


Towering 27 stories above fashionable 57th 
street, the Henry Hudson Hotel is an ideal 
residence where you may enjoy unequalled 
advantages with unusual economy Three 
popular priced restaurants. Luxurious lounges 
Music studios. Sun decks. Swimming pool 
and many floors exclusively for women 
ao 
1200 Rooms with Bath 
DAILY— Single, from $2.50 @ Double, from $3.50 
WEEKLY -Single, from $12.73 @ Double, from $17.00 


TAIN QUALITY AND 

MIGH PRICES ... 
if you'’o LISTEN TO ME 
ANO BUY ALL YOUR RAW 


MATERIALS FROM 


Special Floors and Rates for Students 


PPO AON PRONG POON IRN PG Pel Pl Ps PO 


LIFE WOVLO BE ROSY FOR YOU 


SOU ee ee ee Se 


KOA 


OP POP POP POL POL UPPED GOL" NOS SOF" 
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Milton S. Butler 


Milton S. Butler, secretary and dire¢ 
tor ot ( ngerer & Co.. New York. N. Te 
died January 26 at the age of 52 years. 

Mr. Butler had long been one of the 
most re spected and beloved men in the 
industry. During the first World Wat 
he served in the navy and afterwards 
joined the organization of Ungerer & 
Co. He is survived by his widow. 
three daughters and his mother. 


James J. Cummings 


James J. Cummings, one of the best- 
known essential oil salesmen covering 
Greater New York, and a representa- 
Fritzsche Brothers, Inc.. for 
nearly 23 years, died accidentally on 


tive ol 


January 8, at his home, Woodside, L. I., 
at the age of 48 years. 
is survived by his wife. Mrs. Elizabeth 


Mr. Cummings 


Cummings. and a daughter. Eileen, and 
two sisters, Mrs. Mary Foley and Mrs. 
Catherine Dunphy. During the World 
War he served as a lieutenant with Co. 
B. Tank Corps, 335th Battalion. 


Hoyt R. Shehan 


The death January 9 of Hoyt R. Shehan. 
vice-president and general manager of 
the Wildroot Co. of Buffalo, N. Y.. 
takes from the firm a man who helped 
build it from = an 
which thrived in the basement of the 


obscure enterprise 


house of one of the founders, to a na- 
tionally known company. 

The first Wildroot tonic was com- 
pounded in 1907 by Robert J. Kideney 
and Morrel C. Howe, Buffalo barbers. 
In their spare time they made the tonic 
in Mr. Kideney’s basement. After two 
years their business had grown to such 
an extent that the two partners gave 
up barbering and devoted all their time 
to making the tonic. They were joined 
by Mr. Shehan and the company was 
formed. 

In 1914, Jules Greentree and Harry 
J. Lehman, now president, were taken 
When Mr. Shehan 
joined the concern, it was producing 
about 5000 bottles yearly and now it 
produces several million bottles,  be- 
sides other products for the hair. 


into the concern. 


Mrs. Cecilia Welcke 


Mrs. Cecilia Welcke, wife of William 
A. R. Welcke, vice-president and trea- 
surer of Fritzsche Brothers. Inc.. New 
York, died January 1. at her home in 
Mt. Vernon, N. Y. Mrs. Welcke sue- 
cumbed to a prolonged illness, which 
had taken a turn for the worse shortly 
before Christmas. She was 68 years 
old. A daughter of the late Charles 
and Frances Underhill Stepath, Mrs. 
Welcke is survived, in addition to her 
husband, by three brothers, Charles W. 
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Stepath of Springfield, Mass.; Edgar 
G. Stepath of Old Bridge, N. J.; Wil- 
liam B. Stepath of Wethersfield. Conn.., 
and by a sister, Mrs. Mildred Smith 
of Wethersfield, Conn. 


Trade Jottings 


Rubinstein 
Smooth in an 


presents her 
Apple 
The after bath lotion leaves 
a protective film on the skin and is a 


Helena 
Body 


version. 


Blossom 


soothing preparation for dry or 


roughened skin. 


Dorothy Gray’s new make-up shade 
is Crimson Glory. Rouge, a magnum 
lipstick and face powder are packaged 
rose-shaped container of 
Beauty 


in a huge 


American shade. Crimson 
Glory, a rosy-red shade. is designed 
for wear with spring colors. 

The George W. Luft Co., creators of 
lipsticks, 
new satin-finish lipsticks are the result 
Mrs. Con- 


stance Luft Huhn, president, said that 


Tangee announces that its 


of two years’ experiments. 


the satin-finish lipsticks give “a soft 
and flattering glossiness never before 
Each of the satin-finish lip- 
sticks is so made that it is not too dry. 


achieved. 
not too moist made to stroke on 
more easily and stay on longer, and to 
help protect the lips against cracking 
and chapping which are so prevalent 
during cold weather.” 
Hudnut in 
Spring Lilae line is providing stores 


Richard promoting its 
with yellow straw hats and lavender 
taffeta ribbon, and artificial lilac blos- 
soms. The line, whose package colors 
are yellow, green and lavender, is com- 
posed of perfume, toilet water, cologne, 
talcum and dusting powder. 


Lentheric, Inc., perfumes were in- 
home” clothes de- 
Ethel Eaton for a fashion 
luncheon at the Hotel Pierre, New 
York, N. Y.. January 22. The showing 
ranged from tailored slacks and robes 
to formal hostess gowns. The follow- 


terpreted in “at 
signed by 


ing perfumes were the source of Miss 
Antici- 
pation. Tweed. Muguet, Confetti, Gar- 
denia A Bientot, Shanghai, Miracle and 
Numero Douze. The models wore 


Eaton’s fashion inspirations: 


Lentheric’s Soft Focus make-up which 
their costume 


colors as well as their complexion types. 


was correlated with 


Charles of the Ritz announces that 
Mercedes Von Bredow is now in charge 
of its publicity. The appointment be- 
came effective in January. 

Woman’s Home Companion calls its 
1942 teen-age group, High Jinks, and 
there is a reader-editor board of 100 
who are assisting in plans for material 
“The B in 
your Budget” (B for beauty) by Hazel 
Cades 


slanted to this age group. 


Rawson which appeared in 


High Jinks 


January was the first 


It suggested plans and ex- 
The article 
by Miss Cades is being used as a pro- 


article. 
penditures for good looks. 


motion piece in leading stores in 3ix- 
teen cities. 


Ogilvie Sisters have a new salon in 
Washington, D. C., located at 1212 
Connecticut Ave. Although the 
specialty is scientific scalp treatments, 
the salon offers full beauty service. 


Parfums Corday and Kathleen Mary 
Quinlan. Inc.. have announced that 
Beryl Blake will be publicity director 
for both firms. Miss Blake has been 
associated with leading cosmetic houses 
including Marie Earle, Barbara Gould, 
Bourjois and for the past five years 
Kathleen Mary Quinlan where she also 
served as personal representative for 
Miss Quinlan. 


Elizabeth Arden’s new make-up 
shade is Red Feather, inspired by the 
Community Chest symbol. It is avail- 
able in lipstick, polish. 
Also the three items are offered in a 


rouge, nail 


harmony box. 


Revlon Products Corp. predicts that, 
with women busy at wartime tasks, 
fingernails will be of medium length, 
that there will be no let-down of color 
in make-up. However. with spring, the 
firm foresees that there will be a 
tendency to use shades complementary 
to the blue uniforms as well as_ the 


blue and beiges popular at Easter. 


American Home Products, makers of 
Edna Wallace Hopper cosmetics, are 
using a group of professional models 
to endorse the new dry skin cream 
\ different model ap- 
pears each week on the serial radio 
program, “John’s Other Wife.” It is 
believed that this is the first instance 
of professional models being used to 
radio 


over the air. 


give cosmetic testimonials on 


programs. 


Harriet Hubbard Ayer introduces 


a new lipstick shade, Courage. 


Jacqueline Cochran Cosmetics held 
a ten-day series of sales meetings and 


courses in January for its 


Miss Ethyl 


G. Hobson, sales supervisor, was in 


training 
eastern states personnel. 


charge of the meetings at the Belmont 
Plaza Hotel, New York. N. Y. Others 
who participated were H. D. Goulden, 
general manager and head of the 
Cochran laboratory at Roselle, N. J.. 
steps being taken to 
counteract the effect of the war pro- 
gram on Miss 

Brows, advertising and sales 
tion manager, who outlined the forth- 
coming advertising program, packag- 
ing plans and 
and Miss 
York office manager. 


who discussed 


cosmetics: Gertrude 


promo- 


promotion schedules; 


Genevieve Crowley, New 
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Every Kelton package that leaves this lab- 
oratory travels incognito. It makes its bow to the 


public under the banner of some well-known na- 
tionally advertised brand. 


It gives us quite a thrill to thumb through 
the magazines and see how many Kelton products 
are heralded by their sponsors as the finest standard 
of quality. Maintaining that standard for many of 
the world’s leading cosmetic houses should be suf- 
ficient proof that we can do as well for you. 


Further proof in the form of convincing 
samples will go to you the moment you drop us a 
line on your letterhead. Why not do it today? 


KELTON 


Cosmetic Company 


230 West 17th Street 
New York, New York 


819 Santee Street 
Los Angeles, Calif. 


Lipstick ©® Eyeshadow ® Rouge © Mascara ® Powder 
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UNIFORM 


Monclecterers of 
COALAPSIOLE 
TUBES since 
ieee * 


COLORFUL 


TURNER WHITE METAL CO., Inc. . . . New Brunswick, N. J. 





SULPHATED 
OU LS & auieo prooucrs 


THEIR CHEMISTRY AND ANALYSIS 
by DONALD BURTON & GEORGE ROBERTSHAW 
ONLY $5.00 POSTPAID! 


Sulphated (or sulphonated) oils are remarkable for the 
variety of materials which may be sulphated as well as for 
the variety of products which may be obtained from one 
material. The sulphate oils have also become increasingly 
important as wetting and emulsifying agents. 


To list only a few uses of sulphonated products: 
Detergents - Cosmetics - “Cutting” Oils - Machine Oils - 
Lubricants . Leather Manufacture . Textiles . Pharmaceu- 
ticals - Chemical Specialties - Polishes . Dyeing & Color- 
ing - Paints - Inks « Paper - Adhesives. 


This new book is complete with references. The ana- 
lytical procedures are very definite leading to standardiza- 
tion of method. The chemistry of sulphation is up-to 
the-minute. 


Order your copy of this valuable book today from 





ROBBINS PUBLICATIONS BOOK SERVICE 


9 EAST 38th STREET . NEW YORK, N. Y. 
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All French Floral Oils Nominal 


(omnes 14) 


FssENTIAL oils, aromatic chemi- 
cals and various other raw materials 
were unsettled over the past month, 
with the threat of additional price 
ceilings and various other restrictions 
adding to the confusion. 


Peppermint Oil Ie Chief Topic 


Peppermint oil was among the 
chief topics of conversation in Wash- 
ington insofar as price ceilings on es- 
sential oils were concerned. Follow- 
ing a meeting of dealers, farmers 
and others interested, a general feel- 
ing of uncertainty developed through- 
out the trade since it was feared that 
any action with respect to peppermint 
might result in additional ceilings. A 
figure of $5 per pound was men- 
tioned as a possible ceiling on pep- 
permint, but trade factors 
maintain that any price action on 
peppermint would affect the farmer 
and that no official action will be 
taken. Many Michigan growers 
stated that a ceiling of $5 would be 
too low to allow farmers to continue 
raising mint in 1942. 

There is no longer an established 
spot market on any of the French 
floral oils. 


some 


All quotations are vir- 
tually nominal with the small re- 


maining stocks reserved by dealers 
for their own trade. For a time it 


was hoped that, through diplomatic 
channels, 


would be 
made to assure houses of a certain 
amount of geranium, lavender and 
other articles produced in France, 
but since the entry of this country 


arrangements 


& Essential Oil Review 


into the war there appears to be less 
chance of obtaining replacements. 


Vanilla Bean Stocks Low 


Although higher quotations pre- 
vail on Mexican vanilla beans the 
prices are virtually nominal. Stocks 
here are about exhausted and local 
houses have refused to listen to the 
ideas of shippers in the primary cen- 
ter. It is true that very high prices 
had been paid for green beans in 
Mexico and that future prices named 
by shippers are fully warranted, but 
American houses, it is said, cannot 
afford to pay these higher figures. 

The steamer that left Anpalaha 
October 3 with a substantial quan- 
tity of Bourbon vanilla beans has 
been delayed considerably in arriv- 
ing here. A good part of this ship- 
ment already has been sold, accord- 
ing to reports, and some fear that 
a portion of it will be moldy because 
of the long period on the water. Ac- 
cording to reports, the entire crop 
of Java vanilla beans has been ship- 
ped. Green beans will not be ready 
for picking until June or July. A 
steamer arriving in San Francisco 
January 6th is said to have carried 
approximately 1,243 cases of Tahiti 
beans. Stocks remaining in Tahiti 
are reported to be very small. 


Citrus Oils Show Strength 


All of the citrus oils displayed con- 
siderable Lemon and 
orange from California were com- 


manding considerable attention. Sup- 


strength. 


ply of most imported varieties has 
been entirely cut off, and prepara- 
tions on the part of the beverage 
trade for the coming spring season 
should be reflected in a decided in- 
crease in consumption of domestic 
oils. A series of advances marked 
lime oil, in keeping with higher re- 
placement costs for both the Mexican 
and West Indian varieties. 


Government Control to Increase 


All indications point to the gov- 
ernment assuming a greater part in 
controlling prices of various raw ma- 
terials. Price ceilings have already 
been established on numerous metals, 
glycerine, acetic acid, acetone, ethyl, 
normal butyl and wood alcohol, ani- 
mal fats and oils, paraffin wax and 
all grades of carnauba. 

Much time was spent over the past 
month in discussing market condi- 
tions in citric acid, with a view to- 
ward pegging the price. 


Synthetic Menthol Discussed 


High prices and an acute short- 
age of menthol has resulted in much 
talk of increasing the output of syn- 
thetic material and the possibility of 
manufacturing menthol from domes- 
tic peppermint oil. Under normal 
conditions the manufacture of syn- 
thetic menthol has never proved to 
be a very profitable operation. There 
always was the question of disposing 
of the by-products, namely racemic 
menthol and geraniol, at a reason- 
able return. 

Among the gums, Siam benzoin 
and the better grades of tragacanth 
displayed considerable strength. Tra- 
gacanth stocks are dwindling rapid- 
ly, especially the better grades. 
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FRITHFUL SERVEGE 


METAL - EMBOSSED 
ENGRAVED 


DIE STAMPING FOR BOXMAKERS 


CLASSIFIED ADVERTISEMENTS 


The rates for advertisements in this section are as follows: 
Business Opportunities, $1.00 per line per insertion; Situ- 
ations Wanted and Help Wanted, 50c per line per insertion. 
Please send check with copy. Address all communications to 

THE AMERICAN PERFUMER, 9 East 38th St., New York 
BUSINESS OPPORTUNITY 
WANTED: 2—Dry Powder Mixers; 2 Pony Mixers; 2—Tablet 
Machines; 1—Filter; 3—Kettles; 2—Filling Machines. No dealers. 
Write Box 2353, The American Perfumer and Essential Oil Review. 
FOR SALE—An R. A, Jones & Co., constant motion Cartoner, with 
attachment for folding and inserting circulars suitable for tooth 
paste, shaving cream or similar tube packages. Write Box 2402, The 
American Perfumer and Essential Oil Review. 
FOR SALE: Well located drug store in Houston, Texas. 
amount of cash will handle. Write Box 2403, The 
fumer and Essential Oil Review. 
CLOSEOUTS—Wanted for cash—Novelty bottles, fancy boxe:, per- 
fumes, soaps and sundries, ete. Submit prices and samples. Kroy 
Sales Company, 9 East 17th St., N. Y. City. 


Small 
American Per- 


VAN DYK & COMPANY 


Incorporated 1904 
Manufacturers of 


PERFUMERY AND COSMETIC 


Aromatic Chemicals 
Synthetic Flower Oils 
Synthetic Essential Oils 
Perfume Specialties 
Odor Fixatives 
Cosmetic Perfumes 
Soap Perfumes 
Industrial Perfumes 
Absorption Base 

Cetyl Alcohol 


RAW MATERIAL 


Cholesterol 
Emulsifiers 

Synthetic Waxes 
Lipstick Solvents 
Escalol Sunscreens 
Antioxidants 
Preservatives 
Antiseptics 

Wetting Agents 
Permanent Wave Oils 


Offices and Factory 


57 Wilkinson Ave., Jersey City, N. J. 
Los Angeles Office: 1282 Sunset Boulevard 


f 


Fi 


Othe | 
837-839 TENTH AVE. 
JOHN HORN, Labels, new york city, w.¥. 


(Sample booklet of labels sent to RESPONSIBLE MANUFACTURERS) 
Name 

Address 

City 


CONSOLIDATED OFFERS:. 


1—Stokes 90-C Automatic Filler, Closer, Clipper, can be arranged for 
cligless closure. 

2—World Rotary Automatic Labeling Machines 

1—Burt straight line duplex Automatic Labeler. 

1—Pneumatic Scale 6-head Carper, with automatic Cap Feeder. 

2—Karl Kiefer Visco Filling Machines. 

3—World, 1—Ermold semi-automatic Labeling Machines 

1—Cherry-Burrell No. 500 Viscolizer. 

10—300 gal. Copper closed tin lined Tanks. 

5—300 gal. Pfaudler jacketed Kettles, side m.d., agitators. 

3—Single Punch and Rotary Tablet Machines; 1—Colton Rotary No. 2, 
5g”; 1—Stokes Rotary RD No. 1. 1”. 

8—Dry Powder Mixers from 50 to 2000 Ibs. 

29—Aluminum, Corper, Glass Lined, jacketed and agitated Kettles. 


Only a partial listing. Send us your Inquiries. 


Consolidated Products Company, In. 
14-15 Park Row New York, N. Y. 


Warehouse and Shops: 335 Doremus Avenue, Newark, N. J. 





tit 


C onsoLipareD 


Established 1858 FRUIT JAR CO. | 


NEW BRUNSWICK, NEW JERSEY 


SHEET METAL GOODS : CORK TOPS : SPRINKLER TOPS 


YOU MAY NEED ONE OF THESE 


THE CREAM OF BEAUTY by H. 

Stanley Redgrove. A book of beauty 

culture containing recipes for useful 
toilet creams and lotions. Contents: Care of Face; Care of 
Hands; Materials Used in Cosmetics; Cold Cream, Its His- 
tory, Composition, Utility; Modern Vanishing Creams; Emol- 
lient and Astringent Creams (Greasy and Non-Greasy) ; Mud- 
Pack Treatment; Face Powder; Rouge and Lipstick (their 
use and abuse); Some Useful Toilet Waters and Lotions; 
Care of Hair; Preparations for the Hair; Problem of Super- 
fluous Hair . . . Only $2.05 postpaid. 


SCENT AND ALL ABOUT IT by H. Stanley Redgrove . . . 
Only $1.55 postpaid. 


THE COSMETIC FORMULARY. Vol. I. By H. Bennett. 


76 = February, 1942 


Bari-Woollss. 


... A new, practical formulary on cosmetics . . 
postpaid. 
HAIR-DYES & HAIR-DYEING by H. Stanley Redgrove & J. 


New, completely revised edition of this stand- 


. Only $3.80 


ard work . . . Only $5.10 postpaid. 


VARKETING COSMETICS by S. L. Mayham . . . Tells 


how to operate profitably in the cosmetic and toilet prepara- 


tion market. 


23 chapters . . . Only $2.55 postpaid. 


FOREIGN POSTAGE EXTRA ... ORDER FROM 


ROBBINS PUBLICATIONS BOOK SERVICE 
9 EAST 38th STREET § NEW YORK, N. Y. 


The American Perfumer 


: DOSE CAPS 


C. 
Cc. 
Cc 
Cc 
Cc 
Cc 
Cc 
Cc 
Cc 
C 
Cc 
C 
C 
C 
C 
D 
E 
E 
F 
¢ 





PRICES IN THE NEW YORK MARKET 


momnnennnnnnnn tne PL 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS 


Almond Bit, per Ib. .. 
S. P. A. 
Sweet True 
Apricot Kernel 

Amber, rectified 

Angelica Root 

Anise, U. S. P. 

Aspic (spike), Span. 

Avocado 

Bay 

Bergamot 
Artificial 

Birch, sweet 

Birchtar, crude 

Birchtar, rectified 

Bois de Rose 

Cade, U. S. P. 

Cajeput 

Calamus 

Camphor, “white,” dom. 

Cananga, Java native 
Rectified 

Caraway 

Cardamon 

Cassia, rectified, U. S. P. 

Cedar leaf 

Cedar wood 

Celery 

Chamomile 

Cinnamon 

Citronella, Ceylon 
Java 

Cloves, Zanzibar 

Copaiba 

Coriander 
Imitation 

Croton 

Cubebs 

Cumin 

Dillseed 

Erigeron 

Eucalyptus 

Fennel, sweet 

Geranium, Rose, Algerian 
Bourbon 
Turkish 

Ginger 

Guaiac (Wood) 

Hemlock 
Substitute 

Juniper Berries 

Juniper Wood, imitation 

Laurel 

Lavandin 

Lavender, French 

Lemon, Calif. 

Lemongrass 

Limes, distilled 
Expressed 

Linaloe 

Lovage 

Marjoram 

Neroli, Bigarde, P. 
Petale, extra 

Olibanum 

Opopanax 

Orange, bitter 
Brazilian 
Calif. exp. 

Orris Root, con. (o2z.) 
Artificial 

Orris Root, abs. (oz.) 

Pennyroyal, Amer, 
European 

Peppermint, natural 
Redistilled 

Petitgrain 

Pimento 

Pinus Sylvestris 

Pumillonis 


& Essential Oil Review 


$4.25 


150.00 


20.00 


15.00 


85.00 


340.00 
400.00 


19.25 
42.00@ 
100.00 Nom't 


Nom'l 
5.25 Nom'l 
3.00@ 3.25 
50@ «55 
1.90 Nom'l 
Nom'! 
2.90@ 3.00 
3.85@ 4.00 
.5@ 1.00 
1.55@ 1.65 


30.00@ 35.00 


4.00@ 9.25 
2.40@ 4.25 
.95 Nom'l 
2.50 Nom'l 
4.75@ 5.25 
1.25@ 1.35 
1.40@ 1.65 
Nom'| 
30@ = «.35 


14.50@ 17.00 
15.50@ 18.00 
13.50@ 14.00 
36.00@ 40.00 
10.00@ 10.75 


1.35 
1.00 


1.20@ 
.90@ 


35.00@ 40.00 
150.00 
18.00@ 36.00 


Nom'| 


1.10@ 
1.50@ 1.90 
150@ 1.75 
85@ .90 


1.25 


30.00@ 35.00 
10.00) 12.00 


3.00@ 3.75 
3.75@ 4.00 
8.00@ 10.00 
5.50 Nom'l 
2.20@ 2.75 

85 Nom'l 
3.00@ 3.75 


20.00@ 25.00 
25.00 30.00 


5.25@ 6.00 


20.00@ 22.00 


5.85@ 7.00 
1.35@ 1.50 

55@ 60 
Nom'l 

75@ .80 
5.00 Nom'l 
6.00 Nom'l 
8.00@ 11.00 
3.25@ 4.00 
3.50@ 4.00 


13.50@ 14.00 
17.50@ 20.00 


3.85@ 4.00 
Nom'l 
7.50@ 12.00 
Nom'l 
Nom'| 
5.75@ 6.00 


20.00@ 25.00 


8.00@ 8.50 
2.90@ 3.25 
3.25@ 

Nom'l 


3.50 
4.00 
6.75 
7.00 


3.00@ 
3.80@ 
6.50@ 
6.85) 
1.75@ 3.00 
3.75@ 8.00 
5.00 Nom'l 
4.80 Nom'l 


Rose, Bulgaria (oz.) 
Synthetic 
Rosemary, Spanish 
Sage 
Sage, Clary 
Sandalwood, East India 
Australia 
Sassafras, natural 
Artificial 
Snake root 
Spearmint 
Thyme, red 
White 
Valerian 
Vetivert, Java 
Wintergreen 
Wormseed 
Ylang Ylang, Manila 
Bourbon 


22.00 Nom'l 
30.00@ 42.00 
2.50@ 3.00 
7.50 Nom'i 
45.00 Nom'l 
6.25@ 6.50 
6.00 Nom'l 
2.35@ 2.50 
1.35@ 1.45 
8.75@ 10.00 
3.05@ 3.35 
2.75@ 3.10 
3.00@ 3.50 
30.00 Nom'l 
30.00 Nom'i 
5.25@ 8.50 
2.85@ 3.00 
30.00 Nom'! 
18.00 Nom'l 


TERPENELESS OILS 


Bay 
Bergamot 
Grapefruit 
Lavender 
Lemon 
Lime, ex. 
Distilled 
Orange, sweet 
Peppermint 
Petitgrain 
Spearmint 


2.80@ 3.00 
49.00 Nom'l 
60.00@ 65.00 
20.00 Nom'l 
25.00 Nom'l 


140,00@ 160.00 


87.00@ 90.00 


195.00@200.00 


12.00@ 14.00 
3.05@ 3.75 
5.50@ 6.00 


DERIVATIVES AND CHEMICALS 


Acetaldehyde 50% 
Acetophenone 
Alcohol C 8 

G g 

Cc 10 

C il 

C 12 
Aldehyde C 8 

Cc 9 

Cc 10 

Cc il 

C 12 

C 14 (so called) 

C 16 (so called) 
Amyl Acetate 
Amyl Butyrate 
Amyl Cinnamate 
Amyl Cinnamate Aldehyde 
Amyl Formate 
Amy! Phenyl Acetate 
Amyl Salicylate 
Amyl Valerate 
Anethol 
Anisic Aldehyde 
Benzophenone 
Benzyl Acetate 
Benzyl Alcohol 
Benzyl Benzoate 
Penzyl Butyrate 
Benzyl Cinnamate 
Benzyl Formate 
Benzyl-lso-eugenol 
Benzylidenacetone 
Borneol 
Bornyl Acetate 
Bromstyrol 
Butyl Acetate 
Cinnamic Acid 
Cinnamic Alcohol 
Cinnamic Aldehyde 
Cinnamyl Acetate 
Cinnamyl Butyrate 
Cinnamyl Formate 
Citral C. P. 
Citronellal 
Citronellol 
Citronellyl Acetate 


1.60@ 
1.90@ 2.00 
16.00@ 17.50 
18.00@ 30.00 
18.50@ 28.00 
15.00@ 20.00 
8.50@ 12.00 
20.00@ 28.00 
25.75@ 30.00 
24.00@ 25.50 
23.00@ 26.00 
30.00@ 35.00 
8.00@ 10.00 
7.25@ 8.50 
75 Nom'l 
1.10 Nom'l 
4.50@ 5.80 
3.50 Nom'l 
1.75 Nom'l 
3.00 Nom'! 
85 Nom'| 
2.10 Nom'l 
1.25@ 1.50 
3.85@ 4.00 
1.30 Nom'l 
1.00 Nom' 
1.75 Nom'l 
1.75@ 2.00 
3.00 Nom'l 
6.00@ 46.50 
3.60@ 4.00 
10.00@ 11.25 
2.25@ 3.40 
2.00 Nom'l 
2.00 Nom'l 
4.00 Nom'l 
AT@ .14') 
3.75@ 4.50 
19.50 Nom'l 
1.35 Nom'l 
7.50@ 9.25 
12.00@ 14.00 
13.00@ 
6.50@ 8.00 
2.25 Nom'l 
4.25@ 5.00 
4.00@ 5.10 


2.00 


Coumarin 
Cuminic Aldehyde 
Diethylphthalate 
Dimethyl Anthranilate 
Ethyl Acetate 
Ethyl Anthranilate 
Ethyl Benzoate 
Ethyl Butyrate 
Ethyl Cinnamate 
Ethyl Formate 
Ethyl Propionate 
Ethyl Salicylate 
Ethyl Vanillin 
Eucalyptol 
Eugenol 
Geraniol, dom. 
Geranyl Acetate 
Geranyl Butyrate 
Geranyl Formate 
Heliotropin, dom. 
Hydrotopic Aldehyde 
Hydroxycitronellal 
Indol, C. P. (oz.) 
lso-borneol 
lso-butyl Acetate 
lso-butyl Benzoate 
lso-butyl Salicylate 
lso-eugenol 
lso-safrol 
Linalool 
Linalyl Acetate 90% 
Linalyl Anthranilate 
Linalyl Benzoate 
Linalyl Formate 
Menthol, Japan 
Chinese 
Synthetic 
Methyl Acetophenone 
Methyl Anthranilate 
Methyl Benzoate 


Methyl Cellulose, f.o.b. ship- 


ping point 
Methyl Cinnamate 
Methyl Eugenol 
Methyl Heptenone 
Methyl Heptine Carbonate 
Methyl Iso-eugenol 
Methyl Octine Carbonate 
Methyl Paracresol 
Methyl Phenylacetate 
Methyl Salicylate 
Musk Ambrette 

Ketone 

Xylene 
Neroline (ethyl ester) 
Paracresol Acetate 
Paracresol Methyl Ether 
Paracresol Phenyl-acetate 
Phenylacetaldehyde 50% 

100% 
Phenylacetic Acid 
Phenylethyl Acetate 
Phenylethyl Alcohol! 
Phenylethy! Anthranilate 
Phenylethyl Butyrate 
Phenylethyl Propionate 
Phenyl Formate 
Phenyl Valerianate 
Phenylpropyl Acet. 
Santalyl Acetate 
Skatol, C. P. (oz.) 
Styralyl Acetate 
Styralyl Alcohol 
Terpineol, C. P. 
Terpinyl Acetate 
Thymene 
Thymol 
Vanillin (clove oil) 

(quaiacol) 

Lignin 


2.75 Nom'l 
11.25@ 15.00 
24@ 33 
5.00@ 6.15 
50 Nom'l 
5.75@ 7.50 
1.00 Nom'l 
.90 Nom! 
3.80@ 4.10 
1.00@ 1.25 
.5@ 2.00 
1.00@ 2.00 
6.50 Nom'l 
1.85@ 2.00 
2.80 Nom'l 
3.00@ 4.59 
3.50@ 4.00 
4.00@ 5.75 
4.25@ 6.25 
6.00 Nom'l 
25.00@ 27.50 
6.00 Nom'l 
31.00@ 35.00 
2.00 Nom'l 
1.50@ 2.25 
2.00@ 2.75 
2.460@ 5.00 
3.50@ 4.50 
2.65@ 3.00 
5.85@ 6.10 
7.25  Nom'l 
15.00@ 
10.50@ 
9.00@ 12.00 
13.50@ 14.00 
13.50@ 14.00 
4.50 Nom'l 
2.00 Nom'l 
2.50@ 2.75 
1.10@ 1.40 


.60 Nom'l 
3.00 Nom'l 
3.50@ 6.75 
2.50 Nom'l 

45.00 Nom'l 
6.25@ 11.50 
24.00@ 30.00 
2.50 Nom'l 
2.25 Nom'l 

40 Nom'l 
3.85 Nom'l 
4.00 Nom'l 
1.25 Nom'l 
1.80 Nom'l 
2.50 Nom'l 
2.50@ 3.50 
6.50@ 8.50 
3.25 Nom'l 
4.50 Nom! 
2.00 Nom'l 
3.00@ 5.00 
3.50@ 4.25 
16.00@ 
6.50@ 10.00 
5.00@ 46.50 
12.50@ 18.00 
16.00@ 17.50 
10.00 Nom'l 

20.00@ 22.50 

5.50@ 8.00 
3.50 Nom'l 
9.25@ 12.00 

30@ 42 

90@ 1.20 

45@ 
2.35@ 2.50 
2.60 Nom'l 
2.50 Nom'l 
2.35 Nom'l 


[Continued on p. 79] 
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Founded 1854 


FEZANDIE & SPERRLE, Inc. geran Lol 


205 Fulton Street, New York City 
HIGHEST STANDARD 


PURE EXTRA 


p * Water white and ideal for the perfumer 
Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 


aaa — SEELEY & COMPANY, Inc. 


SOAPS Ete. AROMATIC CHEMICALS 
7 Van Brunt Division, 22 Albany St., New York, N.Y. 


Samples on request 


Your inquiries are invited 





If you haven't read Maison G. deNavarre’s page ‘‘desiderata’’ in this issue, be sure to 
do so. It gives interesting new chemical developments and their application in the crea- 


tion and manufacture of toilet preparations. 
A single item may be worth hundreds, even thousands of dollars to you or the firm you 


represent—especially in an emergency period such as this when many formulas need to 
be modified to cope with uncertain sources of supply. 


Yet ‘'desiderata’’ is only one of many reasons why you will find each issue of THE 
e AMERICAN PERFUMER invaluable help in facing the months ahead with greater conh- 
dence and success. 


If not now a subscriber send us your subscription today and benefit from this monthly 


May Be Worth Hundreds, guidance. (Only $3.00 a year, U.S.A. and Canada.) You'll find it one of the best 


investments you ever made. 


Even Thousands Of The American Perfumer & Essential Oil Review 


Dollars To You COSMETICS @ SOAPS e@ FLAVORS 
A ROBBINS PUBLICATION e 9 EAST 38TH ST., NEW YORK, N. Y. 
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[Continued from p. 77] 
Vetivert Acetate 25.00 Nom'l 


Violet Ketone Alpha 8.50@ 14.00 
Beta 8.50@ 10.00 
Methyl 6.00@ 8.00 

Yara Yara (methyl ester) 2.00 Nom'l 

BEANS 
Angostura 2.40@ 2.65 
Tonka Beans, Surinam 80@ 85 


Vanilla Beans 
Mexican, whole 
Mexican, cut 


14.50@ 16.00 
14.00@ 15.00 


Bourbon, whole 11.00 Nom'l 
Jave 12.50@ 13.00 
South American 12.25 Nom'l 
Tohiti 6.00@ 7.15 


SUNDRIES AND DRUGS 


Acetone 08'L@ .15% 
Almond meal 25@ = 27 
Ambergris, ounce 17.00@ 20.00 
Balsam, Copaiba 40@ «45 

Peru 1.30@ 1.50 
Beeswax, bleached, pure 

U.S.P. 58@ «60 

Yellow, refined 55@  .56 
Bismuth, sub-nitrate 1.20@ 1.22 
Borax, crystals, carlot ton 55.50@ 58.00 
Boric Acid, U. S.P., cwt. 6.95@ 7.55 


Calamine 18@ = .20 


Calcium, phosphate 08@ .08%, 
Phosphate, tri-basic 09@ «10 
Camphor, natural 1.65@ 1.70 
Domestic 71@  .84 
Castoreum 13.00@ 26.00 
Cetyl Alcohol 1.75 Nom'l 
Pure 2.25 Nom'l 


Celluloid Corp. merged with 
Celanese Corp. of America 


The Celluloid Corp., New York, N. \ oe 


has been merged with the Celanese 
Corp. of America under the name of 


the Celanese Celluloid Corp. 


Fabergé uses defense bond slogan 
on outside wraps of packages 


Fabergé will use the printed words, 
“Buy Defense Bonds for Victory” on 
the outside wraps for all its packages. 
large or small, of colognes, perfumes 
and bath powders. 

Announcement of the spring packag- 
ing plan was made by Samuel Rubin. 
president of Fabergé, who believes the 
message will stimulate sales comment. 
giving the salesgirl an opportunity to 
suggest that the customer’s change may 
be paid in defense stamps. Whether 
or not the slogan will deflect money 
from perfume to bonds ot 
whether both will be purchased is a 
question yet to be settled. 

Fabergé factory and office employees 
are using 10 per cent of their weekly 
salaries for defense bonds. 


defense 


Vick Chemical Co. acquires 
|. T. Baker Chemical Co. 


Vick Chemical Co. has acquired the 
controlling interest in the J. T. Baker 
Chemical Co.. Phillipsburg, N.  J.. 
manufacturers of fine chemicals as well 
as industrial chemicals. The J. T. 
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Chalk, precip. 


.03'2@ .06!/, 
Cherry Laurel Water, carboy 


5.75@ 6.25 


Citric Acid 21 = Nom'l 
Civet, ounce 28.00@ 49.00 
Clay, Colloidal 07@~ 15 
Cocoa Butter, lump 252@ 27 
Cyclohexanol (Hexalin) 30 50 


Fuller's Earth, ton 


15.00@ 33.00 
Glycerine, C. P. drums 


18Y%4@ .1834 


Gum Arabic, white 42@ ~~ 45 
Amber 18@ = 20 
Gum Benzoin, Siam 3.50@ 4.00 
Sumatra 55@ «60 
Gum Galbanum 1.80@ 2.00 
Gum Myrrh 40@ .65 
Henna, powd. 35@ ~~ .37 
Kaolin .05@ = .07 
Labdanum 3.25@ 5.00 
Lanolin, hydrous 29@ 31 
Anhydrous 30@ = .32 
Magnesium, carbonate 09@ .10% 
Stearate 24@ == 27 
Musk, ounce 38.50@ 40.00 
Olibanum, tears .25@ 30 
Siftings 09@ = .13 
Orange Flower Water, car- 
boy 9.00 Nom'l 
Orris Root, powd. 2.75 Nom' 
Paraffin 0b4,@ .09 
Peroxide 1.10@ 1.75 
Petrolatum, white .06'4,@ .08!/, 
Quince Seed 2.00@ 2.25 
Rice Starch 09@ =«-«.10 
Rose Leaves, red 5.00@ 5.25 
Rose Water, carboy 6.50@ 38.00 
Rosin, M. per cwt. 4.03@ 
Salicylic Acid 35@ «40 
Saponin 3.00@ 3.25 


Baker Co. was incorporated in 1904. 

H. H. Garis, president of the J. T. 
Baker Co. for the past 
nounces that 


15 years, an- 
personnel and company 
Other 
officers are: W. P. Fitzgerald, vice pres- 
ident; R. H. Willever, treasurer and 
secretary. 


policies will continue the same. 


Ralph A. Clark is general 


sales manager. 


Hormone firms fined $54,000 
for anti-trust violations 


Ciba Pharmaceutical Products, Roche- 
Organon, Inc., Schering Corp. and Rare 
Chemicals, Inc., all engaged in the 
manufacture of hormones, and five of- 
ficers of these firms, were fined a total 
of $54,000 recently by the U. S. Dis- 
trict Court of New Jersey for violating 
anti-trust laws. 
The government charged that the 
companies and individuals conspired to 
control world-wide manufacture and 
distribution of hormones and to main- 
tain prices. Ramifications of the cartel 


involved firms all over the world. 


Brazi!’s cosmetic industry 
is thriving 
The State 
zil’s perfume and cosmetic industries, 
centered in Sao Paulo and the Federal 
district, have increased startlingly the 


Department reports Bra- 


last few years. All types of toilet soaps. 
dentifrices, 
shaving 


cosmetics, perfumes, _ lo- 
creams, face creams. 


powders, and similar articles. are pro- 


tions, 













































Silicate, 40°, drum works, 

100 pounds 80@ 1.20 
Soap, neutral, white .20@ 25 
Sodium, Carb. 


58% light, 100 pounds 1.35@ 2.35 
Hydroxide, 76% solid, 109 
pounds 2.60@ 3.75 
Spermaceti 29@ 31 
Stearate Zinc 30@ 3! 
Styrax 2.25@ 2.50 
Tartaric Acid .64 Nom'l 
Tragacanth, No. | 3.85@ 4.50 
Triethanolamine 34, Nom'l 
Violet Flowers 1.75@ 2.00 
Zine Oxide, U. S. P. bbls. 25 Nom'l 
OILS AND FATS 

Castor No. |, tanks 1A1%ZE@ 
Cocoanut, Manila Grade, 

tanks 10 Nom'l 
Corn, crude, Midwest mill, 

tanks 12! ~Nom'l 
Corn Oil, distilled, bbls. 15’ Nom'l 
Cotton, crude, Southeast, 

tanks 124,@ 
Grease, white .0934@ 
Lard 12@ = «17 
Lard Oil, common, No. | bbls. .13'A@ 
Palm, Niger, drums 09/44 Nom'l 
Peanut, refined, barrels 16'A@ 
Red Oil, distilled, tanks ALAZ@  .12 
Stearic Acid 

Triple pressed ATA@ .18% 

Saponified A7%@ «19 
Tallow, acidless, barrels A3,@ ~~ «14 
Tallow, N. Y. C., extra .09',@ 


Whale Oil, refined .10%4,@ 


duced. Many are of the highest quality. 
Most toilet goods carrving American. 
French, and British trade names, are 
now produced by branch plants in 
In 1941 it is reported Brazil 
produced 6,000,000 bottles _ lotions, 
cologne water. etc.: 30,000,000 boxes 
talcum powder: 10,000,000 containers 
of liquid and solid rouge; 10,000,000 
glasses brilliantine; 10,000,000 bottles 
12,000,000 tubes tooth- 
paste. The increased consumption has 


Brazil. 


perfumed oils; 


also caused an appreciable increase of 
imports from the United States. 


Philadelphia College of Pharmacy 
to celebrate founders day, Feb. 23 


Formal observance of the 121st anni- 
versary of the founding of the Phila- 
College of Pharmacy and 
taken at the college 
February 23. Dr. Hubley R. 
chairman of the Philadelphia Council 
of Defense will be the chief speaker. 
An alumni reunion dinner will be held 


delphia 
Science will be 
Owen 


in the evening. 


National Aniline becomes 
division of Allied Chemical 


National Aniline & Chemical Co.. Inc.. 
is now known as the National Aniline 
Division of Allied Chemical & Dye 
Corp., the parent company. The merger 
took place recently. B. A. Ludwig, pres- 
ident of the subsidiary, now is vice- 
president of Allied Chemieal. 
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Off The Press and Ready for Use: 


“The Chemistry 
and Manufacture 
of Cosmetics” 


fet 


book has in it material to show you 


Just off the 
undertake 


successfully 


press, this new 


make any product and 


how to cosmetic 


any problem. 


No Other Book Contains Such A Wealth Of Material 
On Practical Topics So Important To Successful Results 


... Colors, Preservatives, Antioxidents, Raw Materials and 
Machinery (especially for small scale operations). 

. . » Basie scientific bearing on cosmetics 
teriology and mycology, from chemistry 
colloidal, and especially from the skin, hair and scalp. 

This fundamental information places at your command many new 


features, new formulas, new methods. 


from bac- 


principles 
inorganic, organic and 


Every Detail In Making Up-to-the-Minute Cosmetics 
is Clearly and Completely Explained—BY AN EXPERT 


Basic properties—including standards and _ specifications—for all 
raw materials, so you can judge and use them most effectively. 
The proper equipment for every purpose and operation—for all 
plants, large and small—showing you every step in its operation, 
and use. 

Specific facts on important patents on every type of cosmetic, for 
your guidance and protection. 

Compliance with governmental regulations, and a full account of 
the Federal Drug and Cosmetic Act as it relates to cosmetics. 


Learn From MAISON G. deNAVARRE . 


. . . How the structure of the skin determines cosmetic action . . . 
how to avoid spoilage by using preservatives . . . how to prevent 


List of Products Discussed: 


Emulsions, Cold Creams, Cleansing Creams, Lubricat- 
ing Creams, Massage Creams, Vanishing Creams, 
Powder Bases, Facial Creams, Snows, Hand Creams, 
Medicated Creams, Deodorant Creams, Water Free 
Creams, Bleaching Creams, Eye Creams, Hair Pom- 
ades, Hand Lotions, Bleaching Lotions, Stick Deo- 
dorants, Astringent Lotions, Shaving Lotions, Hair 
Lotions, Skin Freshener, Body Rinse, Eye Wash, 
Deodorants, Antiperspirants, Face Powders, Talcum 
Powders, Liquid Powders, Eye Shadows, Eyebrow Pen- 
cils, Mascara, Lipsticks, Rouge, Soaps, Shampoos, 
Shaving Creams, Shaving Soaps, Hair Waving Fluids, 
Dentifrices, Tooth Pastes, Tooth Powders, Mouth 
Washes, Depilatories, Bath Salts, Pine Spirits, Face 
Masks, Manicure Preparations, Suntan Preparations. 
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by Maison G. deNavarre, Ph.C., B.S. 


Consulting Chemist to the Drug and Cos- 
metic Industries, Special Instructor in 
Cosmetics at Wayne University 


(Chapters on the ‘Food and Drug Law" written by co-author, 
Ralph J. Mill) 


rancidity by including antioxidents . . . how to escape corrosion 
by a careful choice of containers . . . how to color cosmetics . .. 
and other vital details so essential to successful production. 
Each of the author’s many hundreds of formulas have been pro- 
duced, tested and proved in his own laboratories. The practical 
directions for each operation are the direct result of his long, 
fruitful experience in research. 

Best of all, he gives you in the basic information, both praetical 
and scientific, the “reason-why” for everything you do. It is given 
so you can gain all-round competence in every branch of cos- 
metic manufacture, and also the ability to develop your own for- 
mulas for your own original products. 


A Complete Index Puts This Great Fund Of 
Information At Your Finger-Tips 


All facts are arranged for the quickest, most direct application, 
All data on raw materials, solvents, sun tan chemicals, etc., ete. 
is arranged in convenient tabular form for instant use. Sample 
calculations—fully worked out—show you at a glance how to 
figure formulas in various systems, and how to convert units 
readily and surely. Every method, every practical procedure, 
every valuable formula is at your instant command. 


Only $8-00 a copy—Postpaid—Order Yours Today 


You'll find it an ever useful servant in all your work 
you'll profit from the wealth of improved produets 
from the avoidance of costly mistakes—from 


saved. NOW, USE THIS CONVENIENT 


Don’t delay. 
with cosmetics 
so easily obtained 

the time and money 


COUPON 
eee ee eee ee eee ee eee eee eee 


Robbins Publications Book Service 
9 East 38th St., New York, N. Y. 


Enclosed find check or money order for 

copies of Maison G. deNavarre's new book THE 
CHEMISTRY & MANUFACTURE OF COSMETICS 
at $8.00 per copy. 


COMPANY 
ADDRESS 
See ahecereen o  SUATE . 0.005 


The 


{merican Perfumer 





